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On the Front Cover. Leyland ran a series of full colour adverts throughout the 1950s, showing different models hard at work in a variety of settings. Here we 
see an Octopus eight wheeler being unloaded at what looks like a large chemical works by a mobile crane. The artist - sadly, we don't know who that was - has 
managed to capture some atmosphere in the composition, while still painting the lorry pretty accurately. No mean feat. 

The smaller images show, left to right, artist's renderings for Foden, Rootes Group and Seddon. 

On the Back Cover, we see a Seddon advertisement designed to coincide with the Scottish Motor Show. 
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SELLING LORRIES IN THE LATE 
FIFTIES - TIME FOR SOME HELP 

With the aftermath - and the shortages - of World War II now a receding memory, the British 
commercial vehicle market in the late 1950s had become more focussed on technical innovation 
and 'style' to attract customers. The seller's market of the early 1950s had gone. Customers now 
had a choice - too much choice it could be argued - as several key manufacturers had already 
taken over rivals, while several others were beginning to find being in the lorry business more 
challenging. All the more reason for some professional advertising then? Here, author Malcolm 
Bates reflects on some of his own influences that resulted in him spending his future professional 

life in this always interesting industry. 



A lthough I wasn't actually 
involved in the profession 
of selling lorries during 
the late 1950s, I had started to read 
and collect brochures of lorries, 
magazines about lorries and of 
course, like many who would go on 
to develop a career out of a hobby, I 
had started to collect model lorries. 

My model lorry fleet - initially a 
diverse collection of Dinky Toys, but 
later a more focussed collection of 
Corgi Toy ERF 44G and Commers, 
carefully repainted using 'Humbrol' 
enamel, in the two-tone blue with 
white cab roof livery of 'Bates 
Roadways' - wasn't subject to the 
same pressures facing real 'full scale' 
hauliers. Even I noticed that the 
transport scene was changing, when 
I went on trips to London Docks with 
my dad in his Thornycroft Sturdy Star 
during the summer holidays. 

Alongside the still vast fleets 
of red and green lorries of British 
Road Services, were lots of smaller 


depots - many of them still just a 
rough parking place on a former 
bombsite - belonging to the new 
breed of'Free Enterprise' haulier. 
And while I didn't spot the fact 
that the Fodens and AECs of Silver 
Roadways were linked to the dark 
blue Fodens operated by Tate & Lyle 
(and represented in my toy cupboard 
by those Lesney 1-75 eight-wheeled 
sugar tankers) at the time, I was 
aware of the wide diversity of the 
road transport scene at the time. 
Every day was different. Every street 
had a new treat in store. 

Perhaps the biggest change that 
the industry was going through was 
that the well-used older lorries that 
had got through the war years were, 
while still to be seen, now rapidly 
being replaced by smart new motors 
in significant numbers. True, still 
around were plenty of early post¬ 
war chassis still earning their keep, 
like the Fordson 7Vs of James & 

Son and the 'flat-nosed' wartime- 


Above left • RMr *n|lM b*ar*r on P»ka- 
mat;C ctus»i». One <4 VI different meet 
carting* nupplud by KL for SD oquiptnent. 

Above: SD ’Pniuuiutic*' - TY Sene* Fifty 
and Sixty. 

Loft: FT66 4*4 - T>e(Unt Prel(MJlfler. 


QUALITY CONTROLLED STEEL CASTINGS 


A Above and Left: When promotional budgets 
are tight - and as those working in the marketing 
departments of British lorry manufacturers will 
tell you, chances are, that was 'always' - a great 
way around a lack of budget was to use someone 
else's! Here we see an early promotional leaflet, 
designed and produced by the author, while 
he was working at Shelvoke & Drewry, but 
paid for by KL Foundries Limited, also based in 
Letchworth and suppliers of a number of castings 
to SD. These were used both on the municipal 
vehicle chassis and body assemblies, as well 
as the 'Defiant' fork-lift trucks. KL Foundries 
was part of the George Cohen 600 Group of 
Companies, which also included Jones Cranes. 
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OK it’s not General Motors 


but Letchworth, Herts is 
hardly Detroit, Mich, is it? 


Pu/taps in many ways «hnf« jutl u 
wall. 

You m. wo knowou* liraitationa. 
oi •>mti production lux* 

wo'vogot Iibm oJ asssmwy toys, 
•acfc w«tn rtt owa t»*m w*k> «t ta« 
proOucSkm pi your Cha»«k» Iftrouf h 
l/ooi atuji to finish, 
instead oi a vast tr acc«u>o(a ofcet 
Mock full ol t«i*< l*a 'Technical 
Customer Martatlnp Liaison 
Manager - cu/opo wo ve pet 
poop>« with an interest m how we 
might ’telp *olv* your i. parajap 
protHarra <Aad in iro rare event oi 
that net bow possible, they'll bo 
ho Meet enough to eay so). 

Our whole operation is peered to 
produce trucks to customer order 
rather then ahum out as many look- 
elites as we th r* we onn »e» 

(And besktta H yoe'ro only in the 
market tor that Wind at truck Ptere 
ere plenty d jeop o who'll jump at 
(he chases.) 

Dorfvg it our way moans we can take 
tha ttma to took at your operational 


requirements bolero deepening and 
bm Wing rx trucks to match them. 
That might take a Ittle longer, but 
the araaong thing is chat It's not as 
exponaive as you might think 
And if you io <a tie end o< 
butmecc whore ordinary truces die 
young, an 8PV is f oing to be wonh 
tha difference 

There's no need to worry abort 
Aha'-Sales Servtco either. we vt 
been in the vehicle industry far over 


•iffy years and with our Municipal 
Vehicle* already oosraang 
throughout the U J< . Africa. Asm 
and Mtddle East, it a always 
something we've taken very 
seriously. 


■ you weed St« I* irtew mere kh»ueur 
am/nang« way me eeuted Alee Teyier. 


Shewcce sad u merry umm. 

imciworffc. Hurt* SOS tfNEftctW. 
'eWeSon# LetceworW(94SM)SSSS 
:«i«uuw 



A Above: The use of simple side elevation line drawings to show a wide range of different chassis options was a trend that was made fashionable by 
Bedford in the early post-war era - and subsequently copied by a whole load of manufacturers from then on. Here is the author's attempt, which formed 
part of a double page spread advert in 'Truck' magazine in 1977. 

Malcolm instigated a editorial 'Special Report', which was then reprinted and sent to potential customers for the new 'SPV Range' of chassis from 
Shelvoke & Drewry. The opportunity to have an aerial view of the main offices and factory in Icknield Way provided an opportunity for a humourous, self- 
deprecating headline that was calculated to encourage customers to find out more. The reason why no real life complete SPVs were featured? At that time, 
there were only two prototypes built and they had already been featured on the editorial pictures! 


pattern Bedfords, always vastly overloaded by 
just about every tipper operator in London. 

But out on the main A roads and in various 
transport cafe lorry parks en route, there was 
the increasing chance of seeing a smart new 
KV-cabbed ERF, or maybe something strikingly 
different, like one of the bright red Jensens 
operated by a market garden produce 
distributor in Aylesford, engaged on the 
delivery of produce to London markets. 

But in between? Perhaps the biggest 
difference in the transport scene then and 
later, was the much more significant number 
of normal control lorries on the roads. Aside 
from those operated on bulk waste transfer, 
coal and coke deliveries and suchlike, the 
typical British tipper was still most likely to be 
a normal control 5-tonner, in many cases still 
with a petrol engine, or if not, a Perkins diesel 
conversion. 

It was the same with artics. The typical 
trunk haulage wagon was still the old faithful 


eight-wheeler, sometimes with a four wheel 
draw-bar trailer, while artics still tended to be 
10-tonners, hauled by what was basically a 5 
ton short wheelbase chassis, acting as a tractor 
unit. A look through various trade journals 
of the period - as we're about to do - will 
confirm that the main emphasis was still on 
the added earning power of an artic (resulting 
from buying a 5 ton chassis and with a semi¬ 
trailer, being able to haul 10 tons) and added 
manouvrability. Artics at the time didn't offer 
an increase payload over an eight-wheeler, 
although operators with artics were able to 
employ one less man, by not needing a driver's 
mate, as was the case when pulling a draw-bar 
trailer with a rigid chassis. 

Oddly, the flexibility of being able to 
operate several semi-trailers with each tractor 
unit, leaving trailers at the loading dock to 
be loaded or unloaded, while the tractor unit 
was out on the road delivering another load, 
was only seen as an advantage to the sort of 


short haul application that might be suited to 
a Scammell Scarab, Karrier Bantam or Jen Tug. 
But interestingly, chances are, if a larger tractor 
unit was specified for longer trips, it would 
most likely still be only a normal control BMC, 
Commer 'Superpoise' or Bedford. 

The diversity we were talking about just 
now was reflected in the product ranges 
of all the major manufacturers and, around 
showtime, it resulted in some impressive 
advertisements. Sometimes a double page 
spread was required, in order to list and 
show photographs, 'renderings' (artists' 
drawings), or little side elevation icons of 
each model in the range. Bedford - 'You see 
them everywhere', remember? - was perhaps 
the first manufacturer to use those little side 
elevation drawings, but throughout the late 
1950s, we see something of a race by the likes 
of Austin and Morris, Commer and Dodge 
to point out to the potential customer that 
they too had a range of both normal and 
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forward control chassis available. Note that 
Ford, during this time, didn't feature a broad 
product range. It was only with the arrival of 
the new Thames Trader at the very end of 
the decade that Ford had a modern forward 
control chassis with which to compete. 

A more detailed look through the various 
advertisements during the latter half of the 
1950s also underlines a further aspect of 
'diversity'. It might be a fashionable word 
today in the context of 'social inclusion' but, 
back in the 1950s, it meant the likes of Albion, 
Dodge, Guy, Dennis, Seddon and Thornycroft 
- all producers of middle weight-range 
quality chassis - were all trying to hang on to 
customers in the retail and distribution sectors, 
while the manufacturers of 'lightweights' - 
Bedford, Ford, Austin, Morris and Commer- 
were increasingly now able to supply diesel- 
powered 6 and 7- tonners, where earlier on in 
the decade, their ranges were primarily petrol- 
powered and stopped at 4 or 5 ton payloads. 

The result of this? A wonderful selection 
of advertisements as, finally, British lorry 
manufacturers were forced to come to the 
conclusion that there was more to 'sales' than 
some kind of gentlemanly recommendation 
procedure where, over a business account 
lunch, one faithful customer might agree to 
provide 'an introduction' to a potential new 
customer. Now, it was a fight for survival and 
perhaps, finally, some professional help was 
required. 

Enter the advertising agency - and after 
several decades of the status quo, where 'The 
Commercial Motor and 'Motor Transport' 
ruled the media roost - the beginnings of 
some added competition in the trade press 
as well, although that doesn't really begin to 
have an impact until the 1960s. No surprise 
then, to discover that that word 'diversity' 
crops up again here - in the sheer diversity of 
advertising er, 'styles' to be found in various 
trade adverts. 

There are even early signs of disasters to 
come, when we look at the corporate styles 
of Austin and Morris. Both had already been 
partners in the BMC Group for a few years 
and had common shared facilities in terms 
of engineering and export trade support. 

But looking at the Austin and Morris home 
market adverts, you'd never guess! Austin 
might run a full-colour ad in the same issue 
as Morris would take a front cover, which had 
both adverts competing against each other. 

Or perhaps, even worse, Austin might use an 
artist's representation of a new model, while 
Morris might have an advert in the same issue 
showing a photograph of a fully completed 
vehicle. Corporately, this was all rather messy. 


In terms of style, we find several of what 
must have been seen as 'trendy' design 
techniques being used and then copied 
by various manufacturers. The old style 'By 
Recommendation' (or 'Testimonial') advert is 
still a common theme. "Joe Bloggs Transport 
has run our 5-tonners for eight years with little 
more than a change of oil and a grease-up and 
they still return 12 mpg, even when overloaded 
by two tons, running over Shap..." That kind 
of thing, suggesting that if that brand of 5- 
tonner is good enough for Joe, it'll be good 
enough for you. 

We also see a corporate approach along 
the lines of "Builders of London's Buses" - as 
proudly used for several decades by AEC. This 
approach can be used in more than one way - 
either to impress potential foreign purchasers 
of British lorries, or in reverse, by using export 
success as an endorsement of toughness for 


potential home market users. For example, 
Seddon was especially keen to tell the home 
market reader that Seddon Diesels were in 
operation in various tough climates all around 
the World. It was a proud boast for such a 
young company, but it was true. 

In fact, it is amazing to think that from 
today's perspective, when UK-built products 
have such a tough time competing, full stop, 
that during the 1950s, even the relatively 
smaller volume manufacturers like Thornycroft, 
Guy and Dennis, exported a considerable 
proportion of their output to overseas 
markets. And it was the need to keep up this 
level of sales overseas, as other European 
manufacturers started to introduce stylish 
new post-war models, that contributed to an 
increase in the level of advertising spend by 
British manufacturers. 

What were the other 'themes' commonly 
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used in adverts by the manufacturers? Leaving 
aside the new product 'launch' advertisements 
- which by their very nature, were only likely 
to come along every few years - we can see 
several contemporary styles and trends that 
sometimes tell us as much about the skill and 
competence of the Board of Directors as the 
actual product. Some adverts - even from 
leading brands-were positively awful! One 
failing was to cram in too much information 
and use so many styles of typeface (fonts) on 
the same page, that the end result is hard 
to read. 'Designer Space' didn't become a 
popular trend until the 1960s - and even then, 
sales directors would question why the space 
couldn't be used for another photograph or 
clever slogan! We must also consider some 
production issues. As letterpress printing 
and block making was an expensive, time- 
consuming business, line drawings - and even 
cartoons - were commonly used. Very few 
were anything better than crude. 

Other advertising themes of the day 
included the supposed conversation between 
either a couple of managers or bosses, with 
one asking the other why a particular make or 
model of lorry or van was such a favourite. This 
of course was followed by a list of attributes 


that the manufacturer wanted to get over. Of 
course, most of these supposed conversations 
were entirely fictitious, but some were more 
direct testimonials from real operators. Also, 
during the mid-1950s, we see that the driver's 
views are beginning to be voiced. The scene 
might be a transport 'caff' somewhere in 
England. "Ere, that's a smart new motor, 
you've got there Harry, what's the cab like?" 
That kind of thing. 'Harry's' reply would, of 
course, probably include a line that said 
although he was only a humble driver, his boss 
tells him that it's excellent on fuel and backed 
by an excellent service network, as well as 
being comfortable to drive and quick on the 
hills even when fully loaded. 

Another technique that still cropped-up 
regularly in the late 1950s was the 'here's one 
we purchased earlier' type of advert. This was 
very popular in the earlier post-war period, 
while manufacturers were still trying to ramp- 
up production and get new post-war models 
rolling off the production lines in any numbers. 
Interestingly, Leyland was still promoting the 
long, reliable service given by early post-war 
Beaver and Octopus models, even though 
the later 'mouth-organ' grill models had been 
announced. 


And perhaps the smartest way of getting 
some advertising exposure? That would be to 
persuade suppliers of components to place a 
joint ad, or one where a specific component 
was used by a particular brand of lorry, so we 
might see adverts for Chapman seats, Gardner 
or Perkins diesel engines or Boalloy cabs, 
featuring a particular make of lorry in their 
adverts. The publishers must have loved that 
form of advertising, as the still vibrant British 
component manufacturing industry often 
accounted for twice as many adverts as those 
from the actual lorry manufacturers, in any 
given issue! 

But for that big announcement, new product 
launch or that special Anniversary Celebration 
issue? Readers of transport journals in the mid- 
1950s were increasingly treated to stylish full- 
colour 'artists impressions' of British lorries in 
full flight, most likely with a neatly-roped and 
sheeted load, braving the harsh conditions 
of a suburban ring road, or one of Britain's by 
now increasingly out-dated and overcrowded 
trunk roads. Glorious! 

I hope you enjoy the selection of commercial 
vehicle advertisements from the archives we 
have included here. The good news is, there 
are plenty more to come! 



A Previous page and above: Even when things were going well, it did no harm to encourage suppliers to feature your brand of truck or bus in their adverts 
and publications. Laystall, for example, featured SD 'W-Type' refuse collectors in the company's corporate ads for many years - the SD petrol engine featured 
'Cromard' bore technology, which produced significant advantages of long life and low oil consumption - but here's another 'by association' promotion, 
featuring the by now extended (and more importantly, fully assembled!) SD 'SPV' range of chassis. Most were of which were available with Detroit Diesel 
Allison automatic transmissions. All airport crash tender and fire-fighting chassis featured Allison automatic gearboxes and, after having a joint demonstration 
TX Pakamatic refuse collector on the demo fleet since the early 1970s, SD was finally getting some interest from municipal vehicle operators. Just as an aside, 
it's worth pointing out that, while the Ford D Series-powered 'Hi-Loader' aircraft catering truck, produced in conjunction with Norwich Coachworks (top left of 
main pic) was an automatic, the 4x4 chassis and the drop frame 'brewery truck' on the left, were both fitted with manual gearboxes when photographed! 
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SELLING LORRIES IN THE LATE 1950s - 
SUDDENLY, THE JOR GETS MORE DIFFICULT... 



manufacturers to compete. The end result? 
Well, looking back from our enthusiast's 
perspective, it was a 'real result' —giving us 


some of the most interesting commercial 
vehicle advertising ever. Read on and 
enjoy... 


W hat we tend to think of today 
as 'The Golden Age of British 
Commercial Vehicles' was, in 
fact, anything but. Following on from the 
shortages of new vehicles at the end of 
World War II - when just about anything 
new found a ready market - by the mid- 
1950s, manufacturers now had to compete 
in hand-to-hand combat for orders. Instead 
of 'taking orders', sales staff had to go out 
and sell. And to do that, it surely helped 
if the products they were responsible for 
selling had some initial sales promotion, 
outlining some more attractive features 
than the competition? 

This was important, when anything up 
to six different brands, competing for the 
same business, might feature the same 
propriety diesel engine, or shared cab 
componentry. To make matters worse, the 
mass producers - General Motors-owned 
Vauxhall Bedford, 'Ford of Britain' (it never 
was that really) and the uneasy marriage 
of Austin and Morris (still fighting each 
other under the BMC banner) - had now 
all got serious in offering diesel engine 
options. This made it even more difficult 
for the smaller-scale specialist chassis 


For the “one-vehicle re- 
tailer” ... or the fleet 
manager, standardizing vehicles 
while maintaining a rigid time 
and cost schedule ... the answer 
is SEDDON DIESELS! 

The built-in Seddon strength gives 
plus reliability for emergencies. 
The most economical power units 
ever designed for commercial 
vehicles make fuel and mainten¬ 
ance costs lower than you would 
have believed possible. 

SEODOM range includes Goods 
vehicles. Tankers, Tippers or to 
specification. 

Catalogues and name of nearest 
Seddon Agent on request. 


r ^ 

> In these times of global 
manufacturing and a commercial 
vehicle marketplace that sees van 
and light truck 'brands' changing and 
merging to such an extent that a 'Fiat' 
can somehow become a Vauxhall, it's 
hard to imagine how a small-scale 
manufacturer like Seddon could have 
found it easy to market a range of 
25/30 cwt vans and pick-up trucks. 

The secret was, of course, in the 
availability of the recently-introduced 
four cylinder Perkins 4.203 diesel 
which, although hardly 'high speed' 
in today's meaning of the world, did 
produce reasonable performance, 
at a time when all vans were limited 
to 30,mph anyway. The handsome 
25/30 cwt range was sold in direct 
competition with the products from 
BMC and Commer but, clearly, the 
hope was that operators of larger 
Seddons might stay loyal, when 
looking for a smaller vehicle. As here, 
with The Metal Box Company, one 
of Seddon's most loyal customers. 

Indeed, the copyline suggests that 
Seddon should very much be seen as 
a 'One Stop Shop'. 

___ / 
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★ World-Jamous Battery 
manufacturers are among the 
many users of the 
Scammell system. 


For long 
service 


on short-haul 

Throughout the world, operators fn oil fields of transport in 
ever increasing numbers are proving beyond doubt that the Scarab Mechanical Horse, with its extreme 
manauvrability. versatility, and interchangeability of trailers provides the most economical and efficient 
distributive service unequalled by any other form of transport. The Scammell 
system will provide the most economical answer to your short-haul problems. 

The SCAMMELL 


Interchangeability 
ensum greater 
carrying post er 


scarab 

MECHANICAL HORSE 


Further details of the Scammell system gladly sent on request 

SCAMMELL LORRIES LIMITED • WATFORD • HERTS. Phone: Watford 5231 


1 


A Here's a challenge for 'Code 3' modellers. The Scammell 'Scarab' artic tractor unit and trailer was modelled by an amazingly diverse number of diecast 
model manufacturers, including Crescent, Budgie and Lesney, plus, of course, more recently, by 'New Corgi'. We tend to assume that, back in the 
day, most tended to be finished in the livery of British Railways, but here's an interesting twist - it seems that Ever Ready batteries also ran Scarabs to 
transport trailers full of batteries. Considering that Lesney 'Matchbox 1-75' also modelled an ERF eight-wheeler in Ever Ready dark blue, the little Scarab 
would make the ideal model fleet-mate for it. 
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FRIDAY, FEBRUARY 22 , 1957 
NINEPENCE 


THE, 






A.E.C. 


MERCURY 




- m 


uiki 


★ 9] tons payload, 14 tons 
gross 


A paying investment for years 


You profit for years from an A.E.C. ‘Mercury’. Lively, economical, 
rugged and durable, it is the soundest possible medium weight 
investment. For long or short hauls, you get more from it, spend 
less on it. This is the experience of operators everywhere — 
practical proof that investing in A.E.C. quality and design pays 
the biggest dividends. You profit for years and years from A.E.C. 


★ 1 12 b.h.p. direct-injection 
oil engine 

★ 5-speed synchromesh 
geaibox 

★ 4 wheelbases 

★ Air pressure brakes 


THE SIGN OF BETTER ROAD TRANSPORT 

SOUTH A Ll 

The A.C.V. Group of Companies includes a.e.c., crossley motors and the maudslay motor co. 


BERKELEY SQUARE, 


LONDON, 
























Bridging the gap between 
cj« T-ate* power and econom y 


Wa f" r* m*tr 


Txwn Ox-Ton D«d V«o u^.,cj 
Cr*ig «nd Rote Ltd., the famous ‘'Forth Bridge" re 
fk^r*“^ TilCSC Tr0 * # “ havc waived glower 

from them Between 30 and 40 m.p.g. over a wcekl^fren 
oUooml *... that me** 

And their immense reluihilrty cur. ** 

maintenance cose to a bare mini¬ 
mum. The sturdy Trojan one ton 
diesel is doing good work through¬ 
out the ivuuuy bridging the gap 
b«w r eeE power and economy. 


Ajf/es cose /ess t6on fo/f.. 

6ft 


TKOJW Cmm 


* '.* UUJAH LIU., UOYDON. ..war,' 


< If a 'full colour' advertisement was only justifiable for 
some major new product launch then, in this case, AEC 
management got it spot-on. The new 'cruiser weight' 

Mercury would do more for AEC sales figures than any 
combination of Mammoth Major, Mandator, or Mustang. 

It was even described here as a 'middleweight', while at 
the same time quoting an ambitious payload potential of 
9%tons, within a gross vehicle weight of the then two axle 
limit of 14 tons - that's just 4 3 A tons for the chassis, cab 
and body! The customer also got a 112 bhp diesel engine, 
five-speed synchromesh gearbox and 'air pressure brakes' 
but, unusually for AEC (and some other manufacturers) 
at the time, the Mercury came complete with its own 
distinctive Park Royal cab, direct from the factory. Here we 
see a direct copy of earlier Leyland adverts, using a moody 
colour artist's impression of a Mercury, pounding through 
the night to deliver a stacked and roped load of produce to 
Covent Garden market by first light. The illustration is nicely 
done, with plenty of atmosphere. We can just glimpse two 
figures in the cab - or are there three? AEC was still using 
the 'Southall' strapline on the logo, while also including the 
short-lived 'ACV Group' logo on the other side. Then, just for 
good measure, we have 'The Sign of Better Road Transport' 
to consider. Sometimes less is more. 


just one example ol the wide EM ran*e which brinp Its 
own unpqu.lkd common of economy end relief,,, m model, from * to 
50 tons capacity 

This ERF Type 44G Is a proved leader in the transport Held, 
up r. I{ ton, payload, d-cyl.nder Gardner directing oil engine 
developing 7S b.h.p. a. 1.700 r.p.m Ru«.d S-.p«d jearbox. 2-spe.d 

Rear Axle. Hydraulic servo-assisted, ever-dependable. brakes. Sund.rd 

tyre equipment. 9.00 x ». 14 ply. Available in cho.ee of wheeU 
Write for full deealh of this and other ERF v« 
name of nearest Dealer. Or come tn and see us at our Works; 


LTD. • SUH WORKS • SAHDBACH • CHESHIRE %h w 

D,,w»m 0 KX»v s r mots • _ Oil 

b 


-\ 

Y Nice to see those Trojans are still 'At Work'! If all it 

took for sales success in the commercial vehicle world 
was a good series of adverts, then Trojan should 
have survived for much longer than it actually did. 

Trojan was a regular advertiser and commissioned 
advertisements that were often technically better 
produced - and indeed, more entertaining - than 
those from the larger volume manufacturers. 

Here, we see that paint suppliers, Craig & Rose of 
Edinburgh, are using a 1 ton Trojan, clocking up an 
average of 400 miles a week - which at the time was 
clearly considered quite a lot. Powered by a Perkins 
diesel engine, it returned an average of between 
30 and 40 mpg - which is good even by today's 
standards. Amazing fact? Not only is the Forth Bridge 
still there, doing what it was designed to do back in 
Victorian times, but there's also still a Craig & Rose 
paint shop in Edinburgh, too! 


r ■' 


r.s* 
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< This ERF '44G' would have been in direct 
competition with the AEC Mercury, in payload terms. 
Here, in this refreshingly modern-looking uncluttered 
layout, we learn that the four cylinder Gardner gives 
the driver just a modest 75 bhp (at a governed 1700 
rpm) to shift an 8 3 A ton payload. Doubtless he'd be 
grateful for that five-speed David Brown gearbox and 
Eaton two-speed rear axle, then! 
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Still going strong 


... after 400,000 miles 


F urther testimony to the remarkable service given by the Commcr ‘under-floor’ petrol power 
unit with chrome bores comes from the Black Country where, since it was purchased in 1948, 
a 7 ton dropsider has served its owner, Hopley’s Haulage of Stonnal near Walsall, over 410,569 
miles without the need for any major repairs to the engine! 

During this period the engine has been decarbonised on but five occasions; the last at 354,123 
miles when the maximum bore wear was found to be only four-thousandths of an inch! 


COMMER CAR$ LTD. LUTON BEDS. 


□ □□ 


5-12 TONNERS 

WITH PHENOMENAL UK 
CHROME BORE PETROL ENGINE 


ROOTES PRODUCTS — BUILT STRONGER TO LAST LONGER! 


EXPORT DIVISION: ROOTES LTD. DEVONSHIRE HOUSE PICCADILLY LONDON Wl 
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< The "We've had your lorry in service for ages and 
it's still going strong" type of testimonial copyline 
was one of the most popular advert themes 
throughout the 1950s. Here's an example from 
the Rootes Group. The photograph of Hopley's 
Haulage Commer - with 'underfloor' petrol engine, 
note - confirms that it is indeed one of the very 
first examples to roll off the production line back 
in 1948, as the sidelights are fitted directly to the 
front wings, not located on the later modified cab 
step casting. Since going into service, this one had 
clocked-up some 400,000 miles - a respectable 
figure, even for a diesel engine. The secret to 
the long life was, of course, the 'chrome bore' 
construction of the engine. It's interesting to note, 
however, that it had needed 'decarbonising' on five 
occasions over that time. 


The times they are a-changin'. As from 1st May 
1957, all commercial vehicles were (at last) legally 
able to travel at 30 mph. At a stroke, this undermined 
many of the advantages of the lightweight, under 3 
ton unladen chassis ranges, built by the low-volume 
specialist manufacturers. Now the Mercury - which 
we're reminded here, is a 'big vehicle' in chassis 
construction terms - could really compete head- 
to-head with the lighter competition. The headline 
utilises a simple diagrammatic image of a 30 mph 
sign, while giving us three examples from Southall's 
recent production. It's interesting to note that only 
the Mercury had a standard factory-supplied cab and 
that the Mammoth Major six-wheeler for Lucozade 
didn't even feature an AEC radiator grille! 




WOW MORE THAN EVER 
A.E.C’s ARE MILES AHEAD 


°pS«y" ’z *. 

£»• conap, <* big vehicle operation A E 

fpwty C.»,T£>T The > k «"' «“• •** Mg 

the operation of A.E.C/i will m you 10a 


frvrn 10 ft. I lx - 21 ft. 4 lx 


EXPRESS DAIRY 


. -'•rrormano®, Capacity 
• •. and 30 nrt.p.h . 
A-C.V. SUES LIMITED 
49 BERKELEY SQUARE, LON0ON. W.1 

A.CV. Cn»e .rcinw*, 

AJ.C., CtGMlrv UOTOi li 
“Hi tk» ualdslay Moron co 



ERF strides ahead. 


I railing in dnign and crafumanihip-and leading by 
supreme performance *»>■<* » the direct retolt. &***■“» 
essential to trouble-free liansport is an integral part of all EKI 
models Economy that makes pleasant reading of running COili — 
reliability which brings any load it on lim^fugg^c*fur tough 
C omg, allied to handiness m congested places. It is the bnllitnt 
combination of all these things which puts ERF transport out 

in front. 


< One of the worst adverts from any manufacturer, bar none? The 
idea behind the copyline is a sound one. But unfortunately, ERF just 
doesn't seem to have had the budget to get the message over, visually. 
The end-result is neither amusing cartoon image, nor serious visual 
statement, but somewhere in-between, in a graphic design no-man's 
land. The idea that ERF was 'striding ahead' was actually true - but did 
that just mean ahead of arch-rival Foden, or all the other manufacturers 
as well? The artist's impression of a KV-cabbed eight-wheeler is crude, 
while the 'giant', with his neatly polished shoes, sadly lacks dramatic 
power. Having said that, it's hard to decide how such an idea could have 
been handled at the time. A colour illustration would have been more 
expensive. While, technically, it would have been hard to do the job 
photographically, too. Today on a computer with a graphics package? 
Easy-peasy. 




LTD. SUN WORKS SAHDBACH CNISH1IE 

u WIN t. r KXXN l 
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The New Seddon Mk. IS is avaihblt in L.W.B., Tipper & Tractor models 




FRIDAY. MARCH 15. IW 


HINfffNCI 


mmmm 


COMET 


< It's early 1957 and the Leyland 
Comet has been transformed from a 
stylish, semi-forward control design, 
clearly aimed at overseas buyers, to 
a traditional, home-market forward 
control product, which looks almost 
exactly like a contemporary Beaver or 
Octopus. However, the location of this 
early morning market scene is left wide 
open for the reader to interpret. We 
can't, for example, see for sure which 
side of the cab the steering wheel is 
located. And the architecture could 
be just about anywhere from southern 
Europe to South America - although 
the pigeons give it a nice metropolitan 
touch. Was a new 'cruiser weight' 
Comet really necessary to transport a 
few boxes of fruit and veg? Truth is, 
Leyland, like most of the traditional 
manufacturers of 'heavyweight' chassis, 
was already starting to feel the heat 
of competition from the now diesel- 
powered mass-produced chassis. 


we most ecoNOM/cAi 7$ tom Nee oh we ma 


LEYLAND MOTORS LTD - leyland • LANCS • ENGLAND 

Sales Division: HANOVER HOUSE. HANOVER SQUARE. LONDON. W.i 


> It's significant to note that, by the time of the launch of this 
new model - the 'Mark 15' - Seddon as a lorry manufacturer was 
still only 20 years old. Yet the company had already undergone a 
name change, from 'Foster & Seddon' to 'Seddon Diesel Vehicles 
Limited' to make it sound more... Well, more 'corporate', using 
today's terminology. The Mark 15 was a stylish addition to the 
product range and one of the first home-market Seddons to 
feature a truly modern-looking cab - although the construction was 
still a mix of metal, timber and glass-fibre. The advert copy tells us 
that the cab interior was 'luxurious' and that a 'double companion 
seat' was a standard feature. Oddly, there is no mention of 
'Perkins' - the diesel engine that got Seddon started - or any 
payload or unladen weights. As advertising styles go, however, it's 
a good 'clean' effort. Many other manufacturers' sales directors 
would have insisted on all the 'outstanding features' being listed. 
Here, potential purchasers were invited to write for a catalogue. 
Note that the telephone was still clearly for emergencies! 
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DRUMMOND ASQUITH 


DRUM HON O* ASQUITH (SALES) LTD.. ^^WAkOR 
•ffow:M*»*4>«Jpr«*0 •&*■* :*•****• * **• """ 



< It's strange that many vehicles that were once very much 
an intrinsic part of the 'vintage roadscene' could vanish 
without trace over a few short years, never to be replaced. In 
many cases, it wasn't until they'd been gone for some while 
that we missed them. The dark blue and grey vans operated 
by J. Lyons & Co are an excellent example. Doubtless, in 
the days of the 'Lyons Corner House' tea shops, the fleet 
was kept doubly busy delivering supplies to keep aspiring 
(and increasingly upwardly-mobile) British housewives fully 
stocked with Swiss Rolls and other goodies. That's while also 
delivering those iconic square Lyons Fruit Pies and other 
products to corner shops and transport cafes around Britain. 
There must have been a substantial fleet in operation in the 
1950s, but they only ever seem to be photographed as part 
of the general 'roadscene' or parked by the kerb. Here we 
see a pair of typically short wheelbase Thornycroft vans, 
of two different generations, going through a 'Dawson' 
vehicle wash system, supplied by Drummond Asquith of 
Birmingham. And the answer to the question; " Where did 
they all go?" By the early 1960s, still then family-owned J 
Lyons was in a financial downward spiral, which resulted in 
takeover by Allied Breweries in 1978, before finally being 
sold-off to Nestle. Yes, yet another famous British brand now 
owned by foreigners. 


DIESELS 

lor 

FUEL ECONOMY 


> We're all aware of Frank Perkins and his 'High 
Speed' diesel engines. They soon became a key 
component in the success of a wide range of lorries 
and vans - as well as plant and machinery used 
in agriculture and the construction industry. But 
here's another, less well-publicised diesel engine 
'conversion' option from a maker of larger 'heavy 
oil' engines, Gardner. This wonderful 'testimonial' 
advert, utilises a letter from a Mr R Mercer, the 
general manager of the Enfield Rolling Mills 
(Aluminium) Limited of... No, not Enfield, but 
Bradford. On face value, a mass-produced Bedford 
and an expensive Gardner diesel engine are at the 
opposite ends of the transport industry spectrum. 
We think of Bedfords as being fast, lightweight 
chassis and would expect to find Gardners in proper 
'Guvnor's wagons', such as Fodens and ERFs. But 
here, with the 4LK and 4LW, Gardner has clearly 
seen the writing on the wall for its traditional 
customer base and is aiming for a wider market. 
Sadly, the likes of BMC, Ford and Bedford were not 
keen to see their products powered by the engines 
made by another manufacturer and were soon to 
close off this potential market niche. 



NORRIS, HENTY & GARDNERS, LTD. 

LONDON AferORD HOUR WILTON ROAD * W I 


*0*0 TftANVOCT (NGINt 0*TA 

■ j 




VirwlmM 1 

W«*< 

■g-.su 

, ■ | 



ii «u 

JD <vet 

< in 

' ! 


2 <00 

1 >N0 

IN 

IP 

'.<00 
• JOB 

m 

ton 

J 


™—rss4m.if<n PATRICROFT, MANCHESTER. 

GLASGOW ; 124 ST. VINCENT STREET C.2. 



































16 


Road Haulage Archive 


Elegant... 

with Supreme Comfort! 


EXPRESS DELIVERY VAN 

...affords outstanding economy too! 




STUDY THESE FEATURES 

Together with many others they make the 
new Express Delivery Van supreme in 
economy, appearance and durability. 

if Outstanding fuel economy from the well- 
proved o.h.v. engine developing 47 b.h.p. 

X Impressive appearance with ample display 
panels give your business high-impact publicity. 


if New luxury seating with increased adjust¬ 
ment provides ample leg-room for the tallest 
driver. 

if All-steel body, integral with frame, incorpor¬ 
ates larger rear windows. 

if Four-speed synchromesh gearbox with finger¬ 
tip control. 


Body capacity 100 cu. ft. 



i 


COMMER CARS LTD LUTON EEDS 


EXFORT DIVISION: ROOTES LTD. DEVONSHIRE HOUSE PICCADILLY LONDON W.l 



























Just one more example of an E.R.F. 
vehicle for a specialised transport 

need We are expertt in that tort of 
thing at E.R.F. Whatever you have 
to carry, especially W It calls for some¬ 
thing unusual in the way of (M W 
bodywork, tell us about It- We think 
we can come up with the correct 

answer. - 

The vehicle shown above is an E.K.I-. 
Model 68G. Powered by a Gardner 
Cylinder dlrect-injection oil engine. 


developing 111 b.h.p. at 1.700 r.p.m. 
S-speed C.M. gearbox. Double front 
axle with cam and double roller type 
iteering. R«r bogl. 
worm dri*. to both CIHIn* 

brakes, with Compressed Air Servo 
assistance. Standard tyre equipment 

9.00 x 20. 12 ply. , „ c . c 

Write for details of the full E-R F- 
range and name of nearest Dealer. 
Or call and see u. If youVe ever 
near our works. 


cvot*. a foorw 


tsr 






V Here's another one for Lesney 'Matchbox Toys' fans, 
the Bedford S Type artic, with refrigerated ice cream 
van trailer. This advert tells us several things. It confirms 
that the well-known Matchbox model actually existed in 
real life. It confirms that Walls didn't buy a Leyland, or 
AEC to do the job (although the Bedford may have had 
a Leyland Comet diesel engine) and it also confirms that 
high class Acton-based limo coachbuilder Hooper built 
the stylish semi-trailer van bodywork. 
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< It wasn't just larger lorries 
that were becoming more 
stylish. Here we see the 
launch advert for the new 
Commer 'Express Delivery 
Van'. Considering that the 
Rootes Group was one of the 
best when it came to product 
marketing, this black and white 
advert doesn't really do it 
justice. The 'artist's impression' 
is unrealistic. The wheels seem 
too large and the perspective 
is weird, but the main feature 
- at last Rootes is fitting an 
overhead valve engine from 
the Minx car range - is to be 
noted. The 'finger tip' control 
of the four-speed gearbox 
does, of course, refer to the 
fact that a column change is 
still fitted. The body capacity 
of 100 cubic feet is mentioned, 
but not a payload figure. To 
you, squire? £475 in primer, 
plus tax! 

_ J 


hooper 




HOOFER & CO. (COACIIBUILDERS) LTD., 
COMMERCIAL DIVISION 
WESTERN AVENUE, ACTON \VJ, ACOrn 013 


Specialists in the design and manu¬ 
facture of all-metal and composite 
construction bodies, to meet the re¬ 
quirements of all commercial vehicle 
operators, including Mobile Cold 
Rooms, Direct Sales Vans, Ambu¬ 
lances, Insulated and Box Van bodies 
of all types. 

VVc invitcenquirics for the production 
of new bodies and are fully equipped 
to deal with large or small orders and 
body maintenance. 


< The ERF 'KV cab was probably one of the 
most iconic British products of the 1950s. Period. 
Designed by a (then) young draughtsman, Gerald 
Broadbent, it featured subtle curved surfaces in just 
about every direction and made a dramatic contrast 
to most other lorry cabs at the time. By 1957, the 
KV cab had been in production for several years, yet 
the competition still had not caught up. Here, the 
emphasis of the copy has shifted from the cab to the 
overall 'tailor-made' solution that a hand-built ERF 
was able to provide. Oddly, however, while some 
basic spec is included, there is no mention of the 
fact that ERF was still one of very few British lorry 
manufacturers that offered a cab heater/demister as 
a standard production item. Graphically, we see that 
a mix of photograph and line drawing - common in 
the 1950s - is featured, while there is a slight graphic 
clash between the new ERF logo and the strapline, 
'The World's Best Oil Engined Lorries'. Either way, 
it's better than the 'giant' advert. 
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The Guv Warrior. Alt the tea 
tinted are* is moulded from 
structural plastic s. uu*X Beetle 
polyester resin. It (.unnut rust. It it 
corrosion redstart and stands up to 
the countless minor knocks and 
bruises of everyday use. 


Sear side wing of the Guy Arab bus . 
moulded in sir mtural plasties This 
,nterraIIy stiffened mtng stands up to 
rerv rough usage hut could easily and 
cheaply he repaired usthoul temosul. 
in the event of damage. 



THESE GUYS ARE TOUGH! 

thanks 1© Structural 


The Guy Arab bus. Grille, mudguards, 
bonnet and front panels are moulded In 
structural plastics The bonnet is integrally 
%tiffenetl; the hinge points and snap-action 
cauh are integrally moulded. 




The confidence of the industry in structural 
plastics is amply demonstrated by their 
ever-increasing use. Guy Motors Ltd., for 
instance, semi their ARAB buses and 
WARRIOR TRUCKS all over the world. 

With their many structural plastics bodywork 
components, they can be relied on to stand up to 
tough conditions and, if need be, can be repaired 
quickly and cheaply under almost primitive 
conditions. B.I.P. Chemicals Ltd., not only 
supplies Beetle—the highest quality polyester resit 
on the market—but offers unrivalled 
technical and training facilities. 


Y Quite why British road transport 
regulations moved from a traditional 
position, which gave rigid chassis with a 
draw-bar trailer and artics a roughly equal 
status in law, to one that gave the artic 
tractor/trailer unit a distinct operational 
advantage, hasn't been totally explained in 
any retrospective 'kraftwerk' on the British 
transport industry. Nor, oddly, does the 
question seem to have come up directly 
in contemporary transport journals back 
in the day. True, there was a problem with 
braking a wriggling 'dangler' on a steep 
downgrade and, at the time when very 
few British lorries featured full-air braking 
systems (even though many export-spec 
models tended to), so it was necessary to 
have a second man in the cab to activate 
the massive manual 'Neate' handbrake 
on the other side of the engine cowl. In 
contrast, artics were able to operate at 
any weight with just the driver in control. 
Except... Here we see that the technical 
boffins at Taskers Trailers have discovered 
a legal loophole - a draw-bar trailer with 
an unladen weight of under one ton, which 
only needed automatic 'overrun' brakes. 
And as such, the second man could be 
legally dispensed with. Amazingly, we're 
told that this Tasker draw-bar trailer was 
designed to take three tons, yet still 
weighing less than one ton unladen. It 
doesn't sound much, but when most two- 
axle lorries only carried four or five tons, 
that made a big difference to costs. 


i 




noMM* Required 


polyester resins 

B.LP. CHEMICALS LTD. Oldbury. Bujrninghani Telephone Broadwell 2061 


r m 


LONDON OFFICE: 1, Argyll Street, 


k\ Telephone: Gerrard 7971 


Double up 
on carrying 
capacity / 

“ ’Wl uA PAYLOAD are At kur. -I lw*4- g 

• hr an -—j- Jt *ff-^i|-ti>4iii V 



* POWER ECONOMY 

★ MANdUVRABIUTY 


A Of all the manufacturers that used the Motor Panels of Coventry cab 
pressings, it could be argued that the plain tractor units produced by Dennis 
for Shell-Mex & BP were the least successful. The example that best disguised 
the fact that it shared the same cab with all the rest? That has to be the Guy 
'Warrior' featured here. And why was that, we should ask? This advert from the 
BIP Chemicals Beetle Polyester Resins division provides us with the answer - 
the use of glass-fibre enabled the designer to come up with a distinctive look, 
which, with a bold modern grille, helped it stand apart. Just for good measure, 
we're treated to a picture of a Guy Arab 'tin front' double-decker - which was, 
of course, technically actually a 'plastic' front! The same front grille design of the 
Warrior would, of course, also come to be used on the 'Johannesburg Front' Guy 
double-deckers. Nice jobs all round. 



mo 

TALKER* Of ANDOVER ( 1032 ) LTD.. ANDOVER. HANTS • TeL: A ndum ttlt • T 

-A.AA.-r--- i -~ S~ fMtt . 


STANDARD 
4—WHEEL 
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SCAMMELLS 

have the capacity- 



i| tfifAcvtl tranvpnn probltm* H ScammeH** 
Foe *U Sotir.mcU vehicle* w in<iiv,d- 
: si (tied a ad huAt to aneprrator't xptdjicaii#*. 

...ort and uaileo for »hoft haul *rvko • 
...r.te<S vit and eifht vheekn ahich operate 
Aiiout type* of crucian . . Jump truck* for 
- xue* work . . heavy duty truck* for oil- 
zd nawnelv b«»A unit* a * a capachy up 
t-thete art but a fewof the nunypvirp®*- 
Suraadl vehicle*. 

t -jriiculai transport problem. pka»« 


-to solve your 
transport 
problems 


SCftNNIU LORRIES HAITI# 

, 3 -YGON *>« lauRr STRICT. LOHOOW. S.W.1 J*' 

A. ^^^aSOVtR SQUARE. LOMDON.V.- • **'< 


> Yes, it's yet another advert headline using the famous Trojans for 
Work' theme, but this time with a twist - here we see various Trojans 
'at work'. The advert was placed in a special 'British Commercial 
Vehicles for World Markets' issue of the Commercial Motor so, 
fittingly, the main picture features a Trojan '1 ton diesel' chassis 
with standard factory crew-bus bodywork, destined for operation in 
Nigeria. The rear view shows us a mobile workshop destined for The 
Gambia, while the copy-line also mentions that Trojans are 'at work' in 
Belgium, Malaya and Persia, among other places. We also see a fleet 
of 12 seat 'personnel wagons' for the Ghana Broadcasting Authority 
and another line-up of long wheelbase vans with roof racks for the 
Ghana Mail Service. As the headline suggests, 'Where the Going is 
Toughest../ Clearly, Trojan had a very active Agent in West Africa. 


Th«y*can take It! 



< The subject of 'trailers' crops up again in this Scammell advert, 
albeit as a side issue. There are several things to observe here. Firstly, 
even though Scammell is now part of the Leyland Group, there is no 
ref erence to it here, other than the fact that the export address is the 
same as Leyland. Secondly, there is no reference to 'Watford' as the 
factory location. 'Solving Problems' is a theme that is still fashionable 
in advertising copy and company logo straplines, although we tend 
to say 'solutions' these days. It's interesting to note that, in product 
range terms, Scammell probably had a wider range than even 
Leyland, from 3 tons to 150 tons, which is pretty wide. The Pickfords 
6x6 Constructor would of course be used in conjunction with full 
draw-bar trailers and/or 'dollies', while the Highwayman - still called 
'an articulated eight wheeler' here - operated at the then maximum 
gross weight of 24 tons on four axles, with three of those four 
featuring old-school 'super singles'. We also need to remember that 
the trailer would be semi-permanently coupled to the tractor unit, 
using Scammell's own system. At the lighter end of the spectrum, 
the 'Scarab' three-wheeled tractor unit was readily detachable - the 
more often the better, in fact - as back in the days of 'hand balling', 
it probably took longer to load a trailer than to deliver it to the 
destination! 




the commercial motor 


WHERE THE GOING IS TOUGHEST, YOU’LL FIND 

trojans 

at v/ork'% E OQ 
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THIS MOBILE WORKSHOP 

SSL-« 


*OA GHANA RROADCACTINC 

S3?Njo. 

t «mobuc Ion ot import for 


A PLErr OP MAIL VANS 


*** *** /<u * #** TRojANosjasr 

--«or,o«. .U...V „. . 


VOLVO®" 

A QUALITY SWEDISH PRODUCT 



< Here's warning of battles yet to come. Mercedes and Volvo both made tentative attempts to 
sell lorries into the British market in the mid-1950s although, as here, it was initially by seeking out 
specialist market niches. It is unlikely that many customers would be in the market for a premium- 
grade normal control 4x4 chassis in 1957 - especially with a still strong supply of ex-British Army 
4x4 Bedfords being sold-off at bargain prices at auction. But Volvo - via sole concessionaires VSV 
'Victor Swedish Vehicles' - did finally find a market in the Scottish forestry sector, where the extra 
power and rugged specification of the Swedish chassis won favour. Volvos could indeed take it! 
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WORLD CLASS LORRIES? 


eaving aside sales of British-built 
vehicles that were exported to 
The Colonies' before the war, 
from 1946 it had become vital to sell 
as many cars, vans, lorries and buses 
as possible overseas, to help Britain's 


balance of payments and repay war 
loans. By the late 1950s, the importance 
of the 'Export or Die' years had given 
way to a climate of increased home 
consumption, but export figures - and 
any trade deficit - were still a key part 


of any news bulletin. After all, Britain 
could still claim to be the workshop 
of the World and sales were no 
longer confined to the UK-dependent 
Commonwealth as South America and 
Europe were still 'Buying British.' 




AUSTIN 


greatest commercial vehicle 
range in Britain today 


from 
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3 BIG AUSTIN ADVANTAGES 
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A Here's a typically complex corporate advert that tries to do everything for everybody. Graphically, the two pages do not make the most of the 'DPS' 
(double page spread) in the middle of this 'British Commercial Vehicles in World Markets' issue of The Commercial Motor. It boasts that Austin has the 
'greatest commercial vehicle range in Britain today', with payloads from 5 cwt up to 15 tons - the upper figure for the '503' forward control tractor unit. 
We're also told that most models are also available as either a cab, chassis-scuttle or chassis-cowl, to enable specialist bodywork to be added - or, for 
overseas operators, the vehicle to be finished-off locally. We're told that many Austin dealers would be able to help on the specialist bodywork front as 
well, as many had in-house body shops. The "Invest in an Austin" strapline was first used in pre-war days by the car division ("You buy a car, but invest in an 
Austin", wasn't it?), but it still works well enough here. The problem? The layout almost suggests two individual adverts, as the style of the 'renderings' (the 
artist's drawings) is a bit of a mix. 

We have the glossy airbrushed look of the new Austin Cambridge-based Vi ton van, with 'streamlined looks' and column change gearbox, clashing 
slightly with the not so 'new' Austin % ton van which, we can assume, reflects the change to full hydraulic brakes (as used on the A35 car) and adoption 
of the larger 950 cc version of the original 800 cc BMC 'A Series' engine. Note the 'midget' driver in the 'vast' % ton van! This clash of styles is further 
complicated by the use of a simple line drawing of the '152 Omnivan' range with a 15 cwt load capacity. These three share the advert with a whopping 
eight other renderings, starting with the 1 and VA ton 'LD' - which is not referred to as such. The normal control '301' already looks dated and like it was 
built by another company, compared with the 403 and 503 models. Then, pausing for breath, we have a further eight little line drawings showing specialist 
applications - the whole lot held together by an odd tint red and black 'screen' giving a pink and grey effect. Not good. 
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WORLD CLASS LORRIES? 


All over the world 

COMMER * KARRl^R 




Commer 5 ton 'Superpoise' 
Dump Truck. All-6teel body. 
Available with petrol or 
diesel engine. 


Commer 5 ton F.C. Dropsider. 
Available with o.h.v. ‘under-floor' 
petrol or Rootes diesel engine. 



Karrier 'Gamecock' 3-4 ton Van. 

Low loader available with ‘under-floor’ 
petrol or Rootes diesel engine. 



Karrier ‘Bantam' 2 ton Lorry. 

Petrol or light diesel low loader. 
Available also for municipal usage. 




Commer 10-12 ton Tractor-trailer. 
Powered by the Rootes diesel engine and 
available with alternative coupling gears. 


Commer 1j ton F.C. 

Large capacity all-steel body. 

Available with petrol or light diesel engine. 


ROOT'S GROvje REGIONAL 

J.S.A. 535 Pirk Avenue. New York 21. York ard 

'830 Wen P'to Boulevard. L©» Ang* t» 35. Zx a 
IANADA 1921 Fglmton Ave^u* rn* ~=*c •; *3. Cnurto 
AUSTRALIA A NEW ZEALAND 
4<mon Street Port Melbourne. S.C.7. V r.o' i. * a 

SOUTHERN AFRICA P.O. Box Ms- • -e Houj* 

Vow Street. Roggeibaai. Cape Town, Scut*' Af-ica 
15NTRAL AFRICA PO Box 5194. N->i IQ ‘ - -d Floor 
sink house. Givernmtn; Road. Nairobi. Kenya 
SOUTH EAST AFRICA P.O Box 2382. Pockett > B. : -g 
kenley Avenue. Salisbury. Southern Rhodesia 


REPRESENTATIVES located at: 

BELGIUM Shell Building, 47 Canterstec B'utse t 
FRANCE 6 Rond-Point det Champs t «ci s i* t e 
SWEDEN Sveavjgcn 35-37 IV. S:c . . 

SWITZERLAND Kreuzstratte -t 1:5 
FAR EAST Macdonald Hcust C - ; : ; :t; .* •. 

MIDDLE EAST & WEST PAKISTAN 
Aosour. Beirut. Leoaio* 

JAPAN 2691 O-tikas* 

ARGENTINA Zu i s« lc-**c : •*= =-* - *. 

BRAZIL a _* s I 3C* «a: * 

CARIBBEAN bo. Isewi. 

PANAMA i5U.au‘*4 * *i*-r*ac *l»» 



Sales and Service in 15 2 co-nt* ti 


< The Rootes Group - 
arch-rival to the British 
Motor Corporation - 
also extensively used 
artist's 'renderings', 
but tended to have 
a much better sense 
of 'style'. Except 
something has gone 
wrong here, thanks 
to the unexplained 
use of a tint wavy line 
effect that suggests 
(wrongly) that the 
advert might have a 
nautical flavour! The 
headline is however 
simple and to the 
point - whatever 
the transport need, 
anywhere in the 
World, a Commer or 
Karrier is available to 
do the job. There's 
no fussy detail 
and no long list of 
specifications - every 
product can now 
be had with either 
a petrol or diesel 
engine from the VA 
ton 'FC' van right up 
to the latest 'new 
look' normal control 
Superpoise range, the 
5 ton 'FC' dropsider 
(shown with the short¬ 
lived 'Gamecock' 
front grill) and 10-12 
ton tractor unit. 
In-between? There 
are the 2 ton Bantam 
and Gamecock 3 
and 4 ton models. 

All are shown in full 
colour, which brings 
the whole advert to 
life. We should note 
that this would be 
the last incarnation 
of the normal control 
'Superpoise'. Oddly, 
ace-marketeer Rootes 
didn't give an official 
name to the successful 
FC 'QX' models. 

Nor was the VA FC 
van ever referred 
to at the launch 
as the 'Express'. 
Having come up with 
'Bantam' perhaps 
Rootes marketing 
whizz-kids couldn't 
think of another 
suitable bird larger 
or stronger than 
a Gamecock? The 
Rootes 'Rooster' 
clearly wasn't 
considered suitable! 
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NORTHERN RHODESIj 


A 

< Visually, Atkinsons 
didn't change much 
- ever. So it might be 
expected that Atkinson 
advertising would 
likewise be stuck in a 
graphic design style 
rut. But that is not the 
case - although when 
we look back at the 
rather half-hearted 
attempts in modernising 
the cab designs over 
a period of decades, 
we have to conclude 
that management 
indecision was alive 
an well in Walton-le- 
Dale. But from the 
historical perspective 
of 1957? Most of those 
disasters were yet to 
come. Nonetheless, 
not one of the four 
types of Atkinson 
featured in this full 
colour advertisement, 
showing them in 
various tough operating 
environments around 
the world, could be said 
to be 'stylish'. What in 
Britain would be a rigid 
six-wheeler chassis has 
been transformed into 
a 6x4 tractor unit for 
operations in Australia 
by Mayne Nickless. 

There are three, rear 
winch-equipped tractor 
units, hauling drop-out 
axle low bed machinery 
transporter trailers, for 
service in Pakistan. A 
crew-cabbed six-wheeler 
is shown towing an 
impressive draw-bar 
trailer in South Africa, 
while there are six 
two-axle chassis, with 
side-tipping bodies and 
matching side-tipping 
trailers for what was 
then called Northern 
Rhodesia, and is now 
Zambia. The 'colouring- 
in' of what were 
probably only black and 
white photographic 
images is interesting, if 
rather crude. And the 
rather 'Art Nouveau' 
lettering in the 'Circle A' 
logo wouldn't last. But 
the word 'Rangeability' 
did - it went on to 
become the title of 
the excellent Atkinson 
house magazine that 
lasted until the Seddon 
l 'merger'. , 


THE COMMERCIAL MOTOR, MAY 3. 1957. COLOUR 16 

Otkin son Rangeability 

FOR THE FOUR CORNERS OF THE WORLD * 


Atkinson Rangeability his now become well known throughout the world, (or we are 
able to provide custom-built truck and bus chassis to meet any specification, however 
arduous the operating conditions. 

Rangeability offers operators a wide choice of ancillary equipment on any model in the 
range. 4-; 5-, 6-. or 8-cylinder ‘Gardner’ oil engines, alternative braking systems, 
gearboxes, axles, etc., etc. 

Each chassis can tfe built to suit your particular operating conditions: now chat Is some- 
thing worth discussing with one of our distributors. Write us and we will put you in touch. 


ison 

c/es 
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WORLD CLASS LORRIES? 


-\ 

> There are 
several reasons 
for selecting 
this period 
Foden advert. 
Firstly, it shows 
that fabulous 
Foden FGD/6 
6x4 dumptruck, 
as modelled 
by Dinky Toys, 
complete with 
impressive front 
dozer blade. 

The only shock 
is, the artist's 
illustration has 
it in yellow 
here, rather 
than red, as the 
Dinky model 
would have it. 

This may have 
been a niche 
market model, 
but the advert 
layout is actually 
pretty much 
spot on. Bold, 
clear, colourful. 
And in terms 
of logo and 
strapline? Not 
half bad. 'Foden 
Established 
1856' is perhaps 
something 
to which the 
Americans 
who ended-up 
owning the 
brand should 
have paid more 
respect - after 
all, Foden was 
in business 
while most 
Americans were 
still a bunch 
of cowboys. 

The Gardner- 
powered 
FGD/6 had a 
body capacity 
of 10/12 cubic 
yards and 
featured an 
eight-speed 
epicyclic 
gearbox. The 
smaller FED4/4 
model could be 
had with the 
Foden two- 
stroke diesel. 

V_ 





U wasn't our intention to make a vehicle that looked as tough as this. But it is so 
strongly constructed that it docs look a bit fearsome, whether we like it or not. 
And we do like it. For a good vehicle never belies its appearance, and the Foden 
Dump I ruck is a good vehicle. Ask those who use it! 


There is a 


for every job 


FODEN FGD/6 Dump Truck, powered by 6 
Ott engine. ord fined with 8 speed ep<yO,c gtr' bv r 
With body capacity 9/10 tube yard, all Steel Poc- 
and tab. double dn*e begte axle with 11 00 m 22 g c~ 
pneumatic tyres on front wheels, end 15.00 • 2: 
giant pneumatic tyres on rear wheels 

FODEN FED 4/4 wheeled Dump hud power?; 

4 cylinder 2 Jirolr* oil engine, feted with 8 speed 
epicyclic gearbox, with body capacity 6/7 cube 
yard, oil steel body and cob. Front wheels art fitted 
"ith 11.00 K 22 giant pneumovc tyres and rear 
wheels with IS 00 t 20 giont pneumatic tyres 


FOOENS LTD., SANDBACH, CHESHIRE, ENGLAND 
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WORLD CLASS LORRIES? 



EngJnrand Heavy Duty 
Ax/e. G.V.W. II tons. 


Rear 


■ 


trunk roads end** 


Seddon Mark I7FJ4LW with 
Gardner Engine. G.V.W. 12 ton*. 


These Scddons are tough .. in 
their robust chassis construc¬ 
tion . . in their long-life 
Gardner and Perkins power- 
units . . in their fibre-glass 
cabs, resistant to knocks and 
dents and so easy to repair 
even in situ. 

They arc the proved vehicles 
for tough terrain—where 
service stations are few and 
far between—and are unsur¬ 
passed for fuel economy and 
low maintenance require¬ 
ments. 


Seddon Mark 14 with Gardner 5LW Enfint 
and Doyi 3rd axle. G.V.W. 19 ton*. 


SEDDON DIESEL VEHI 


> Here's something 
unusual from Guy 
Motors. 'Unusual' in 
that it's one of the 
very few adverts from 
any manufacturer to 
feature both lorries 
and passenger-carrying 
vehicles in the same 
advert, while giving 
an equal 'weight' to 
both. The layout is very 
stylish without being in 
any way over the top. 

The use of a red 'spot 
colour' is good, without 
it being used (wrongly) 
on the logo. Red would 
have been chosen by 
the publisher for this 
part of the 'book' - the 
following pages feature 
a printer's blue (cyan) 
spot colour. An added 
advantage of paying for 
a colour page - even 
when not going for the 
full four-colour process 
- is that the advert is 
printed on a much better 
stock of paper than the 
basic newsprint normally 
used for black and white 
pages. Note the other 
'trendy' theme used by 
many manufacturers in 
this period - the little line 
drawings down the side 
of the page, depicting a 
wider range. Alas, these 
are not so well done, are 
they? 


A It's another distinctive advert from Seddon - one of several throughout the 1950s that made the point that Seddons were in operation throughout the 
world - as indeed a large number (in proportion to total production) actually were. This ad is, however, a bit of a cheat, in that all three look like basic UK 
home market models, super-imposed on a backdrop suggesting a wider global operating environment. Again, as with the Atkinson advert, the pictures are 
'coloured-in' images, which were probably originally taken in black and white. The Mark 15 tipper was operated by Roberts & Smith of Brighouse, West 
Yorks - is that a bit of Yorkshire 'jungle' to be seen on the far right? And clearly, the Mark 12F/4LW of the Fishbrook Dyeing Company (based in Lancashire) 
probably didn't have a regular delivery run to the Rocky Mountains in Canada. The 6x2 Mark 14, featuring a Gardner 5LW diesel engine, was owned by 
regular UK Seddon customer Cyprien Fox. But never mind, the overall effect is a good one - even though Seddon was never best known for 'off road' trucks. 
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In a variety of w-ee - 
bases, Tractor. Tipcer 
and Truck. 
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SUPER WORK 

and 

CHILD’S PLAY 


Leyland ‘ SUPER ’ trucks are built on power¬ 
ful robust lines. They’ve got to be! They 
arc specially designed for such work as big 
engineering and constructional schemes, or 
long heavy hauls over primitive or undevel¬ 
oped terrain. Although ‘ SUPER ’ trucks are 
not intended for work off the road, they make 
child’s play of Jobs in conditions that are 
mighty near it, because they are blessed with 
a tremendous margin of performance. Alter¬ 
native power units of 125 h.p. or 150 h.p. 
are available for both ‘SUPER-HIPPO’ 
6-wheeler or ‘SUPER-BEAVER’, and each 
model is fitted with 5-speed gearbox. Like 
all Leylands, they do their work on far less 
fuel than would seem reasonable, with a 
freedom from mechanical trouble that is the 
Leyland hall-mark. 
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WORLD CLASS LORRIES? 


< There's a surprise link 
between the past and 
the present day in this 
Leyland advert - the 
common link being 
'Lithium'. Today, the 
stuff is essential in the 
production of lithium- 
ion batteries. Back in 
the mid-1950s? It was 
the load being carried 
by this Leyland 'Super 
Beaver' tractor unit, 
with articulated trailer, 
plus what Australian 
cattle train drivers call 
a 'pup trailer'. The 
location is not Australia 
however - it's Rhodesia. 
Leylands operated by 
Rhodesia Railways were 
employed in moving 
120,000 tons of Lithium 
ore per year, from the 
mine to the nearest 
railhead 50 miles away. 
Available with either 125 
or 150 hp Leyland diesel 
engines (less that a 7.5 
tonner today!), normal 
control 'Super Hippo' 
six-wheelers and 'Super 
Beaver' 4x2 chassis had 
a distinctive look which, 
although purposeful and 
no doubt practical, didn't 
get updated to match 
the competition from 
Germany or Sweden, 
until a revival in the 
1980s. Sadly, by then, it 
was all far too late. 


J 



A Foden driver has the best possible vision, thanks to the new, deep, 
curved windscreen. He has a heater to cheer him on wintry journeys.’ 
He has, if the vehicle be an FG 8/24 Eight-wheeler or an FED 6 Dump 
Truck, the joy of power-assisted steering. But most of all he has at his 
command a vehicle designed and built with 
all the traditional mastery and enterprise 
of British engineers. That is evident 
from its performance. 


still leads 
the way 


these fodens are to-day serving 


A Oddly, but maybe not so surprisingly, considering the family connections and the close proximity to each other, what ERF did often tended to be copied 
by Foden. Or possibly, in some cases, vice versa. Here's an example. ERF used a 'commercial artist' to produce a series of illustrations of ERFs (rather than 
use photographic images), including one depicting an eight-wheeler in the shadow of a giant's foot steps. It was a reasonable idea, but the execution 
fell somewhat short - probably as a result of lack of suitable budget. Here we see that Foden has come up with the same sort of idea of using an artist's 
impression for the main image, but has backed it up with a cut-out shot of an FG8/24 eight wheeler and one, two, three, four individual line drawings, giving 
the reader a mix of three different graphic techniques. The end result shouldn't work, but it does. Technically, it would have been very difficult to set up an 
actual photograph showing the driver - and his happy mate - in the cab, so a rendering can give us some idea of the excellent vision from those curved 
screens. The Foden driver, we're told, has a heater and here's a revelation - power-assisted steering. Blimey. 
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The 

FREIGHTER TRUCK 

using ibc same chassis as 
the van and an exception¬ 
ally sturdy high duty light 
alloy body vehkh combine 
to give strength and flexi¬ 
bility with a great saving 
in weight. The platform is 
*3 ft. * 7 ft-, allowing a 
bulk load of 6 tons to be 
carried with an unladen 
weight of only 56 cwt. 


.... c<^t LESS tr sjwwte/ 


,, A JS tZiTTJJLTSZrTuT’ 

n readily be wade and fitted. •< — 


■fr THE PERKINS P.6. OIESEI ENGINE 

complete with Water and Exhaust systems 
etc. can be removed from the from of th: 
vehicle, allowing a real saving in man-hours. 
This is lust one of many cost-savir.g features 
built into Jensen "FREIGHTERS". 
should like to tell you about the others- 
write for literature. 


brdmwich • tmum 

EN MOTORS ITD * Ltd> J00 .rro Cricklewood Broadway. London. N.W.» 

o„ for London & the Home Counties: Ferrane of Crtcklewooa a* c2? 


JENSEN 

FREIGHTER VANS 

are of very advanced design, 
with body and chassis con¬ 
structed entirely of high 
duty light alloys ensuring a 
really profitable u Pay lx>ad . 
Tlic unladen weight is only 
70 cwt., yet 5 tons can be 
carried in its 187® cu. feet of 
space. 


> From today's 
perspective, it's hard 
to believe than a light 
van, first introduced just 
after World War II, could 
still be in production 
a decade later, but 
here's the evidence. The 
Morris J Type (like many 
manufacturers, Morris 
didn't tend to use the 
model numbers in sales 
promotion) was introduced 
with a humble side-valve 
wheezer from the car 
range, a split-screen and 
space-wasting sliding 
doors that slid into little 
pockets within the body. 
The offset drive-train 
was designed to (a) give 
a semi-forward control 
layout and (b) do so within 
a compact wheelbase and 
narrow-gutted chassis 
layout that made it no 
wider than the average 
car. The downside? That 
meant a special chassis - 
and a mirror image version 
for export markets - and 
thanks to the offset engine 
being beside the driver's 
legs, no room was left 
for any passenger seat in 
the cab area, resulting in 
a half-hearted optional 
'vanboy's seat', fixed on 
the load-bed floor. But it 
was now 1957 and things 
were changing fast. Surely 
time for a complete new 
van design? Nope. How 
about a desperate attempt 
to boost sales without 
spending too much 
money? Much more like 
it. Truth be told, BMC had 
stopped building side-valve 
engines for cars anyway, so 
sticking the 1489 cc BMC 
'B Series' engine from the 
Austin Cambridge and 
Morris Cowley car range 
into the van was no big 
deal. But that didn't stop 
the publicity department 
at Morris turning it into a 
triumph of engineering! 


A The original concept behind the pre-war prototype Jensen lorry was a fast, lightweight space-frame chassis, which was designed to take lightweight, 
bulky loads and be able to legally travel at 30 mph, instead of 20. The post-war Jensen widened that brief, by being quick to spot the advantages of the 
Perkins 'High Speed' diesel (high speed in revolutions, that is), in terms of fuel economy and reliability. As a result, Jensen soon carved-out a loyal customer 
base, with market gardeners, manufacturers of packing cases and household removals specialists, among others. But, by 1957, many would have been 
tempted by almost equally lightweight mass-produced chassis, fitted with in-house diesel engines, for a lot less money. The alloy, semi-integral frame would 
have frightened traditional lorry operators (although even BRS operated Jensens) and, while the Perkins diesel could be easily wheeled-out for repair, that 
was no big deal if it never went wrong, was it? The neat forward control cab, with step wells ahead of the wheel arch, was far better than many, but had a 
reputation for being a tad noisy, but with an unladen weight of just 70 cwt (3tons 10 cwt sounds more!), the integral pantechnicon 'Freighter' van was surely 
a winner? Note that, unlike many manufacturers that used Perkins engines, Jensen was happy to actually say so. 
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10 cwtvan 

with O.H.V. Engine means 

mef/ww/e 




■LONDON BOROUGHS 

(JKXHE 

SEDDON— 


TWELVE M 0 N 1 


LESS PETROL CONSUMPTION! 
—yes—the overhead wive, high-cWci- 
eacy engine with four-speed gearbox 
now being fitted to the Morris 10 -cwt. 
Delivery Van really cuts down costs. 
Already the most popular in Us class, 
this van designed and built as a com¬ 
mercial vehicle adds still further to its 
prestige with these economy features. 
Add a capacity of 150 cubic feet, sliding 
side doors, wide rear doors, clear floor 
space, compactness, easy manoeuvra¬ 
bility to good looks and you have the 
ideal van for many trades. 


MORRIS COMMERCIAL CARS LTD.. ADDERLEY PARK. BIRMINGHAM. 8. 
Qvwii Business: Nuffield Export* Limited Oxford and 41 Piccadilly, London. W.l. 


> Here's a variation on the 'We sell our lorries to some pretty important people, so if you 
buy some too, you'll be in good company' theme. Except it's doubly unusual in (a) being 
placed by a dealer, rather than the actual manufacturer, and (b) featuring a local council, 
rather than a large haulier or own account operator. Still, the fact is that Halls of Finchley 
was one of Seddons most successful dealers and, likewise, was amazingly successful in 
winning local authority orders for vans, light trucks, highways tippers and dustcarts, as 
here, in direct competition with the likes of Dennis, SD, Karrier and BMC. Sadly, Seddon 
is no more, but the manufacturer of the 16/24 cubic yard compaction 'Compressmore' 
body is still with us, as part of now Dutch-owned Dennis Eagle. Note that the illustration 
has been 'airbrushed' to add the 'London Borough of Lewisham' lettering. 


»*«Mi (IWhk,) Lid. M \WK DwtnLuiw, 
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TIPPING FOR BRITAIN 


T he tipper market had always tended 
to be treated as special - after 
all, unlike most other commercial 
vehicles, tippers tended to spend a large 
amount of time off-highway, on rough 


haul roads, quarries or building sites. 

So 'strength' and 'toughness' were key 
requirements. Interestingly, some lorry 
manufacturers did better than others, even 
when, in many cases, they shared the same 


components. Likewise bodybuilders. There 
was nothing that special about building a 
tipper, yet few large commercial vehicle 
bodybuilders also built large numbers of 
tippers, did they? 


LIGHT ALLOY BODIES 



This is a BONALLACK U-shapcd Tipper at work. Viewed through 
the windscreen of a car it shows no signs of groaning under its 
load; the sides neither sag nor bulge. The light alloy DEKALOY 
floor is unaffected by moisture; it will neither rust, rot nor 
warp. It is a tough tipper designed and constructed for 
this type of load, and for typical tipper terrain. 

These BONALLACK U-shaped bodies 
range in price from £204, according to 
the chassis upon which they arc 
to be mounted. 


at witrk - 

Most drivers of motor cars have, at 
one time or another, followed a 
tipping vehicle loaded to capacity 
with ballast—wet or dry—or similar 
material. Of all loads these arc the 
most testing. They are heavy, dead 
loads, and vehicles carrying such 
loads are subjected to heavy stress¬ 
ing, which is accentuated by the 
rough terrain over which they 
frequently must travel. 


A 

BONAIXfiCK 



BONALLACK & SONS LIMITED 

METAL BODY ENGINEERS 

SALES OFFICE: 40-42 Cannon Street, London, E.C.4. Tel.: CITY 4304/8 
Works: Basildon, Essex 


< Because of 
the high cost of 
buying advertising 
space, full page 
advertisements from 
bodybuilders in the 
trade press tend to 
be unusual, especially 
at a time when 
most commercial 
vehicle bodybuilders 
still tended to 
have a localised 
customer base. 

But here we see a 
bold, professionally 
done full-page 
ad from well- 
known commercial 
bodybuilder, 
Bonnallack & Sons, 
still based in Cannon 
Street, London EC4, 
at the time. The 
subject matter is 
both innovative and 
dated at the same 
time. Light alloy 
construction for 
tipper bodies was 
the very latest thing 
in the 1950s, as some 
operators were still 
wedded to heavy 
wooden construction, 
because they 
thought alloy bodies 
might buckle and 
bend. The old 
fashioned aspect? 
That's the notion 
that the ideal tipper 
for construction and 
aggregate work was 
still the traditional 
normal control five 
cubic yard chassis. 
Chapman's Quarries 
of Ashford in Kent 
have at least gone 
for one of the 
stylish new Commer 
Superpoise normal 
control chassis 
- supplied, no 
doubt, by the local 
Rootes operation in 
Maidstone. 
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TIPPERS 


SHWf in THE RfldCHesr 


TIPPING FOR BRITAIN 




CONDITIONS 


CHASSIS RELIEVED OF 8TRE 


NEW GRAVEL SPREADING 
* VALVE 


WESTON BODIES TOO 


hoc* 9f 1 wh**tb*«* 

<*K7lii»*r 104 k-H.p. 

VM>M«Ur. «ll>sceel cab, di-point 


4 Safer. t**fer, vacuum anittcd br»ka»- 

5 Hydraulically operated clutch. 




• Heavy duty 5-»po*d gearho*. 

7 H>*h deflection , »ftty-rJde ,, »u*pen«or. 

8 Stronger. d«*p*r chaeele frama 

00'*3**^') *** bu,lt 

to carry maximum bad* with a feaerou* 
margin of safety. 


Job-rated to last longer, 
much longer ! 


To their semi-forward control range Dodge have added 13 normal 
control models from 2 to 7 tons, petrol and diesel 


V‘5 J ‘ IS ttKING COMPAN1 

trvir'iviccDtvT^ 3 ^ Lancashir 
ENGINEERING CO (WIMBLEDON 
ft#™ WnwhWoo ■ London. S.W.I 
UPPERS High Street Airdri 


WORKS (BIRMINGHAM) LTD 
LANE, GREET, BIRMINGHAM 11 

C,*tn 3936 HUncs) Tehees: Avmferfbn" 


< Although shown here as a dropsider, the new Dodge 'N' Series 
7-tonner had massive tipper heritage to live up to as well. The star 
of the black and white movie 'Hell Drivers', the Dodge 'Parrot-nose' 
tipper was still the mainstay of many real-life tipper fleets, helping 
to build the much-needed new council estates in the early post-war 
years. So clearly, Dodge hoped that the new 'N' Series would do 
likewise, working on the much-heralded 'New Towns', like Harlow 
and Basildon, which were being planned. What is referred to as the 
'semi-forward' control range can only be the now-ageing Parrot-nose, 
but it's surprising to note that the new '13-model' (really?) Airflow 
Streamlines-cabbed N Series was also available as a 2-tonner - and 
with an petrol engine option, too. 


> Here's another example of a typical normal 
control tipper from a popular supplier at the time. 
Before Edbro grew to prominence in the 1960s, 
the Weston brand of tipping gear was a major 
player in the market. There was much discussion in 
the trade press at the time, regarding the relative 
advantages of under-body versus front-mounted 
tipping rams. Weston's contribution to the debate 
was the 'Twin Slant' tipping gear, which could 
be supplied to bodybuilders, or specified on a 
Weston-built body. The advantages? The Twin 
Slant was said to be more stable on rough ground 
than a single ram system and put less stress on 
the chassis, in this case a normal control Austin or 
Morris. 


Introducing the 

DODGE 7-TONNER 

From the NEW‘N’SERIES 


The Weston “Twin Slant” 
Tipping Gear 


Itc stability for the toughest conditions is eusured 
tfith this latest tipping gear for Short Wheel base 
•. W idely spread twin rams exert a firm control 
on body side movement. Special tic bars which 
t an integral part of the Weston Gear RELIEVE 
STRESS ON THE CHASSIS. Thin means' 
trouble-free operation — and a longer life too 1 
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is booming! 

B ig-scale operation by Baylis (The Grocers) Ltd. of Reading, using Karrier 
‘Bantam’ Mobile Shops. 

Here’s a dear idea of the size—and scope—of mobile-shop trading. Why did Baylis 


f > 

< "Mobile Shop Trading is Booming" booms the headline 
from this Karrier Bantam advert. It may have seemed 
like that at the time, but the double-barrelled threat of 
increased car ownership and the arrival in the British high 
street of yet another American import, the supermarket, 
would soon make it easier for housewives to travel into 
town, rather than depend on the arrival of a dinky little 
shop on wheels, once or twice a week. Plus there was the 
'feelgood' factor to consider. British people were about 
to be told that they'd "Never had it so good'" - and part 
of that was surely to have a browse? Buy luxury goods on 
HP? That kind of thing. Still, never mind. Here we see a five 
vehicle delivery of Smiths Mobile Shops being handed over 
to Baylis Grocers of Reading. History would sadly confirm 
that Baylis didn't survive the supermarket chain invasion. 

___/ 


ltd. choose the Karrier 'Bantcmf ? For many .sound reasons—km running costs 
being not the least of them. All the advantages of this expertly planned ‘shop on 
wheels’, with bodywork specially designed for individual trades by Smith’s Delivery 
Vehicle* Ltd. of Gote*head-on Tyne, are explained in the ‘Bantam’ Mobile Shop 
brochure. If you recognise the opportunity that mobile-shop trading offers you— 
send for a copy without delay! The coupon below mil bring you the brochure—just 


as a Karrier * Bantam ’ will bring you the business. 



F* diuetraue I old* MU full K/onwnfton 
mobile thop*. cuSoMltXU coupon, 
auachuwow letterhead. anS vou to 

SALES DIVISION 

KARRIER MOTORS LTD. LUTON BEOS. 

CM ST 


MOBILE SHOP 

with phenomenal life o.h.v. 
chrome bore petrol engine 
or light diesel engine. 


A ROOTES PR ODUCT * BUILT STRONGER TO LAST LONGER! 


KAlllU MOTORS LTD. LUTON R*Dt- 


IXrOST DIVISION: ROOT** LTD. 


DIVOMSMIM HOUU MCCACXU.T LONDON 


SEEN 

;he leading 

■CULTURAL 

SHOWS 

l/re' dual purpose reh/cte 
tnycnft glass fibre cob, 
el platform body and 2-deck 
for cottie transport 



Thomycroft vehicles for the inr.spon of fisestocV can be seen doi only at the 


Agricultural Shows but in regular use at Cattle Markets and on the country roads. 


Robust construction, low operating costs and long life, so essential to chassis for aU 


type* of agricultural transport, are well-known feature* of those built by Thornycroft. 



SHEEP and CATTLE CARRIERS 
HORSEBOXES 


> Thornycroft seems to have forged close 
relationships with customers in several distinctly 
different industries, ranging from brewers to 
Lyons Bakery to... Well, farmers and livestock 
transporters, as here. Today, it would be very 
unusual for any chassis manufacturer to have an 
advert specifically designed and produced to 
target a distinct market sector, but that's what 
we have here, even though the issue of The 
Commercial Motor' in which this advert was placed 
was not one of the special 'Agricultural Transport' 
special numbers. Here we see a stylish GRP- 
cabbed 'Swiftsure' with a Carmichael of Worcester 
double-deck cattle float, on a matched platform 
body and, in the larger image, a more traditional 
cattle truck operated by D David & Sons of 
Glamorganshire. 


J 



i KAN 5 POKT EQUIPMENT (piORXYCJiOfJ) LIMITED 
THORNYCROFT HOUSE, SMITH SQUARE, LONDON. S.W.1 Abbey 8000 
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WHAT COULD POSSIBLY GO 
WRONG NOW? EVERYTHING! 


Here's a selection of adverts that didn't do the subject matter justice. 



HAVE YOU SEEN THE HEW 

THAMES Traders ? 



h NEW THAMES ‘5-STAIT RANGE ; CVUNOCR 

10CV/T 1-TOMWCE J-TOWMIA 4-TONNIE C OIESEL AHO 

J.TOMNU A NO *•••) 7TONNIA ; PETROL ENGINE* * 

lOOK AT THE IE AOYANTAOISt ha»» i i mmrw* »» — ******** 


i fix. 


ttmt «liw • W*-rr< 

*-*— (Lavr «■* - -- 

T j ami H>*DMVKA.l*t 

S*E your D~Wr for <uU 4«v»» ** Prices 


OOOO^merr/ 





keep your truck 
perfectly serviced 


< Normally, Ford advertising is right up there with the best in the industry, or 
even better. But this advert - announcing the launch of what was Ford's first 
'proper' post-war truck range - is not one of them. In fact, from a technical 
viewpoint, it's awful. The new Thames Traders really were new. And, compared 
with traditional British lorries of the day, they looked clean and modern. True, 
the cab interior was a bit cramped and getting in through those narrow cab 
doors was far from easy. But the cab construction was all-steel, with draught- 
free doors and a single piece windscreen. Luxury! And yet the mess of small 
copy here doesn't get any of this over - a double tragedy as this is on the front 
cover of Commercial Motor. And the illustration? It's a reasonable likeness, 
spoiled by the odd perspective and poorly drawn figures. 


COMMER KARRIER 

Aoofaa t)o»ler. service is goodservice. ROOTES 
- ^fougetyoosee ftuss/g* v s ervic e 


> Having first used 
'artist's impressions' 
and then photographs, 
to illustrate its 
advertisements, ERF 
went back with using 
commercial artists, to 
convey the toughness of 
ERF chassis. Odd that, 
because by 1957, there 
would be plenty of 'real' 
ERFs with KV cabs in 
service to photograph. 
Here we see a rather 
amateurish rendering 
of a 6x4 tipper tipping 
it's load. The drawing 
does nothing that a 
decent photo couldn't 
have done, but never 
mind. "Where Strength 
and Endurance are 
demanded, ERF is the 
Answer." we're told. 
Interestingly, there is no 
mention whatsoever of 
driver comfort or fatigue- 
reducing features. It's all 
aimed at the 'Guv-nor'. 


tv* roMMrarui motor 


Where strength and endurance 
are demanded ... 



< "Hello, my name is Giles Smith-Smythe-Smith and, as you've probably already 
realised by my neat moustache and well-groomed appearance, I'm ex-military. 
So take it from me, when I tell you something, you should jolly well perk-up 
and listen, OK?" What our man here is trying to say is that you should jolly well 
look after your new truck and have it properly serviced at your nearest Rootes 
Dealership. The idea - to drum-up business for Rootes dealers - is a sound 
one, but photography might have worked better than this rather cartoonish 
illustration. Sorry, old man. 
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Nobody would think to look at the very unart E.R F. Model shown here that 
K has juk celebrated ,u cwrty-flm birthday and has docked tha unaa»n C toul o< 
mOOO mile*. The vehicle Is an t.KS. Modal C.M which was supple to tha ownort 
General faduttrial Clearer, Ltd. of l^rowash. Derby. I. 1936 rapura have 

,a« bean carried out to tha body and a “ N.w Look - I.M. front ha, baan .nuallad 
by th. ownar, at tha aamo time. remit,n f la a yeh.de of most upHo^al. The 

chases tm reactvad no more than norm* repair and s^vK. thrcoihoot to bog I*. 
The remarkable durabduy and stamina of this vehicle are characterise of tha ,u.kty 
which foes into every E.H.F. Let that quality be your Transport «f.|u.rd. Write for 
full deta.lt of the E.R.F. range »nd name of nearest Dealer. 


LTD. SUM WORMS * SAMDBMH 


,.o »oe«* 


> Here's an interesting advert that uses the variation on 
the earlier 'Bedfords - You See Them Everywhere' adverts, 
with lots of small side elevation drawings. The use of 
draughtsman's dividers and 'blueprint' backdrop, cleverly 
suggests some sort of 'precision engineering' element, while 
the three columns of drawings are designed to show the 
diversity of the Morris range, which starts with the recently 
introduced J2 and ... Hang on, the ancient J Type (now with 
OHV engine) is still listed - although the Morris Minor and 
Oxford car derived vans and pick-ups aren't. How come? 

The 'LD' 1 and V /2 ton delivery vans are listed, together with 
the also now long-in-tooth 'LC' V /2 and 2 ton normal control 
models, immortalised by 'Greengrass' in TV's 'Heartbeat'. On 
the 'proper' lorry front, we have a mix of normal and forward 
control models, but note than no actual model types or names 
are listed - it's all done by payload. There is no 6-tonner, 
but the tractor unit would be expected to drag at least a 10 
ton payload, if not 12 tons. From a design point of view, the 
advert does the job in an unusual - but effective - way, spoiled 
only by the over-large Morris 'logo', the odd red tint backing 
and the clash with the BMC 'rosette'. 


A The ERF 'Giant Strides' ad could have been included in the 
'What could go wrong' section, but the company had now 
decided on a complete change of tack, with the previous 
style of illustration being replaced by this lovely little cameo 
appearance of a single ERF Model Cl .4 van, built in 1936 and 
still going strong in 1957 after a 'New Look' KV style grill had 
been added, during a general refurbishment by the operator, 
General Industrial Cleaners Limited, of Barrowdesh, near 
Derby. In 21 years of operation, it had completed 723,000 
miles and presumably was destined to do a few more 
before it was retired. How long did DLG 318 last? And what 
happened to it? 


> Here's an interesting advert. It's not often that the engine 
that powers a truck is seen by the manufacturer as the most 
important aspect of the whole deal - although Bedford, Ford 
and BMC all made a big fuss when they finally got around to 
designing and manufacturing their own diesel engines. This 
however, is something different - Dodge Brothers of Kew, 
or 'Kew Dodge' as we have it here, is spending good money 
advertising the availability of a diesel engine manufactured 
by what is, to all intents and purposes, also a competitor. 

The Leyland 'Mk III' 351 cubic inch high speed diesel engine, 
which also powered the Comet range, could now be specified 
on the Dodge 7-tonner and the 10 and 12 ton tractor units. 


■\ 



St* four tmtrtM Do4f% Distributor or Dcabr iw« for full detail*. 


Mor* and more Operators are finding 

KEW DODGE 

more dependable -more durable 


i ll" Leyland Mk. IU High Speed ? 

Ml eu. in. Direct-In jtetion 
Diesel Engine. 

Tk** weU-kacnrn 100 B.1I.P. 
di«eH engine is now offered u a factory production option in 
Hodge Normal Control 7 Ton load carrying model* and 10 and 
12 Tun Tractor Unit*. An hydraulically operated clutch of 13' 
diameter and a heavy duty 6-tpeed gearbox with cine* ratio 4th 
•peed are well able to meet the demand* imposed by the hi ^h 
and «uctau*«i pulling power of this larger capacity engine. 


V. 


J 
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FRIDAY. AUGUST 2. 19S7 
NINEPENCE 


your 


rom 10 curt, to 7 tons 
(plus prime movers ) 


From the nippy 10 cwt. van 
^ to the powerful prime mover, 
Morris offers you a range that 
includes every type and weight of vehicle 
r for the commercial user. Choice of body 

styles is available in many types, choice of petrol 
or diesel power, choice of normal or forward control, 
long and short wheel-bases—in fact, choice is the operative 
word in this range of sturdy, stylish and money-saving vehicles. 
And each with a twelve months* warranty! 


B.M.C. SERVICE — THE 
MOS1 COMPREHENSIVE 
IN EUROPE. 


VANS, TRUCKS, MINIBUS, TIPPERS, PRIME MOVERS 


MC7/42 

MORRIS COMMERCIAL CARS LTD 
Overseas Business' Nuffield Exports Li 


J2 LIGHT VAN 


4 TON TRUCK 

(normal control) 


J2 LIGHT PICK-UP 


5 TON TRUCK 
(forward control) 


PRIME MOVER 


I & U TON VAN 


5 TON TIPPER 

(normal control) 


& 2 TON TRUCK 


7 TON TRUCK 
(forward control) 


2/J TON TRUCK 
(normal control) 


2 3 TON TRUCK 
(forward control) 
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n This'y ear * 0 
510,000 miles 




< Here's another variation on that well-trodden theme along 
the lines of 'Here's one we did earlier and it's still going 
strong' type of advert. In 1957, Messrs W Gibson, a well- 
known haulier based in Carlisle, we were told, had managed 
to run up a mileage of 510,000 with its oldest Leyland Beaver 
4x2 rigid, DHH 818 (Carlisle, 1949). And here she is ('The 
Leyland, She's a Lady', remember?), loaded-up ready for 
the next run. Just to be sure, Gibson cracked the engine 
open to take a look and discovered that cylinder wear was 
just 0.008 thou, with crankshaft main bearings and little and 
big end bearings still fit for more service without needing 
replacement. We were also told that Gibsons used 'Dragonfly 
Super Diesel HDX Supplement 1' oil, with an oil filter change 
every 3000 miles. 


Alright, alright! Of course it’s a 
Leyland, but... 


. . . even taking Leyland reliability for granted. OVER HALF A MILLION 
MILES before lifting the head is pretty marvellous! 

The operators arc Messrs. W. Gibson A Son. the well-known Carlisle hauliers, a 
when they eventually gave the engine its first inspection, this is what they found 
Cylinder wear average. 008" 

Pistons dean: gudgeon pm maximum wear, -00075’. 

Crankshaft, maximum ovality, 00025"; shells still serviceable. 

Main Bearings, maximum wear. -007"; shells still serviceable. 

Camshaft, perfect Valves, perfect seating and unpitled. 

Over this period, the engine oil (Nicol’s I>ragnnfly Super Diesel HDX Suppler* 

I) was changed regularly and the oil filter cloth every 3.000 miles. 

All the world over. Lcyland’s long life and superior reliability is accepted with 
question ... and here is just one more proof of their wonderful quality and de* 


fcvtod. 


continues to break re//ability? 


FYI AND MOTORS LIMITED. Home Sales Office: 3 LYOON PLACE. LONDON, S W. I 
Export Division HANOVER HOUSE, HANOVER SQUARE. LONDON, W.l. 



\ 

> It's easy to forget that most forward control Commer 
'QX' lorries would have been petrol-engined, even though 
many enthusiasts - the author included - still tend to refer 
to the actual lorry by the designation of its later diesel 
engine, 'TS3'. In this case, however, the reference is correct 
because here we see an advert promoting the TS3-powered 
Commer tractor unit, in conjunction with a matched 10 ton 
Scammell semi-trailer. A closer look confirms the location 
of those famous rasping transverse 'silencers' (hardly the 
right word!) tucked under the front bumper and the slightly 
revised full-width beading around the cab front panel - as 
used prior to the 'facelift' models being introduced. What is 
also interesting is that this heavy-duty trailer still features a 
'Fast Action' automatic coupling, rather than the American- 
inspired fifth-wheel. 

_/ 


and profit from the peak efficiency of the cost-slicing 





Unsurpassed for ita fuel economy, 
efficiency end reliability. 


ROOTES DIESEL ENGINE 

Remarkable case of handling and manoeuvrability 
—even with io-con loads. Fasr-action automatic 
coupling and uncoupling controlled from cab, 
whilst in addition, the new Commer tractor will 
handle existing Scammell trailers of varying types. 
When scheduling tractor replacement, give your¬ 
self the chance to benefit from the perfect partner¬ 
ship of Commer and Scammell! 

urtAAfum on ntQuts? moM toue toe m, 



opto 
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> Underneath, the Commer IV 2 ton van (note 
that, oddly, there is still no hint of a name or 
model number to help us remember it by), may 
initially have been a conservative mix of earlier 
components, like the Humber 'Hawk' petrol 
engine, but from day one, that 'Superpoise' style 
front grille and neat factory panel van body made 
it look far more modern than technically, it had any 
right to claim. Here we have a lovely 'testimonial' 
advert, featuring the Swan Model Laundry of 
Bromham, near Bedford. Amazingly, the company 
still exists, although tragically, the same cannot be 
said of The Rootes Group. Swan Model Laundry 
had been operating Commer vans for 'over twelve 
years' and reported that its drivers loved the 
comfort and ease of manoeuvrability. Mr J W Case, 
the manager, told us that the most recent addition 
to the fleet - a diesel model - was returning an 
impressive 34 mpg, although of course 'laundry' 
was hardly heavy was it? (Try lifting a lot of full 
laundry 'hampers' up and down basement steps on 
a delivery round before you say that - Ed.) 


%&*** 

Bo 8AY the Swan Model Laundry Ltd. of Bromham, 

near Bedford, operators of Commer forward-control vans 
for over twelve years. 

“Our drivers like their comfort and the ease with which 
they can be manoeuvred In awkward places” says 
Mr. J. W. Case, a director. “They’re simple to load and 
unload too.” He also expresses satisfaction with the most 
recent acquisition to their fleet, a diesel-enifined van which 
returns the splendid fuel consumption figure of 34 m.p.g. 

COMMER 1 


2 ton van 


• Choice of four-cylinder petrol or diesel engine. 



WHY IS ATKINSON 
EABILITY 
ORTANT ? 


Because an Operator can after 
consultation with us. or one of our 
Distributors, decide on all the items 
of ancillary equipment for bis chassis. 

If he want* a 4, 5, 6 or 8-cylinder 
engine, air or vacuum braking, under- 
speed or overspeed gearbox, two- 
speed or single-speed axle, etc., he can 
have it on any model in the range. 
This mean* that every chassis is built 
to an Operator’s specification to suit 
his particular operating conditions. 


I ut Lam. 

- S ' W ' m }tntitP4 


LU>OOS NALLS A NO MUtSItl NUKUS 
OK lllf THAMES : 
u«naa» Motor Co. OA. 


SERVICEABILITY 

By %muc of a otruin standard ration of parts on all models ; eoacbbsiilt 
rah* that *ie quickly and cmnomaraBy rrpairsblr; « coimtf ywMl* 
availability of hmicv an«J service tbroufii our distributers: Operators 
arc uitirtd of the nMxinwn ten icc fro*i ihdf Atkimor Vehicle* 


kmson 

f ehic/es 


ATKIN50N VEHICLES LT0- WINERY UNI WAUON-lE-DAlE NR PFIV10N 


In this advertisement, we bring to 
(be notice of Operators two items of 
ancillary equipment. Gearbox 
and Back Axle. 
There are many variations of gearbox 
and axle ratios that, when combined 
in the correct ratios to suit the 
particular routes of an Operator, 
give the most economical running 
This is just one example among many 
ihowing why Atkinson Rangeability 
is so important to Operators 
Important enough to warrant an 
early discussion with one of our 
Distributor.—si will pay dividends 


• Four-speed synchromesh gearbox. 

• Telescopic hydraulic dampers, front and rear. 

• Flush-fitting: sliding: doors. 

• All-steel construction, over 300 cu. ft. capacity. 



V BEDS. EXPORT DIVISION: R00TE8 LTD. DEVONSHIRE HOtJSR PICCADILLY LONDON WX 


tl 


f > 

< Like ERF and Foden, Atkinson often seems to have 
totally changed the 'style' of it's adverts, losing any 
overall 'corporate look' in the process. This is a common 
weakness that often manifests itself when 'amateurs' 
from the sales department, or worse still company 
board members, get involved with graphic design 
matters! Having said that, this advert, explaining why 
'Rangeability' is so important, is actually very nicely 
done in all respects apart from one. Yes, once again, the 
driver's cab is not only not mentioned, it's simply not to 
be seen! This advert was part of a series - in this case, 
concentrating on gearbox and axle selection. But the 
famous 'Knight of the Road' logo also makes a cameo 
appearance, for good measure. 

___/ 
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van users and truck users all agree 


In the Morris range you'll And vehicles tailor-made for every commercial 
transport job. Sleek, big-capacity vans for delivery in style... tough, dependable 
trucks, performance-proved all over the world. And every one has Morris 
reliability and economy built-in for long, hard-working life. Whatever your 
business, there's a Morris vehicle made-to-measure to your requirements. Your 
dealer can tell you all about it. 

DIESEL 


Alternative poNver units arc available on a.l models cx- 
. ccpt the 10-cwt.van and the 12/15-cwt. J2 vehicles wh ich 

OR PETROL I arc petrol-engined only. (Diesel engine only on 4-ton.) 


THE FULL RANGE 

includes the IO-cwt. van; the new J2 van, 
pick-up and minibus; 1-ton and l\-ton 
vans; l\-ton trucks; 2'3-ton, 4-ion uttd 
5-ton forward and normal control trucks; 
5-ton and 7-ton tippers, 7-ton truck and 
forward and normal control prime movers. 
All with twelve months* warranty. 


FREE PERSONAL 
BENEFITS FOR YOUR 
DRIVERS—ASK US 
FOR DETAILS 


MORRIS-saves as it serves 


b.m.c. service 

— the mo»t 
comprehonsivo 

in Europe. 


H-ton Delivery Van 


12/15-cwt. J2 Light Van 


IO-cwt. Delivery Van 


S-ton Forward Control Truck 


2/3-ton Normal Control T*»ck 


MORRIS COMMERCIAL CARS LTD., 

ADDERLEY PARK. BIRMINGHAM, 8 

Overseas Business: Nuffield Eipwti Lul, 
Oxford and 41 Piccadilly, London. W.l. 


MC /*> 


I* ton Truck 




> Here's a much 
more professional 
effort by Perkins, 
depicting a 
proud transport 
manager, checking 
out the latest 
developments. The 
main purpose of 
the ad seems to be 
to drum up interest 
among customers 
(and potential 
customers, 
obviously), to visit 
the forthcoming 
Works & Highways 
Superintendents' 
Conference & 
Exhibition in 
Brighton. Our man 
here is obviously 
'on message' 
already, in that 
he operates at 
least one Commer 
Superpoise with 
Perkins logo 
akimbo. Note also 
the little invitation 
for drivers to join 
the Perkins Drivers 
Club on the advert. 
Nicely done. 




A After a pretty good stab at a layout for its front cover full-colour advert for The Commercial Motor, the publicity department at BMC lost its grip a 
bit with this follow-up. It tried to say the same sort of thing - Morris had an impressive range of vans, light trucks and lorries - but someone had clearly 
suggested that the ad needed an extra element. Er, TWO extra elements in fact. The strapline: "Morris Saves as it Serves" was instantly forgettable and 
grammatically incorrect, as there were more than one of them. And what about the odd, lower case only headline? "van users and truck users all agree"? 
Agree what? The justification is in the copy, but suggesting that a mass-produced chassis was 'tailor-made' was stretching it a bit wasn't it? 

All this, plus two totally different styles of illustration suggest an advert designed by committee. "Er, just a thought, JC, we haven't included any drawing 
of our new 7-tonner. Do you think...?" Too late, old son. The advert has been sent off. 


V. 
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DIESELS 


— — — —— — J 


The Diesel Engine with the Clean Exhaust 

*30 


FOR VEHICLE, AGRICULTURAL, 

MARINE AND INDUSTRIAL APPLICATIONS 

F. PERKINS LTD., PETERBOROUGH • PHONE: PETERBOROUGH 5341 

125 CV 


PERKINS! 

ON show! 

The Works & Highways j 
Superintendents Conference j 

Brighton Sept 4-6 j 


If you would like a copy of •‘On Show ” our new publication 

which gives full details of our exhibits 

and other interesting information, please write to : 

Sales Department, F. Perkins Limited, Peterborough. 

HORSEPOWERS 18 104 B.H.P. 


Perkins Diesel Engines will once again be on show at the 
Works and Highways Superintendents Conference. 

You arc cordially invited to visit the Perkins Exhibit 
(Marine Parade), where our sales staff will be there to help 
you and to answer any queries you may have. 
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BIG REASONS WHY YOU’D BE 
WISE TO INVEST IN 
AN AUSTIN B.M.C. 7-TONNER 


This great 7-tonner 
is now available 
with 160 inch 
wheelbase- 
check up on its 
many advantages 
at your Austin 
dealer’s now. 


M. 



m w Jassively built throughout. Every pan 

engineered specifically for heavy duty. Extra-strong chassis 
frame rigidly braced by 5 robust cross members. Excep¬ 
tionally strong axles and springs take full gross load with 
complete safety. 

Powerful B.M.C. diesel engine. 6 cylinder, 5.1 litre 

direct-injection engine develops 105 B.II.P. at 2,boor.p.rn 
Precision-built injection equipment, with shrouded inlet 
valves, ensures perfect combustion with no fuel wastage. 
All-Steel safety cab with instantly adjustable driver’s seat, 
double-opening windscreen, swivelling louvres for draught- 
free ventilation, win wipers, numerous optional extras. 
Electrically controlled 2-speed axle. Combined high and 
low ratios in the Eaton 2-speed axle give 8 forward and 2 re¬ 
verse gears. Fast schedules can be maintained, overdrmng 
eliminated, fuel consumption and engine wear and tear reduce . 


Power assisted steering. The 7-tonner can be manoeuvred 
almost as easilv as a saloon car. Power-assisted steering 
provides positive control and relieves the driver of all 
effort and fatigue without loss of * road-sensation . 

Extra safety. Servo-assisted hydraulic 2-lcading-sluw 
brakes provide adequate stopping power for any emergency. 
Cab safety features include welded sled construction, 
toughened glass, forward-hinged doors, excellent visibility. 

Other great Austin advantages. The 7-tonner is also 
available as chassis with cab or scuttle on erther 120 in. 
or 160 in. wheelbase. Austin dealers can adv.se you on 
special bodywork. See your dealer, too, about the other 
vehicles in the Austin range from i ton to 15 tons (1 rime 
mover gross train weight). Every vehicle carries a .2 
months’ warranty and is supported by B.M.C. Service 
Britain’s best Service and Parts Organisation. 


cd,iuciconsumpuvjiiaii«v.. 6 ..aw-- 

INVEST IN AN AUSTIN 



Free personal 
benefits for 
your drivers. 
A*k us for 
details. 


THE 


AUSTIN MOTOR COMPANY LIMITED 


LONCBRIDGE * BIRMINGHAM 


*21 


1 


> "Loads of Profit" 
shouts the headline 
of this Seddon 
advert, using a 
'stencil' typeface 
and the drawing of 
a large crate on a 
crane jib. Hang on, 
haven't we seen 
those three Seddons 
before? They were 
used - in full colour 

- on an export- 
orientated advert, 
but with a different 
backdrop. On this ad 
it's an industrial UK 
landscape, featuring 
a railway viaduct. 

The points worthy 
of note? How about 
fatigue-reducing 
features for the 
Seddon driver? It's 
amazing how few 
references were 
made to driver 
comfort in the 1950s 

- and when they 
are, the language 
is usually rather 
patronising. Here, 
cab comfort is high 
on the agenda. 


A Powered by the 5.1 litre six cylinder diesel engine, producing 105 bhp, the 7-tonner was Austin's largest payload rigid chassis, so the strategy with this 
advert was clearly to suggest that it was worth considering on its own merits, rather than just being seen as part of a wider range of mostly lightweight 
models. The rest were promoted in the advert we saw earlier - which was placed in the very same issue. "Seven Reasons" for a 7-tonner? Groan. That's 
trying to be a bit clever - especially as the seventh reason is... "Other great reasons..." The illustration looks like it was straight out of one of the early sales 
brochures and, rather the double bar grill with the crinkly uprights, which made Austins look different from otherwise identical Morris products, this one has 
the chrome surround on the usually BMC-badged larger model. 
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Fuel-conscious operators welcome the 
economy and low maintenance requirements 
of these robust vehicles. Seddon drivers too ; 
find many features to minimise fatigue with full 
loads on long hauls. Supplementing the power- 
plus Gardner or Perkins engines, are simplified 
steering and braking, double companion seat, 
curved wide-vision windscreen etc.. And Seddon 
fibre-glass cabs—resistant to knocks and dents 
are easy to repair when necessary... even in situ. 




■ 






mm 




nm 




■ 




m§ 


Seddon Mark 15 


Payload tons. 


xx 


. 


Seddon Mark I2/4LW 




g , Payload 8 tom. 




I 










Seddon Mark 14 




% With 5LW or 6LW. 
i§w 3rd axle conversion. 
|jj Payload I3± tons. 


SEDDON DIESEL VEHICLES LT 
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TicGxftest iefx/d 


.... "THE WHOLE 
PERFORMANCE OF 
THIS NEW FORWM 
CONTROL HEAVY FOM 
WHEELER IS FIR I 
CLASS ".I 


Extract from a recent road test report a 
of the leading tec hmcal journal*. 


# swFTMRimum— 

tnUud4 

■ 80 b.h.p. Thornycroft-deslgned 
and bulk 4-<yllnd«r oil angina 
with good accessibility 

■ Body spaca up to 21 ft 9 In. 

■ 7JO-20 12-ply tyros 

■ Flat-topped frame 

■ Choice of standard or da luxe 
cab of praasad staal or plastic 
construction 

■ Works-built bodies available 
in wood or alloy 

■ Early delivery 


SWIFTSURE 


Mr. P. Pcyier, the Transport Manager of Nick* 
Company Ltd.. Paignton, has now added a third 
Thornycroft vehicle to his feet Since purchasing 
his first Thornycroft Ja 194$, be has decided that 
this it the only make for him. The power and 
stamina of Um latest " Swiftsure'' chassis has 
already proved more than adequate for the 1,600 
cu. ft body. Fuel consumption is as good as 20 
BLpj., obtained from <kL' cries to al parts of the 
country Mr. Peyser's decision to go “All 
Thornycroft " has been greatly influenced by tho 
very excellent spares senice he has received when 
new part* have been required. 


Publication T.C.V. 1456 illustrates further types and fires fuller details. 


< It's amazing how often Dennis Brothers (as it is still) has 
drifted in and out of the mainstream commercial vehicle market 
over the years. Going back several decades, Dennis was one 
of the major manufacturers of lorries, while also producing fire 
engines and other municipal vehicles, such as bin wagons. In 
the late 1950s, ambulances also became an important part of 
production, while special niches such as lorries for the brewing 
sector - and of course passenger vehicle chassis - were all part 
of a fascinating mix. However, the problem was always one 
of cab design. Dennis's own early post-war forward control 
cab was now well past its sell-by date, while the diversity of 
the range must have made the introduction of single new 
all-steel design impossible. So the arrival onto the market of 
the new 4x2 Dennis 'Hefty' was a noteworthy event. It seems 
that Dennis had recently made a Hefty available for road test 
by "a leading technical journal" (was it 'Modern Transport' 
perhaps?) and, judging by the quotes in the copy here, it was 
well received. Powered by either by the in-house Dennis diesel 
(which wouldn't remain in production for much longer), or a 
Gardner 6LW, the 'heavy duty' specification is clearly stressed. 
The odd fact? Well, despite the 'Hefty' model name, the 
compact cab and rather bland styling (is that an early Loline 
grille, with the chrome flute turned through 90 degrees?) looks 
more medium weight distribution vehicle than long-haul trunker 
doesn't it? 


HEAVY DUTY 
GOODS CHASSIS 


a veh.cle 


transport equipment (pjourrotofT) limited 
THORnvcrqfT HOUSE, SMITH SQUARE, LONDON, >.W.| Abbey 8000 


From the recently introduced new r*age of Demit 
Commercial Vehicles, ihe HEFTY n proving to he an 
outstandingly popular vehicle amongst heavy vehicle 
operators. 

It it indeed an investment that will yield big dividends, 
with found modern engineering, undoubted economy, 
simplicity of service, and high standards of performance. 

The Hefty i» powered by either a Denm* 8-Ktre d.cscl 
engine or n Gardner 6LW engine with a wide choice of 
body styles including flat platform, hinge nde. tanker, 
tipper, tractor, etc. 

Further detail! of the HEFTY or any of the new 
Dennis range will he gladly tent free on request. 


1,600 cu. ft. capacity 


> Here's another great advert from Thornycroft, which was 
one of a series showing how Basingstoke's finest were used 
in a number of specialist applications. Cattle transport was 
one of the applications, but here's a 1600 cubic feet capacity 
Thornycroft pantechnicon in service with 'Nicks' of Paignton 
in Devon. The high-datum cab on this 'Swiftsure' suggests 
that maybe the whole driver's platform was raised to allow 
for a crew seat over the engine, but the advert copy doesn't 
confirm this. It tells us Mr Peyser, Nick's transport manager, 
purchased his first Thornycroft in 1948 and decided it was 
the only make for him. Powered by an 80 bhp Thornycroft 
diesel, an all-steel cab was normal, although a GRP version 
with wrap-round windscreens was also increasingly popular. 
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CUT operating costs 

with a TRACTOR 


Messrs. H.P. Sauce, Ltd. use the Thornycroft 
‘Trident’ Tractor with Scammcll automatic 
coupling gear with their iO/Ii ton trailers— 
saving time and money with the tractor fully 
employed. 

If you have a similar need to this , we shall 
be pleased to supply more information—or 
tcritefor publication T.C.K.1461. 


with 


ING 


‘ 253 © 


■W6HMWM 


FRIDAY. SEPTEMBER 6. 1957 
ONE SHILLING 


TRANSPORT 
THORNYCROFT HOUSE, 


EQUIPMENT (piORNYCROlT) LIMITED 

SMITH SQUARE, LONDON, S.W.I Abbey 8000 


< Having set¬ 
up a nicely 
done series of 
'applications' 
adverts 
covering 
sectors 
in which 
Thornycrofts 
were popular, 
both the style 
of layout and 
the subject 
matter have 
now suddenly 
changed, 
to promote 
the new 
Thornycroft 
'Trident' 
tractor unit. 
This is shown 
both as a 
completed 
vehicle, in 
service with 
the famous 
HP Sauce 
brand, as 
well as in 
chassis-scuttle 
form, to 
satisfy those 
customers 
who wanted 
to purchase 
a cab from 
a third party 
supplier. 

While 

Commer was 
promoting a 
'Prime Mover' 
as being 
capable of 
hauling 12 
ton loads, 
Thornycroft 
was modestly 
promoting 
the Trident 
as a '10-11 
ton' machine, 
underlining 
the limitations 
of the 
Scammell 
automatic 
coupling 
^perhaps? 
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< At a time when the dealerships for even the largest 
brands were still most likely to be either family-owned, 
or perhaps independent regional companies, the very 
idea of spending good money on an advertisement in 
a national publication would have seemed pretty alien. 
When it did happen, the chances are it was as a result 
of being leaned on by the manufacturer at Motor Show 
time, or when a new model needed all concerned 
to... "Put on a Good Show". This advert from 
London Atkinson dealer, Marston Motor Company 
of Tottenham, is therefore worthy of note. True, it's 
clearly either been produced by - or with full support 
of - the Atkinson sales department. But if anything, 
it's better than some 'factory' adverts! Here we see an 
'eight wheel freighter' for the one-time employer of 
our Group Editor, Vine Products, an 'L664 EXL', with 
Marston-built Luton van body for 'Restable', and an 
impressive line-up of 6LW-engined 3,300 gallon eight 
wheel tankers for Monkton Motors. Nicely done. 


V We've just looked at the 'Austin'-branded advert for 
the LD van - or the "1 ton and V /2 ton van", as Austin 
would have it. Here's the Morris advert for the self-same 
product and, amazingly, it's much better from a graphic 
design viewpoint. There's a clear headline - 'You Get 
More Space with Morris'. That's a blatant lie, as the 
Austin has exactly the same space, but hey... The line 
drawings are clear and sharp and it would be interesting 
to find out if TKH 525 really was in service with 'Susco 
Paints', or whether the whole thing was dreamt up 
by the commercial artist, tasked with producing the 
illustrations. Only the crude 'cartoon-like' figure holding 
the tape measure and the cut-out line drawing of 
Greengrass's old LC V /2 ton truck spoil the design. 



OF THE MANY GOOD REASONS 
WHY MEN INVEST IN 
AUSTIN I and H TON VANS 


Check these Austin 
plus-points now. 
Then see these 
business-boosting 
vans at your 
Austin dealer’s. 







Ml* tarf Ini *p*e«. Jntcriorv ate 
rut. You get *73 cu. ft. load apace in 
the 11 ton van. a*s cu. ft. in the 1 ton 
*«n. U hrel-arcrv* are tht.roppcd to 
take up the lean poaaible apace. And, 
for quicker, caa;cr loading and un¬ 
loading. there's a low floor ! rve J 

and 

extra wide rear door*. specially hinged 
to hold open at 90 degree* or clip hack 
flat against body aide*. 

wherlbate make foe great handling rase You tret 
ojt.tmdmBlr < 1 «r •Il-rourW v i.,h||*y. An<1 » lth , 

2 ^ 7 *‘ "'"V ,h *" '*’* “■ h ’ "■•'■'Huvroi 

tl» u u«h heavy trail*. and parked „ awkward kerUide 
apacea, aa limply aa aaluuet can. 

Cbaic. at 1 aptandld t.,™t You „„ 0 H v 

petrol engine—with B.H.P. of 45 at 1 xto rnm n . 
the H.M.C. 2 a litre diesel (ft «e 
' rom both un ,t. you w.JJ g rt ^JmJng. . 

tttzzr* ° f b “ d ' wi “ j -w— 

All • round safety and ccmtort. The driver ha* an 
ncaUant ernnmand o| the „ upnjhThX 

u1rtn “» c ««* are within 
Y ,c * ch ' S1,dl1 * »""<**»»• and controllable panel. 



$ 



c adequate ventilation. Sliding cab door*-h««ed to 
lock of>«n—allow for quick, eaey entry and exit. Safety 
glass windows standard throughout. Powerful l^ckheed 
hydraulic a-lrading-thoe biakcs. 

Depeodabla strength. The robust *u*l chase* f runc ,, 
braced by 4 cm**.nrnnbcr*. Body and cab are of all- 
steel integral construction with a large area for ngn. 
writing. Yarn are also available aa chaasta cab, chasau/ 
•cuttle uniu ^ Au#ti|j draleT wj fu|J 

information on special bodywork. 

U n"vfT 20 ". A " A ““"“ — backed by 
befMoe Rntuin ■ bc*t Service and Pan* Organ. 

■T "Jv *** in on your dealer ar.d get him to 

tell you all about the Austin light commercial range 1 
Be*ide. 1 and 1* ton vans, there err * and * ton sans 
end the 15a Omni van. ttuek and coach —all of them 
warranted for is month- from delivery. 


INVEST IN AN 


T,,E A0JT,N »ioro« COMPdNlT limited • lonchridce • 



BIRMINGHAM 


\ Saves as it Serves 


oommkrcial. 


umitui rutin *ooourtt/vaa.«»*i.<H»A»i • 


A Hang on, can we spot a 'numbers' theme brewing here? Earlier on, we were 
given 'seven reasons' for adding an Austin 7-tonner to our late 1950s 'dream 
fleet'. Now Austin is giving us six reasons why the chunky 1 and V /2 ton 
vans are worthy of our consideration. 'Business Boosting', eh? That sounds 
impressive. Extra large loadspace? Clearly vital for any van, so up to 275 cubic 
feet sounds good. Ease of handling? Umm, likewise. Choice of two 'splendid' 
engines? Well, the 46 bhp OHV petrol engine was a good 'un, but the 2.2 litre 
diesel was a noisy old lump, typical of the small diesels of the day. All-round 
safety and comfort? A driver's seat, Lockheed brakes and sliding cab windows 
are the highlights, so we're struggling a bit here. Dependable strength? 

We didn't know it at the time, but the 'LD' was actually the last successful 
factory parcels van from BMC, as the replacement 'EA' was a total disaster. 
Unbeatable dealer service? Well, as it happens, yes, because BMC had at least 
TWO dealers in every town. So if the Austin dealer messed you about, the 
Morris dealer could probably help! 
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ENSURE PERMANENT FUEL SAVING WITH 


Ml 


1 


•iso r« 4 »i 


£2$ WW1, *" W * “V** h yUST to °* THAT ENGINE 


CONVERT TO 


Usmmrn „«.« «c INe 

> AND GEARBOXES 

1L«WS IM TP IINUMUPTN DtUU 


Thne-way tipping body for Th< 
Fullers’ Earth Union Ltd., made of 'Duralumin* throughout ro 
urue weight, withstand corrosion and hard wear. 


Big reductions in tare and therefore in fuel consumption 
are made possible by using the strong, lightweight 
aluminium alloy 1 Duralumin ’ in these vehicles. As 
strong as steel yet only one-third its weight, ‘ Duralumin ’ 
cuts running costs, reduces tyre wear, taxes and fuel 
consumption, and increases payload capacity. It docs 
not rust and, if desired, may be left unpainted. 

All the examples shown are the work of the Duramin 
Engineering Co. Ltd., one of the well-known body¬ 
builders producing designs in 1 Duralumin \ 


Payload increase of JO cvet. was made 
possible by using * Duralumin ’ for the body and cab of this bidk 
flour transport—ottc of six made for Joseph Rank Ltd., carrying 
special equipment for delivering flour to a height up to too ft. 


“I’m not buying 
another MEADOWS 
engine... yeti” 


says this operator 


Q 

“ because my present 4DC33© will do 
250,000 miles before it needs an overhaul- 
and It'* already done 117,000 WITHOUT A TOP OVERHAUL! * 


* » • NTaDOTS aUMM 

Ztziz • uj -- 

Ml «#tW VllDOVl ilOM 


This special 

side-loader on an Albion 
chassis has dropsides, roller shutters and bodywork of 
'Duraluminf . It is divided inro compartments specially designed 
to transport unstable pallet loads. 




_- ^euCklT 


JAMES BOOTH & COMPANY LIMITED • ARGYLE STREET WORKS • BIRMINC 

Extrusions, large forgings , plate, sheet, strip, tubes and wire in brass and copper , as well as 


The cab and thermostatically-controlled 7-ton capacity refrigerated 
body of this van are constructed from * Duralumin lined 
with hygienic * MG j\ It will be operated in Ghana by the United 
Africa Company. 


16 -ton bulk cement light alloy 
body on S-wheeler chassis, built for the Cement 
Company Ltd. It can be discharged satis fact! 
rote of one ton per minute by the fluidisation system 


V From today's perspective, 
when a commercial vehicle 
comes to the customer pretty 
much as it left the chassis line, 
it's hard to believe that at one 
time, the customer could not 
only select the design and 
construction of the bodywork, 
but the cab design - and its 
third party manufacturer - as 
well as the brand of engine and 
quite often gearbox and axles 
as well. Mr E J Hollingworth was 
clearly the sort of chap who saw 
this situation as a positive. For 
a start, his Bedford was fitted 
with a forward control tilt-cab 
conversion by George Neville. 
But instead of more common 
Perkins option, he's gone for 
a Meadows 4DC330 diesel. 
We're told cattle haulier Mr 
Hollingsworth had already got 
117,000 miles out of it without 
an overhaul and expected to 
get 250,000 before any work 
is needed. Available with a 
'matched' gearbox, Meadows 
market was already suffering, 
as chassis manufacturers either 
specified other proprietary 
engines, or in the case of the 
volume manufacturers, were 
now offering their own diesels. 
This 'conversion' market was 
clearly a last ditch attempt to 
hold on to some market share. 
Sadly, it would soon dwindle 
and die. 


A For much of the post-war period, the emphasis had been on saving unladen weight. 
Initially, in many cases, this was to get as large a payload as possible onto a chassis that, 
unladen, weighed-in below the limit which allowed for a legal speed of 30 mph. Once 
that law changed and all lorries were legally allowed to travel at 30 - even though some 
weren't capable of doing so - the emphasis shifted to saving fuel. It made sense - a heavy 
body needed more fuel to lug it around, as well as reducing payload potential. The fact 
was, a lightweight chassis had to be a compromise. But a lightweight alloy body on a 
decent chassis frame? That was a better bet. Here we see the argument put forward by 
alloy sections supplier, James Booth, of Argyle Street Works, Birmingham. 'Duralumin' 
was claimed to be as strong as steel, but only one third its weight. Note that 'Duramin 
Engineering' was a bodybuilder, 'Duralumin' was the material. The multi-compartment van 
body on the Albion chassis (middle right) is interesting, as is the bulk body - and cab - on 
the Foden chassis for Ranks bulk flour. 
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tvrow N*CMiMtnr r»*NVO*«* 


AUnCUVATfO #WV‘llLt» VVTTM 
HfAVV DUTY AUT041ATK: COvJTJNC 


•*HOurn»Ni4fc- 4. 4 DOHf T»UC* 


SCAMNELL 

&pedMm^^ uwMtal 

An ootmA^tAf «*aropi« of SeammtN't «WHjr io 4olv * 
imuuiai tnrupon ? rob:««. U»lt anicultt«d framed tanker 
ii tor tramporttnf p©*dtry iMKtr'iH antf 4»vch*fi«*i to an 
overhead Ulo 

Lcadi are ducharjed by pipeline to a he*|bt d tOO or to a 
duunce of 1000 honronta-'ly. 

Air manure uippl^d by comp-«t»or mounted on motwa un-t 
and driven from the power take-off. 

Time labour and money are laved by eliminating old fuhloned 
..jack and d«M*n" n«hod*-a Iknon load can be dncharxed at 
the me o( l ton per minute. 

FOR PURPOSE - BUILT ON OR OFF THE 
ROAD'VEHICLES. 3-150TOMS CAPACITY 


WomeSa i: J LYCOS PLACE. LONOON. $.W I Tel: ! Oanedlir 


*.CA»Af MICHAlMCAt MOA« 


jo-tom “COwrrnccTO*- cx.nn.oi t»uC 


_. Wam»Sa «i: J LYCOS n.nct. . 

SCAMMELL LORRIES LTD 1.^1, r .A-w. MIMCWT* wotw kanove* square 


LONDON, w.l. Tel.* MATfw MAI 


CONtTIUjCTOA MCAVY OUT* I 


Y Today, the very last Land Rover 'Defender' 
models are cosseted and wrapped in 
metaphorical cotton wool to preserve them as 
future 'collector's items'. Over the last 30 years, 
the Land Rover has increasingly become more 
suburban 'lifestyle statement' than working 
vehicle. Especially as most farmers - a breed 
seldom loyal to British manufacturers - have 
increasingly tended to drive around in Japanese 
pick-up trucks. But it wasn't always like that 

- as this 1957 advertisement confirms. Here 
we see a long wheelbase Land Rover, with a 
truck cab, pulling a four wheel draw-bar trailer, 
carrying a substantial load of sawn timber. Land 
Rovers were, we're told, already in service 
with the... "Armed forces of the Free World", 
having trounced the complex and heavy Austin 
'Champ'. They were also 'indispensable' on the 
farm, carrying loads, towing - and here's a shock 
for modern Land Rover owners - providing 

a portable stationary power source, to drive 
machinery like saw benches, water pumps and 
other tackle. How did they do that? By using a 
PTO drive, long-since discontinued as an option 
on modern 'powder puff' Land Rovers. 

But here's the real revelation: Rover also 
continued to believe that the Land Rover - 
underpowered as it was - had a potential market 
in 'industry' as a 'tug'. Sadly, in direct conflict with 
this marketing aspiration, Rover management 
seemed to have gone on to develop a serious 
dose of 'Not Invented Here Syndrome' when it 
came to third party attachment manufacturers', 
full of ideas in this area. Land Rover treated 
many of them with contempt - and threatened to 
withdrawn the warranty from the whole vehicle if 
an attachment didn't meet with factory approval 

- a process that might take up to three years. 


\ 




A Note that the semi-normal control Scammell still isn't officially described here 
as a 'Highwayman', but it would be true to say that the concept of a bonneted 
artic tractor unit at the 'heavy' end of the market would remain a Scammell 
preserve, until overtaken by fifth wheel-equipped forward control tractor units 
from Scammell's competitors - and it's own 'Handyman' tractors. Here we see 
an excellent colour rendering of a 'Highwayman' with frame-less powder tank 
trailer, operated by Lever Brothers of Port Sunlight, while noting that a heavy- 
duty detachable 'automatic' coupling option was now also available. There's 
still no mention of the parent Leyland Group, but the copy line makes it clear 
that Scammell is now a 'specialist in the unusual', rather than a mainstream 
manufacturer, as was once the case. 


Specifically designed for use in 
industry and agriculture 


»«»i H i term 


There*! no substitute for 
the 4-wheel drive 
PETROL or DIESEL / 
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September 27, 1^57 
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200 miles away 


A Dodge truck with the putcntcd ‘ £|*rsl»H" «hnu»t 
, iro(w l bodv c.v« curry a full load of «-pbalt or tar- 
uuratLun at a maintained temperature of up to 
300 ’F.-cvcn on journeys exceeding 200 mile, there w 
no evidence of aolklifyfug. 

The xpedal heater unit utilae* the exhaust ga**-tl»ere 
i* no tnervaned fuel conm.nption-and insulated bodies 
with a load capacity of 5 or C toil* are available. 


VI 


H 


Bedford forges ahead! 


i«yf turn- to a Dod'Jt trilA SpumhoU" kralal body «».»« 

IncrMM vow** rfaUvarv •••*»*•. 

0*1. vr IWOMMOtH* of w*atl>*r. 

Util'S* •*».%»«* .ouro. at worWlna part*. 

Suva tu«l at t*»* manufacturing plant. 

Oativrte oontraofr in oon««t‘o« .pacing, 
((•cover u;tull, on* thlnd of your tumt oo*t. 

S*v* H*avy tarpaulin co*t*. ... 

O.V. ouroh.** tm* If vh.nl* I* w— 


. .. to OOOOr SBOTHISS “ 


A Clearly, after some nine months since the launch of the new 'INI' Series with Airflow 
Streamlines normal control cab, something has gone wrong at Dodge Brothers 
Kew base. The logical step would have been to find a way of shortening the Airflow 
Streamlines cab to produce a semi-forward control format, thus providing a replacement 
for the now ageing 'Parrot-nose' design. This would have also provided a suitably strong 
'corporate image' across the range - at least until the forward control LAD-cabbed 
models were introduced. At this time, Dodge still didn't list forward control cab models 
- although small numbers were produced, using the same Motor Panels design used by 
Guy, Dennis, Thornycroft, British Mack and others. Clearly, the notion of a modernised 
Parrot-nose wasn't possible, thanks to the need for 'shorter' cab doors (probably), so 
the old bird had to carry on as it was. So, with little 'modern' to shout about on the 
cab front, this advert instead concentrates on the body options. Dodge chassis still 
had an excellent reputation in the tough tipper sector, so it follows this market needed 
protecting. To help do that, Dodge seems to have got together with 'Sparshatts', to 
offer a complete drive-away package of Dodge chassis and exhaust gas-heated asphalt 
tipper bodywork. Payloads of five or six tons are quoted and, remarkably, somehow the 
artist's impression has managed to make the Parrot-nose cab look more modern than it 
actually was! 


Four outiundinf new developments put the Bedford 
range —already the most popular trucks on the 
road — even further ahead for power, 
performance, economy and value. 


• New Bedford 4-c\ Under diesel 
• New Bedford 2-speed rear axle 
• New moulded brake linings 
• New tubeless tyre options 


It's easy to forget that, by the mid-1950s, 
the forward control Bedford S Type had been in 
production for a whole vehicle generation. It was 
a huge success and, arguably, set General Motors 
on a path in truck production that would only 
finally hit the buffers in the 1980s. The shameful 
AWD debacle, when GM was happy to dispose 
of some products, well past their sell-by date, 
and a plant in Dunstable, which was unrealistically 
large, but refused to let go of the Bedford brand 
name that it no longer had any real use for, is a 
story for another time. But truth be told, the S 
Type was now looking increasingly 'chubby' in 
the cab department, so a 'facelift' was ordered. 
While, from a technical point of view, the in-house 
Bedford diesel engine and two-speed rear axle 
would have given a major boost to GM profits, 
the 'facelift' grill doesn't actually get a mention 
here on this front cover advert. Also oddly 
missing is any form of logo, 'Vauxhall - Bedford' 
tended to hide it's American ownership, but the 
'Griffon' was an option. 
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A BAD DAY FOR 
GENERAL MOTORS? 

Ford introduce the new 400E van range and at last, the market-leading 
Bedford CA van has some serious competition. 



N 

< Until now, Bedford had pretty 
much had its own way in the 
light van market with the CA 
model - although it would still 
be a few years before a truly 
successful car-derived van 
arrived in the boxy shape of the 
HA. So when the latest issue 
of The Commercial Motor' 
plopped on the Vauxhall- 
Bedford boardroom table in 
Luton that fateful 1st November 
1957, there must have been 
some long faces. Why? Because 
here at last, Ford had finally got 
it's act together and introduced 
its first postwar 10/12 cwt light 
van - yes, a whole 12 years after 
the war ended! 

Looking back, it seems 
incredible that any business, 
let alone a small, own-account 
operator or retailer, would be 
seen dead in a rod-braked, 
side-valve powered van, first 
introduced in 1937. But it's a 
fact - the old 'E83W' with puny 
six-volt electrics had continued 
in production for 20 years. At 
a stroke, it was obvious that 
the new '400E' (as it was never 
actually 'named') really was 
'new'. It had sharp styling, an 
all-steel structure (the E83W still 
featured a timber body frame 
and fabric roof) and an efficient 
'cab over' format, which finally 
did away with the clever, but 
potentially troublesome, offset 
driveline of the E83W. For more 
information, butchers, bakers 
and candlestick makers were 
invited to view more information 
inside... 


















Mew in precision construction and 'balance_new in advanced 

design ... new in forward control, with 75% payload capacity 
.. . new' in low-loading height ... new in functional styling ... 
new in advanced mechanical features. 

PLUS THESE EXTRA NEW FEATURES .. . 

MEW albs reel construction. Ladder-type , Steel chassis frame 
(perfect for mounting special bodies), f ull width double rear 
door opening; with optional side loading; door if required. 
‘Level-ride’.suspension. Hydraulic brakes—area 147 scj. inches 
— the biggest ! Over-square 1703 c.c. engine. Replaceable 
bottom body panel in case of accidental damage): Foam rubber 
seating,-and, fob the’first time ever, a ‘step-in' entraiice by either 
front door! fine all round standards' of driver .cbm fort. 
Excellent visibility through the large-single-piece curved wind¬ 
screen. Easy serviceability. Effortless manoeuvrability. Quick 
levci-type handbrake. Efficient; twin windscreen wipers with 
overlapping ares .. . and. of course, the two immense advan¬ 
tages of any Ford product —• low initial, cost and low 
RUNNING COSTS WITH FORD SHRVICh. 

Discover all the. advanced features of the New Thames 
‘5-Star’ range for Butcher. Baker and Candlestick Maker at 
any ford dkaler — today ! 


a 'H 
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rm 
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The new range includes a rear loading van — a rear and side- AVAILABLE SOON-—standard and de Luxe Estate cars. The 

loading van — a chassis and cab — a chassis and cab fittings — new Thames chassis permits Ford to offer an ideal 8/10 seater 

and a chassis and front end. f rear bumpers factory fitted passenger vehicle with full width twin rear doors, and side 

OS optional extras. • entrance with retractable steps. 
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KER, CA 


MAKER 
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The 400E launch 
advertising was 
some of the best 
of any commercial 
vehicle manufacturer 
of the period - a 
whopping four page 
centre spread AND 
a front cover advert 
in the same issue 


as well. It was all in 


SEE YOUR DEALER FOR FULL DETAi 
AND A DEMONSTRATION DRIVE. 


‘5-Star’ range from 


0000 


full-colour, rather 
than the miserable 
penny-pinching black 
with single 'spot 
colour', used by 
the likes of Austin 
and Morris. Rather 
than try to feature 
'real' customers, 

Ford has employed 
photographic models 
here and the ad 
agency has clearly 
had a free rein on 
page design, with all 
the technical 'stuff' 
relegated to the final 
fourth page. The 
400E, we're told, 
featured... "75% 
payload capacity", 
meaning three- 
quarters of its length 
was forloadspace 
and only a quarter 
occupied by the cab. 
Interestingly, "Vans, 
Chassis & Estate 
Cars" featured in 
the range from day 
one and a smart side 
elevation rendering 
of a whitewall tyre- 
clad 'estate car' 
is shown. An odd 
choice of words that. 
Presumably the idea 
was to suggest that 
the 8/10 seater was 
one step up from a 
Bedford 'minibus' or 
a BMC 'personnel 
carrier'! What isn't 
mentioned yet is 
the motor caravan 
market, in which 
the 400E became 
a major contender. 
But perhaps the 
Commercial Motor 
wasn't the right place 
to discuss that? 


the best at lowest cost 


FORD If.0TOR COMPANY LIMITED • DAGENHAM 
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> Right and far 
right: It's not often 
that a bodybuilder 
has the budget to 
indulge in a full 
page advert in the 
transport trade 
press - even more 
unusual to find 
TWO bodywork 
suppliers 
advertising 
on opposite 
pages. But that's 
what we have 
here. 'Duramin' 
aluminium 
sections were 
an increasingly 
popular alternative 
to heavy traditional 
bodies of timber 
construction, but 
it's interesting 
to note that the 
company was 
brave enough to 
actually quote 
prices here, 
with platform 
bodies available 
from just £140. 
Meanwhile, over 
at Locomotors, 
based in posh 
Grosvenor Road, 

SW1, we learn 
that bodies can be 
built from a whole 
range of materials 
from composite, 
all-metal or 
utilising plastics. 
Locomotors listed 
17 branches in 
1957, from Exeter 
to Birkenhead 
and clearly had a 
diverse customer 
base including 
Harrods, Hovis and 
McDougall's self- 
raising flour. 

__ / 






DURAMIN STANDARD 
platform bodies on the 
Bedford 6-ton chassis 

at a competitive price! 


-- 


PRICES 
PLATFORM FROM £ I 40 
TRUCK FROM £*36 


Supplied through Messrs. 
Oscroft of Nottingham, this 
Duramin body is 16' 6 ¥ long 
with 2'O' headboard. The 
body weighs 6t cwt. Unladen 
weight of the vehicle is 
2 tons 18 cwts. 1 qtr. XI lbs. 




DURAMIN STANDARD PLATFORMS and TRUCKS are built to 
tlie same standards of quality and workmanship that hare distin¬ 
guished Duramin light-alloy bodies for the past 36 years. Built 
from tough, non-rusting, fully heat-treated Duralumin light- 
alloy, these DURAMIN STANDARD PLATFORMS and TRUCKS 
repiesent the finest value in light-alloy bodywork on the market 
today. They are supplied mounted or unmounted. 


The Duraplank floor 
(Patent No. 649309) is 
supplied in two grades. 
‘ ‘ Standard’ ’or ‘ ‘Heavy 
Duty”, Which are in¬ 
terchangeable. The 
tongue and groove 
give a full interlock 
for increased strength. 


duramin engineering company limited 

STANDARD ROAD, park ROYAL ROAD. LONDON N.W.IO 
Tee^hone: ELCar 4881 {4 lines) Telegrams: DURAMIN, NORPHONE, LONDON 


Also at: 

HARBOUR ROAD, LYDNEY, 
GLOS. Tel: Lydney 209 
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Youngs 


furniture, carpets 

& BEDDING 


locomotors 


For composite, all-metal or plastic 
body-building at competitive prices you 
cannot do better than consult Locomotors 
e are specialists in this held and always 
ready to produce a prompt quotation at sh< 
notice. Our organization maintains a 
highly skilled staff to deal with 
all your transport problems. 


M'Dougall’s 


mmanmema 


Branches at 

# ANOOVER 

# BIRKENHEAD 

# BIRMINGHAM 

# BOURNEMOUTH 
€ BRISTOL 

# CARDIFF 
6 CATFORO 

# CHADWaL HEATH 
a EXETER 

a HARROW 
a HORLEY 
a MACCLESFIELD 

# MANCHESTER 
a MITCHAM 

a NOTTINGHAM 

# SOUTH NORWOOD 
a UXBRIDGE 


Head Office: 154 Grotvenor Road. London. S.W.I. Tel: Victoria 6192 


SEVENOAKS 


el 
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Messrs. Dawson Bros. Ltd. of Gomereal, 
Leeds, wrote that this 24-tonLeyland e Octopus’ 
truck “has done 199,580 miles, AVER¬ 
AGES 11.5 MILES TO THE GALLON 
with oil consumption 1 qt. to 500 miles” 


Forget the mileage! At a mere 200,000 As an afterthought, our customers state that, 
miles, any Ley land has scarcely touched the apart from a new gasket, no attention whatever 
fringe of its full working life. has been necessary. 

But if running costs are of primary im- This trouble-free low-cost performance is in 
portance to you (as of course they are), the the accepted Leyland tradition ; we expect 

wonderfully low consumption should strike a every one of our trucks to be way out ahead in 

responsive note. Based on normal costings for reliability, efliciency and economy, 
vehicles of this capacity, they show savings And judging from customers’ reports, they 
with every wheel-turn. are! 



LOW FIRST COST -LOW Ft/€L COST - LOW MA/ffT£MANC£ COST 


LEYLAND MOTORS LTD. Home Sales Office: 3 LYGON PLACE, LONDON, S.W.I. Tel: SLOane Guy 
Export Division: HANOVER HOUSE, HANOVER SQUARE, LONDON, W.t. Tel: MAT/air 8561 
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< It s not easy to work out 
the logic behind this Leyland 
advert. It's a 'testimonial' 
from Messrs Dawson 
Brothers, of Gomereal, 

Leeds. It was related to what 
was the previous generation 
of Leyland Octopus, rather 
than the new 'mouth-organ 
grille' models. Maybe it 
was to reassure potential 
customers that all the virtues 
of the earlier models would 
still apply to the new? Either 
way, Dawson Brothers were 
still getting some remarkably 
impressive performance 
figures out of their trusty 
Octopus, with 199,580 
miles on the clock. JWT 250 
managed an average fuel 
consumption of a stonking 
11.5 mpg over that distance 
- even when carrying 
oversized loads as featured 
here. 


> Although still very much 
seen as a British manufacturing 
success story, with the benefit 
of hindsight, we can see that 
things weren't going as well 
for the Rootes Group as at 
first they might have seemed. 
Always technically conservative, 
Rootes tended to make up 
for that, with some brilliant 
marketing and regular 'style' 
updates on the car and light 
van ranges. But when it came to 
commercial vehicles? This was 
becoming increasingly difficult 
to achieve. As a result, some of 
the stalwart 'backbone' models, 
such as the 'Superpoise' and 
the never-officially-named- 
as-such 'QX' were starting to 
look dated by the mid-1950s. 
Here is the solution, the new 
'Superpoise', featuring the 
proprietary Airflow Streamlines 
cab. We note that the original- 
lightweight 35 cwt model has 
now been dropped and that the 
largest factory model offered 
was the 5-tonner. Although 
the idea of a normal control 
lorry with just a 2 ton payload 
might seem an odd choice to 
us today, even more unusual 
was the trend at the time to 
add a third non-driven axle 
(engineered by the likes of 
Henry Boys) conversion, to 
produce a 6x2 normal control 
dropside lorry or tipper. What 
we don't see here is just 
as interesting - there is no 
illustration of an artic tractor 
unit. Odd that. 



with 3-seat all-steel comfort cabs, 

factory-built bodies, and optional overdrive. 


October 18, 193 7 THE COMMERCIAL MOTOR 




COMMER 

SuptMfmse 

2-5 TONNERS 


PETROL OR DIESEL 


ROOTES PRODUCTS - 6UILT STRONGER TO LAST LONGER! 


COMMER CARS LIMITED LUTON BEDS 


""O” ° ,V,S,0N: wwt.0 
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FRIDAY. NOVEMBER 8. 1957 
ONE SHILLING 


THE 4 
SCOTTISH 
SHOW 




n 
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< Being an 'odd' numbered year, 1957 was the perfect 
time to launch anything with a Scottish heritage, as 
that meant it coincided with the Scottish Motor Show 
at Kelvin Hall, Glasgow. Here we see the front cover 
of the show issue of The Commercial Motor, featuring 
the new Albion 'Caledonian' - a short-lived rival to 
the Leyland Octopus (and every other eight-wheeler), 
which although sharing the same cab as the Octopus, 
had a number of technical differences. These included 
a different (lighter than the Octopus) chassis of Albion 
design and axles from the old Albion 'HD' range. The 
group publicity manager of the Leyland Group had 
clearly twisted the arm of CM editor, G Mackenzie- 
Junner, to include a full road-test of the Caledonian, 
by fabled road-tester, John F Moon, in the same show 
issue, in which he recorded a fuel consumption figure 
of 8.35 mpg with a 17 ton load of test weights, within a 
24 ton gross. The 1957 show issue of The Commercial 
Motor featured 190 pages which was excellent value 
for 'One Shilling' - or just 5 pence in today's money! 


\ 

Y Along with most manufacturers, Seddon was 
clearly keen to push the boat out in this significant 
Scottish Show issue, featuring a full colour page 
with a (not very good!) representation of Kelvin Hall 
in the background and a couple of 'cut-out' shots 
of a Mkl5 and Mkl 2 F4LW tipper. While the Mkl5 
for coal merchants, J&A Davidson, of Aberdeen has 
obvious Scottish roots, the tipper does not feature 
any fleet name. Graphically, this is all a bit messy - 
with two logo ideas featured, as well as a 'thistle' to 
show the stand number. 



AT THE SCOTTISH MOTOR SHOW (« tvlM 






ttuywnere 


Here-, mod,., m ^ , 2HnoileI „ ngt of K(w . bujl( 
nail Cuntrul and Semi-forward Central DODGE 

W1 " " ,Cklf * ny, ™ cki, >8 )<* in foe book. 
Fram the three-tonner to the brand new ,2 ton D.etct 

° f *”* “P-to-the-minntc commer¬ 
cial vehicles has the extra strength and refinement of 
detail that hallmarks a Dodge-.ml make, ,t outlive 
competition. All Norma, Contra, DODGE offer a new 
high standard of drtver comfort in the but thtce-seat 
“ n ' rollcd ventilation; almost ,|| off et 
or diesel alternative power. 


-naui anything 




DODGE 


-ap* 01 *he Semi-forward and Norm- C.nfro, on stantf , m 


non of aROTHtnt ^Britain) ltd . K «w 


svrriy 




A We've already seen that the new Airflow Streamlines steel cab has 
managed to update the Commer Superpoise models. Here is an advert 
announcing essentially the same cab on the Dodge 'Kew' normal control 
chassis. Dodge is still listing the old 'Parrot Nose' cab models, but here a 
new 12 ton payload artic tractor unit featuring the new cab is mentioned, 
even though the rather crude illustration used for this advert features 
the rather cliche image of a happy-faced driver wrestling with the wheel 
of a rigid truck on a tough backwoods dirt road, while (a) smoking a 
Woodbine and/or (b) chatting to his mate, or as here, two mates. This 
confirms that 'mechanical handling' of loads at each end of the trip was 
still a future aspiration and some extra muscle was useful. 
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on show.. 


KODE.N FD 6(24 Hansard W* •“ 
***** **><"'«* b ' 

6 <,\md*r oil ««>"• *** fittcd ’ 
,pcod ,eaibo* double drive W .xk* 
ftatplaiform 24 If. 2 in*. Ion*. »nd 
",th M.rM» C. M **«< t*?*™ 1 * 

(>r«« on all road wlwel*. On* ol a 
Sect of Fodens optratiat 1 " **»•» 
fiapw .*- 


»*ta¥v 


...and at work... 


i>in 


FODEN FG ♦ 24 End TIFP...K *«««••l/aJSiiX 
doubkd.i.0"d ,:i k. i«,« 

atetsiSft £s?*ss. *—* 
a^srtffS: ££ 

extended o»«r dn*tr. »od Michelm w v 
ull road vshcclv 


everywhere 


leads the way 


> Amazingly, even the 
major manufacturers, like 
Austin, as seen here, were 
still wrestling with how to 
best use the 'full colour 
print process' for major 
product launches. As a 
result, many still stayed 
with black and white, or 
brightened things up a 
bit by using 'spot colour'. 
Ironically, when full colour 
advertising space was 
booked - often at huge 
expense - those tasked 
with designing the ad, 
seldom made full use of it. 
Take this front cover Austin 
advert. Hang on, hasn't 
that 'Austin' got a 'BMC' 
grille and badge? And why 
the dull maroon colour? 
Surely a brighter colour 
like BRS red would have 
worked better? And why no 
mention of a fleet operator? 
Maybe BRS wouldn't give 
the OK? But surely Austin 
could have found at least 
one loyal customer keen 
for a mention on the front 
over? The 'copy' typeface 
is far too small - and that 
old 'Invest in an Austin' 
strapline is getting a bit 
tired by now. Interesting 
period feature to note? 

Two actually - the huge 
telegraph poles that used 
to line every main road (and 
railway) and the smartly- 
dressed driver, complete 
with peaked cap. Did any 
British transport company 
REALLY issue these to 
drivers? 


STAND NO. 


118 


VISIT OU* STAND AND SEE 
the new -ODEN SftCmCAT.ON 

AT KELVIN HALL GLASGOW 
FODENS LTD . SANDBACH CHESHIRE 


V. 


A Foden publicity material was generally pretty good and gimmick-free - much like the Foden lorry itself. But this advert helps underline the problem 
facing any manufacturer intending to promote a show appearance with back-up advertising - the time it took to design and produce an advert, involving 
photography, block making and proofing would have necessitated knowing what was going to be on the stand, several weeks in advance. And if for 
some reason, that new model was delayed? It would then be too late to stop the advert. The solution? Keep things a bit bland and non-committal! Here, 
we're told that a large fleet of Foden eight-wheeled flats were operated "for this company", while not really able to read who the operator was (it was 
Richard Johnson & Nephew, seen clearly in another ad)! The tipper was one of a fleet operated by the National Coal Board, while the operator of the 6x4 
dumptruck is also not actually mentioned, either! So what did Foden actually have on Stand 20 at Kelvin Hall? The answer is an FGHT 8/80 tractor unit, an 
FG5/14 rigid, with a Gardner 5LW, and a half cab FED/6 dumper, powered by a Foden 'stroker' diesel engine. But the big news? According to the editorial 
in the same issue, it was that 'proper' air brakes were now standard across the range. Oddly, this didn't feature as the headline of the ad! 
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EOMMERCIMj 
■ MOTOR ■ 


FRIDAY. NOVEMBER 15. 1957 
ONE SHILLING 


AUSTIN MAKE LIGHT OF IT . . . 

A. i. or any other route} any day of the week. Stand 
at the side of the road and watch the Austins go by. 
Truck after truck after truck. No wonder. They’re the 
first choice of most fleet-buyers, who so wisely say . . . 




V 










HE AUSTIN MOTOR COMPANY LIMITED 


LONUBKIDOE 


BIRMINGHAM 
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Heavy responsibility 
lightened by (rompton 
heavy-duty batteries 


'Rjy 


FOR i 


;p f JL 


Lire. 


the commercial motor 


10 and 12 ton 

TRACTORS 


k Choice of 340 cu. in. or 
361 cu. in. diesel power units 

"k Powerful air/hydraulie 
braking system 

★ 16500 or 18500 two-speed 
rear axle, according 
to model 


Two new bovy da: 
tractor modeb hav 
hem added to tire Dodgi 
Normal Control range. Tbes< 
tracton have grow train weight* 
of 16 and 18 tons respectively, and 
*xt dewgned to accommodate 
yziyiag typo of semi-trailer* 
of up to 24 ft. in length and 
hni H a S.A.E. / S.MJVLT. 
s ta n dard king 

On both tracton there n a 
chacc of diead powered mats, 
»nd air hydraulic braking and 
two ~*P eei are included in a 
generous specification Hydraulically oper¬ 
ated .3 m. diameter dutch, five-speed gearbox, five CJYVW- 

nember frame xo in. deep and 35 gallon fuel tank are other 

ootCMonhy features of there extra duty moJcK from Kew. 


(aanaia) ltd 

KK suttn 


November 15. 1957 


A It's time to take a quick look at how other companies involved 
in the commercial vehicle industry advertised their wares. Here's 
a classic example, from Crompton Batteries. This advert style, 
featuring an artist's illustration has cropped up regularly during 
the early 1950s, and variations of it continued to be used for 
at least another couple of decades. Here, we see the fevered 
brow of our transport manager, wrestling with yet another 
urgent problem. As the headline informs us, he has a "heavy 
responsibility" - a fact emphasised by an interesting mix of 
Foden FGs, Bedford S Types and a couple of others that could 
include an Albion tractor unit, parked in the yard outside his 
office. Our man is on the phone, pen poised for a vital contact 
number. What's the problem? We can guess. The workshop 
manager has just come up to his office to report that they can't 
get any new batteries from any of their suppliers and that there's 
a wagon out there, which needs a couple of new ones, before 
starting the night run. "You have?," our man exclaims. "A couple 
of new Cromptons? Excellent. I'll send a man right over to 
collect them." Problem solved.. 


Y With the new normal control models safely launched, the 
marketing people at 'Kew Dodge' have finally got around to 
promoting the new artic tractor unit. This has obviously taken 
a little longer to develop, but at least in this case, we actually 
get a 'real' photograph, rather than an artist's impression, as 
used for the launch. Two models are listed - a 10 or a 12-tonner, 
giving gross weights of 16 and 18 tons respectively - both 
apparently designed for a fifth-wheel coupling. Doubtless, the 
option of a two-speed axle would be useful for any operator 
with even the smallest hill to climb at that weight! Going down 
again? Don't ask. 
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FRIDAY. DECEMBER 17. 19S7 
ONE SHILLING 


The mainstay of 
trunk road transport 


4 So* «Pt, ) Ltd OO*'*'* 


in S A«nca Not* »*• 
m weigh? ‘ body 


, 


A 


'-4m 


A ip*oaJ quick loading DOdy <t f'ttad to thi* 
Octcous’ of VV 4 R. Jacoo & Co (Lira»p©«') 
Ltd . th# f»n»ou» biscuit firm. 


B;g industrialists don’t take chances when organising their heavy- 
duty long-distance transport. That is why the Lcyland 8-whcclcd 
* Octopus ’ is so often associated with famous names. For, after 
ail. successful trunk road haulage depends on up-to-the-minute 
deliveries, low cost running and outstanding mechanical reliability. 
And that's the ‘ Oaopus ’ every time! 


I T. Hams (Caine) ltd . th# 20® 
old bacon firm, arc up to date « 
del vertng by ‘ Octopus ’ 1 


SAFETY IN VISION ! • 


V At last! An Atkinson with 
a modern-looking cab. The 
term Tull Vision' is an odd 
one and didn't seem to last, 
but what came to be referred 
to (retrospectively) as the 'Mk 
1' GRP cab with wrap-around 
windscreens certainly did 
last - for at least another ten 
years, in fact! The new cab 
was handsome, if already far 
from 'modern', in terms of it's 
construction, being a mix of 
steel, aluminium, wood and 
plastic, rather than an all-steel 
pressing. But then, back in 
1957, the future still looked 
bright for Atkinson - and 
would continue to do so for 
many years. Ironically, however, 
it would be management's 
inability to come up with a 
suitable replacement cab to 
replace first this one, then the 
revised 'Mk II', which would do 
for the company. The ill-fated 
'Guardsman' and 'Viewline' 
cabs would be to Atkinson 
what the 'Wulfrunian' bus was 
to Guy. A sales disaster. Still, 
Atkinsons have 'Rangeability, 
Serviceability and Reliability' 
we were told. But quite why 
the layout of the advert needs 
to feature three pictures of the 
same cab with no cab interior 
view is a mystery. This would 
be a case where an 'artist's 
impression' could have made 
the inside of an Atkinson cab 
look modern and comfortable? 


A Oh dear: things haven't worked out too well here. On the face of it, this advert 
has everything going for it. A front cover slot. Full-colour. And some nicely-done 
colour illustrations of the new 'mouth-organ' grille Leyland Octopus. But... Add in 
the logo, the 'Octopus' model name and the 'Mainstay of Trunk Road Transport' 
strapline and it's way too fussy already. Sadly, the power of the main image is 
lost by the Commercial Motor logo and the two 'cut-out' illustrations. While we 
might 'get' the idea that big name industrialists don't take chances - and that the 
Octopus is already operated by some famous names - the end result is a bit of a 
mess. 


OCTOPUS 

HOME SAMS j LYGOX Pl.ACF, t.OSIXtS S II i 
-EYLAND MOTORS LIMITED EXPORT OlVIS /O.V: UASOVERHOUSE, ftANOl'ERSQCAK, 
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AS THE NINETEEN FIFTIES 
GET READY TO BECOME 
THE ‘SWINGING SIXTIES’ 


I f there was a specific change 
to the way in which commercial 
vehicles were advertised and 
sold throughout the latter half of 
the 1950s, you could say that the 
answer might include the words 
'with a little bit more imagination 
and flair', although, as we've already 
seen - and will see again here - 
that didn't always apply to one 
of Britain's largest manufacturing 
groups, BMC. It's quite clear that 
senior BMC management still hadn't 
worked out a corporate strategy for 
these two leading brands, which 
were both 'complimentary', as well 
as being in direct competition with 
each other on a model-for-model 
basis. At least in the car division, 
there were often MG, Wolseley and 
Riley variants to give a range of price 
and specification options. Some sort 
of policy, positioning Morris above 
Austin - or vice versa - could have 
done likewise but, of course, was 
unlikely to have been acceptable by 
at least one of the two dealership 
'camps'. Another trend coming 
through - at last, it might be said - 
was the lot of the poor driver. Many 
adverts still listed a driver's seat 
with a foam cushion as a feature 
worthy of mention! But there was 
a still silent, but soon to grow 
menace that would, in future years, 
tear the heart out of complacent 
British management - the late 1950s 
marked the arrival of Mercedes 
Benz, Volvo and a little later, Scania 
in the British market. As road test 
articles printed in The Commercial 
Motor would warn loud and clear, 
with the 'foreigners' featuring far 
more power, comfort and 'proper' 
all-steel cabs, British manufacturers 
had a lot to worry about. Did they 
listen? As history will confirm - no, 
they didn't. 



PI' one of the biggest 
advancements in semi-trailer 
design in years. 

Write for Publication 1214 . 




Taskers 


SEAS STEERING 
SEMITRAILER 


T«l.: Andover 2312 


TASKERS OF ANDOVER (J932) LTD., ANDOVER HAwtc 

LONOON OFFICE: 36 Victoria Street S W 1 t.ia«a ,T° AN 8 -- 

Street, Mjnchcjtcr. 4 Tel.: De lnsg «e 6009 SCUTUM) ° FF ' CE K Corporation 

Industrial Estate, Chapelhall. Alrdrlf.' ' Chapelhall 


It gives you quite a turn 


/ HA,RP, N BENDS RIGHT ANGLE CORNERS in 

/ owns-INTERNAL TRANSPORT (restricted floor areas 
in factories)—NAP pnw __‘areas 


• f . .. ‘-vruwwrc i (restricted floor areas 

■n factories) N A R ROW WINDING ROADS I„,t 
especially narrow entrances off them . . TASKERS PV 
heats them all! To sec this new semi-trailer in action is to be 

orierand h a t 'h manCrUVrabi,ity ° ran al,0 S ether 

order and hitherto ummagined fora sizeable goods vehicle 

There s probably a strong case for PV S among your fleet! 


A Ahead of it's time? Almost certainly. This clever Taskers 'PV' semi-trailer featured a 'four-in-line' design of 
twin-oscillating axles, which could be steered. While such ideas were already common in Italy, here in Britain, 
rear-steer axles tended only to be used on heavy haulage trailers, so this was something genuinely new and 
technically interesting. The four-in-line axles were classed legally at the time as two axles. So, in theory, this 
trailer could be used up to 24 tons gross - yet oddly no mention is made of the payload or gross figures. Sadly, 
history shows us that the idea didn't catch on. 
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> Isn't it time that the Rootes Group tried to promote 
some other applications for the little Karrier Bantam? 
Here's yet another advert explaining why a Bantam-based 
mobile shop is the future of domestic retailing. Clearly 
paid for by Rootes, but only mentioning Smiths Delivery 
Vehicles, when there were several other manufacturers 
in the same business, seems an odd way to go as well. 
There's no question that the Bantam was ideally suited 
to this job, but surely there was a wider market for the 
Bantam, as a tractor unit or as a parcels delivery van, for 
tight inner-city back alleys? 






-Certoinly I «m, this cab it a beauty" 

■“That job’* • bit hard on the wagon, i»n’t itt** 

“ Th\» HERON comes through all right: it’s designed for the 
job. A custom built truck you know. made from the right 

stuff." 

* Mv PAX li e jut: turning a hundred thousand and feel* 

good for another.'' 

‘ She certainly looks easy to load and unload, that platform 
is well doicn below average." 

"Oh vea, hut then Dennia specialise in low loaders and 
they hare a dozen different way* of getting the deck 
nearer the ground.” 

•'Dennis certainly think about the driver and they’re the 
truck for me/" 

\mr.t ut 111'linii uiHii«uunuii*i:i m m t nun iiiniiiuBfuiinimiiiiiiinii'tii iiiMiiiiiiiiiiincii!flm;iii;«^ 


Dennis Vehicles are uaod extensively by largs and 
important ooncems throughout Industry and Commerce. 

Like aU DENNIS vehicles, they are designed 
to fulfil all possible transport requirements. 

Fullest information and the name of your 
nearest distributor will be gladly sent you. 


DENNIS 


DENNIS BROS 

inminiii'iimiiiiiiiiniiuiiiiiiiiii 111 in iiiniinnaiiiiuuuniuiuijim iiinmmnaniuwr "i 

a26 


LIMITED GUILDFORD 




wmmt 


III lllilimillllllllrs 


ana reap a new field of profit 

„„ Z° t .°J dy i0 hoUMWlvcs welco ™ »•<*ance of ahoppln* /Mm their 
own front doom, hot by running . mobil. van you are able to oell to cuetomem 
whom you would otherwise probably never reach. Pat your 
»iune on a Karrier ‘Bantam*. Incorporating bodywork specially designed 
by Smith > Delivery Vehicle. Ltd., of Oate.head-on-Tyne, and yo u U .1 
begin to reap a new and important field of profit' 

■MIRIMIUT 

MOBILE SHOP 

with choice of 
chrome bore petrol or 
light diesel engine 



PerVIustnUed folder u*tA fiill information on Mobile Shops, 
cutout thU coupon, ottoeh to your letter Head, and pal to 

SALES DIVISION 

KARRIER MOTORS LTD. LUTON BEDS. 


tOOTES PRODUCT-BUILT STRONGER TO LAST LONGER! 


St ltd. fcOTOJI »*r 0 * T D:riaiOM: , 00TKI tTD 


DKVOSSRtSS nOOSB riCCADlLtTLOXDOJ^wTl 

Al 


< We have to forego the hint of irony in the headline of 
this Dennis 'corporate' advert - the Dennis lorry cabs of the 
period were as good as any, but 'comfortable'? It seems 
our fictitious 'cartoon-like' driver seems to think so. It's 
certainly true that Dennis specialised in low-loading chassis 
that were ideal for the brewery trade, or as featured in the 
photographs, a platform lorry for delivering Pepsi Cola. The 
other picture shows one of the so-called 'Fleet Special' 3.7 
litre OHV petrol-engined 'high speed' (maximum speed was 
said to be almost 60 mph!) Dennis delivery vans, once 'de 
rigeur' for delivering daily papers to newsagents in the early 
hours. That was about as 'niche' a market as you could get! 
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> Here's a gem 
of an advert, 
designed to 
cash-in on the 
long-awaited 
construction of 
"Britain's First 
Motorway", the 
Ml. Did Austins 
really play such 
a vital role in 
the construction 
process? Probably 
not. Austin Gipsys 
almost certainly 
were never 
used on site in 
large numbers 
and there's a 
whole sequence 
of Thames 
Trader tippers 
photographed 
engaged on the 
job at the same 
time. But, having 
said that, clearly 
Laing did use 
normal control 
Austin tippers as 
seen here, both 
being loaded with 
spoil and tipping 
tarmac into a 
paver. Checking 
up on the Gipsy, 
we discover that 
VOX 315 was 
a Birmingham 
registration, so 
there a good 
chance this Gipsy 
was a BMC press 
fleet test vehicle. 
But let's not spoil 
the moment by 
cynicism, the 
construction of 
the Ml was a real 
triumph, involving 
the removal 
of 14,000,000 
cubic yards of 
earth, and the 
construction of 
three viaducts 
and 150 bridges. 
Started on 24th 
March 1958, it 
was completed in 
late 1959. Today? 
It would take 
longer to do the 
'Risk Assessment'! 


i 



Britain’s first Motorway 

Austins help to build £20 million highway 




Constant servicing is nccJed 

when hundreds of excavating 
and dumping machines work at 
full pressure. Welders (right) 
get busy on the fractured tow- 
bar of a TD 24 scraper. The 
welding unit is towed by an 
Austin Gipsy. Says welder- 
driver Whitlock: ,r If we can 
get round the foreman to lend 
us the Gipsy wc always use 
her—ve know we can get 
through in her when other 
vehicles just get bogged right 
down.” 


Constructing —and an Austin tipper 
delivers dry lean concrete foundation 
material. When finished, the new road 
will cover 4,000,000 aq. yds., with 
3-lane twin carriageways. 3 viaducts 
and 150 bridges, flyovers and fly- 
under*. Kvery 12 miles there will be 
service stations and restaurants. 


Free personal benefits for 
drivers. Ask ut for details. 

INVEST IN AN 

AUSTIN 


THE AUSTIN MOTOR COMPANY LIMITED • 1.0\C BRIDGE • BIRMINGHAM 


ON MARCH 24th, 1958 work begun on the London- 
Birmingham Motorway, Britain’s first national 
highw'ay of this century. Now a broad ribbon crosses 
the country as the road takes shape. Men and machines 
are working at full pressure—for scheduled completion 
date is October, 1959. 


14,000,000 cu. yds. o# earth 

will be moved to make the road. 
90% of its length will be flatter 
than 1 in 50. The Austin 5-ton 
tipper (left) carries 30-40 loads 
of earth a day, has clocked up 
7,000 mile* in j months. Driver 
Lovcdsy’* verdict: **A very good 
truck. Comfortable too.” 


B19 
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> Throughout the post-war period, a number of chassis 
manufacturers were convinced the future urban delivery 
vehicle would have an underfloor-engined chassis. The 
Sentinel was, of course, a trunk haulage vehicle, but 
many were used to deliver beer locally, because the cab 
provided room for a driver and two loaders. Atkinson 
also produced an underfloor-engined lorry - no doubt 
using experience gained with the 'Alpha' single deck 
passenger chassis. But it was Dennis and Albion that 
produced smaller underfloor-engined van chassis for 
urban delivery duties. Here we see an Albion 'Claymore' 
in finished condition, as well as with the body undergoing 
construction, at the Park Royal works of leading 
bodybuilder, Normand Limited. Operated by Smiths 
Crisps, a maximum legal payload clearly was not a major 
requirement, but we do need to remember that, back in 
the 1950s, packets of crisps would have been delivered 
in metal tins. Note also that the van body features a 
roof-rack to take the 'empties' (tins) back to the factory - 
access being by those rather frightening-looking fold-out 
steps at the side of the body. 






Other cnjdtifayulinJ} feature* are: 




HEW COMFORT. raw oomt art njnnmo «coooriy 
•r« built into thi* f.ra new range of forward control 
Common. A wlde-vielon caD. a new p.xoimder 
dle»ei ergino with chrome-plated cylinder borev 
portative engineering er*fHman»hlp to give 
eturdy. long-la.tlng pliability -all backad by the 
euperb Bootee eervice organisation 


* All-steel I Mat cab -coot, comfortable and qukt. 

* WendiefM appearance 

* Separate fedyadjastable dHrer*i *eaL 

* IVorttaM handling and maooeerrakilltr 

* Deep, panoramic, one-piece wladpcroon. 

* Chrome bore petrel engine aHa waitable. 


mmn 


forward control 

4 , S e TONNERS 

/b&trot o+ dies&C 


ROOTES PRODUCTS BOUT STRONGER TO LAST LONGER^ 


COW** CAM LTD. Ll/TON 


tXFOAT D.vi.JOS: AOOTES LTD DEVONiMAI HOUii HCCAOIUY LONDON WJ 



™iwu SZJr ™ mary ° ,h " Am*, want 

*«) best to bodynorit—and order » Normand body. 

"pnnand Limited hate nearly 40 vtart’ evoeneruv 
rf*-*** body- btuldirg: 

5' pert * to wfrtwraiipu and 
mania non. Whether the bodsaork >ou reed Ip for 

«r aiiqp. eMpMite and 

diem of commercial vehicle chaaale. 

•nlcaj, electrical tad coachwork r*p*lm 

y and modi uni exchange engine specialists, 
la contract malnfanance. 
act painting. 

f*%tJ5cattaa T<Calam,t m,,M ^Acontro«ad 


UL UNDER THE SAME ROOF AT 

mand limited, park royal, 


Normand 


(Ttkphont: Elgar 7737: 8 /taw) 


better business 
the first choice is 


Normand 


< There's something of a 'local' connection for me here. 
'Letchworth Bacon' was an independent meat processor 
that lasted longer than most, without being taken over. The 
location of the abattoir was next to the Cambridge-Hitchin 
railway line, within what was then the 'Industrial Area' of 
Letchworth Garden City. Across the road were the works 
of Jones Cranes and in nearby lekneild Way, the factories 
of Shelvoke & Drewry and Hands Trailers. All were major 
exporters. The local Rootes dealer sold Commer vans and 
lorries to a number of local manufacturers with the bodies 
built locally, too - probably at the works of Cecil Saunders. 
Here we see one of the first Commers with the facelift 'wide 
vision' cab, 'Bringing Home the Bacon' (it was too good to 
miss, wasn't it?). An all-steel cab was still worthy of mention 
and the 'underfloor' engine (under cab floor that is), was said 
to be cool comfortable and 'quiet'. Really? 
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NAMES THAT COUNT 

in the DAIRY INDUSTRY 

9 



use 


‘FOUR-IN-LINE’ 

SEMI-TRAILERS 



BRITISH TRAILER CO. LTD. 


LONOOV. 


HEAD OFFICE ; —- 

MANCHESTER _ 19 Owncttunu* Square 

* ’ LONDON. F C I 

IK AFFORD PARK. _ . .. . 


IKAFFORD PARK. 
MANCHESTER. 17 
Tel.: TRAfford Park 0W5: 
Telex 66-2)0 

Graxm: TRUKANTRAK. 
Manefcetter, Tele*. 


Tel: MONarch 4270 A 4279 
Telex 2)164 

Scrxlce Depoi: 19« Actor Ure, 
London. N.W.IO 


LIVERPOOL; 

Graham Work*. 

KIRKBY TRADING LSI Alt. 
1 WTRPOOl. 

TelrSimonrAond 2126 
Grama: TRUKANTRAK. 
Liverpool 


A Whatever happened to Adams butter? And why can't any independent 
British company in the food and drink business seem to survive any longer 
than a generation or two, without being taken over by a larger - and 
increasingly - foreign-owned rival? Today, Adams butter is still made in 
Britain, but the 'brand' is owned by Ornua Foods. Interestingly, there are 
plenty of historic photographs on the website today, showing the vehicles 
that once delivered butter from the creamery in Leek, Staffordshire, to 
retailers and wholesalers around the UK - including photos of the artic 
refrigerated trailer seen here in this advert for the British Trailer Company, 
or BTC. BTC had coined the phrase 'Four-in-Line' to describe the twin- 
oscillating axle layout, but also built other types of trailer as well. 


New 


Facts 


Seven year, ago, Bedford introduced a completely new 
van. A van with a sensible, purposeful design. A van 
without fancy styling and useless frippery-. A van that 
has since influenced van design generally, with its large 
load space, swift action external sliding doors, easy 
loading and really useful manoeuvrability. 

Now there is only one proof of the pudding... and this 
“'t * • • since its introduction, more Bedford vans have 
been built - over 110,000 to be exact - than any other 
British van. In other words, people who use vans have 
proved that Bedford were right. 

Today. Bedford is easily the best-selling van in the 
popular 10/12 to 15 cwt. class. 

Today. Bedford is easily the most versatile of all 
vans, too. 

Hundreds of different conversions and body styles have 

been produced . rhcrc are ^ ^ ^ ^ 

baby pantechnicons, mobile shops, ice cream vans, 
butcher vans, gown vans, pick-ups, builders trucks,’ 
platform trucks and a new family of personnel carriers, 
including the famous Dormobilc. Utilabrake. and 

Dormobile Caravan ... all different, yet all basically 
Bedfords. 




Better value... bette 


Vauxhall Motors Ltd. Luton & Dumtable ■ 


Beds. 


b 
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new features.. 


lor Britain’s No. 1 Light Van 


ie ** er buy Bedford 


look... 


. A/.., U ,T ""iuM.iccn. . yvcir smart front appearance and new radiator 
fl . combmed parking lamps and wide-arc flashers. ■ New easy-to-see 

fullwidth 1 Wa ‘ St eVel K B NeW l0ng ‘ life SealS f0r fr ° m cxternal slid <ng doors . 
1-w.dth rear safety bumper available as low cost optional extra. . Plus many , 

recent new developments on Bedford vans, notably the 5-coa, anti-corxosiol^ pnl fi 

' °P 'ona c oice of 4 factory finished body colours for only £12.10 0 extra 

Feature for feature you can’t beat a Bedford. Prove i, at any Bedford ^ s . 


^ 10(12 oi7. Bedford Light Van 
Compare these prices 
10/12 ck7. van £445 plus £76.2.2 P.T. 

15 chi. van £452.1.0 pi us £77.10.10 P.T. 
Prices include front and rear flashers and 
spare wheel and tyre . 


r service... 


\ 

Y Bedford had a large slice of the 10/12 cwt van market to itself for almost a decade with the original CA model. In the meantime, Austin and Morris were 
fighting amongst themselves and Commer had yet to join the party. The other big potential competitor was Ford - although the pre-war design of the old 
E83W was hardly a serious threat. But now Ford had the all-new '400E' and had somehow managed to convince customers that the 'cab-over' layout was 
more modern than the semi-forward control layout of the Bedford. True, the Bedford could offer something that Ford couldn't - sliding cab doors. But then 
the Ford could be had with a side-loading door, which wouldn't work on the Bedford. Time for a facelift on 'Britain's Nol light Van' then? Here we see the 
end result - a new one-piece screen (still not any deeper, note), a new front grille, new front 'flashers' (indicators), plus better seals for the cab doors. We 
were told that over 110,000 CA vans had been built by 1959 - "More than any other British Van", according to American-owned Bedford! 

____ J 












68 I Road Haulage Archive 



JertHT ** «! 


H«re iJ “four-wheel” economy with 10-ton 
. . r i..«th*e*tr»*avinf ofoSoddone 

schedule-keeping advantages ther * 

counted cab—flbre-jla** bonnet. in ‘ u '»^* 
heat and noise «tc..-me»n more miles fro 
personnel as well as from ,.hlcles-wt»n you 
choose Scddon HK IS/IO's 

, - r- .yallabl* I* 

™ - • 0-.msrl.LW 

Lc/Und US 



VEHICLES LTD.. OLDHAM, LANCS 


SEDDON DIESEL 


B^^^B[***J™|I|JJl77emrFwchley Centrol. NJ. 
£££££: Odeon SU North flochley. N.U. 


Telephone: Finchley 5 
Telephone: Hillside I 


> Oh dear, something has gone terribly wrong here. This 
advert should be impressing upon us the good looks of 
the new Foden 'K-Type Highway Model' - a rare example 
of a Foden actually being given a model name. Shame it 
wasn't a more memorable model name, eh? But clearly, 
Foden is out of practice on such matters. No, the worst 
aspect of the advert is the 'dead', unfinished look of the 
vehicle photographed. Here is a case where it's likely that an 
almost finished prototype had to be photographed before 
press deadline day, when perhaps an illustration might have 
worked better. There's evidence of some crude 'airbrushing', 
but sadly the end result is not a success, is it? 


\ 

< Achieving a ten ton payload on a 14 tons 
gross chassis is something special. And here, 
Seddon is keen to tell the transport world all 
about it. The new Mk 15/10 could be had with 
either a Perkins 'R6', a Gardner 4LW or the 
freshly-available Leyland '375' diesel. The cab 
styling was fresh too, with the new front grille 
style and wraparound front screens that gave 
Seddon a new and distinctive 'quality' look. 

___✓ 



Newest of a long line of outstandingly 
successful Foden vehicles, the K type 
Highway Model Incorporates the latest 
developments In commercial vehicle 
engineering with a skill that is in the 
true Foden tradition. 

FODENS LTD • SANDBACH • CHESHIRE 
mem: *<■*•* U4 ft* ftw) 

<»**u~.w.i C.(W WJ 
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MOTORS LIMITED 


FRJDAT. MARCH i. 1f» 
ONfc W4LUNO 


Th* D»jr NlgM nrvke* hcilHtM f*r*Un at Wofcortianp- 
tern, hiv# now boon o*t*rdwJ to tho company* London dopoc. 
^>rtou» Hoom. fortou* Ra«4. PkOdington. LONDON. W.l 
TvWphon*: PMfaftnfton 40*1 

Round tht C OCk ttrvico 0 iWo ovsllablo «p and down U« 
country, m Gvy dotHboton. A low o I iK«m aro U««d Far* 
Writ* far M dMoJfc 


ROUND-THE-CLOCK 
SERVICE FROM THESE DEPOTS 

Guy Motor* Ltd.. Falling* Park. Wolvorhampton 

m wQtvttHAMTTON n>« 

Guy Motors ltd.. Porttus Rood. London. W.2 

m padO'<*gton *m 

Barker A Williams Ltd.. Bcrdoley Green. B’ham. 9 
▼n vie nw 4 iiMftt 

T.G.B. Motors Ltd.. Junes on Street. Burnley 

m mnji ma(iuMU< 

T.G.B. Motors Ltd., Woone Lane, Cllthcroo 

m ojthmcw m * umiu 
M arthall t Garage (Bawtry) Ltd.. Bawtry 

m mwt« r mo a v«i 
Alma Garagot (Bristol) Ltd.. 74 Feeder Rd.. Brittoi. 2 
ns. aiutTOi. 

Williams Motor Co. (Manchester) Ltd. 

S Trafford St.. M'chcster rn. olac«*uam otr»io*r> 

. WOLVERHAMPTON 


GUY 24-HOUR SERVICE 


> The cab design of the new Guy Warrior and Invincible 
models was arguably the most dramatic and significant 
event from any manufacturer, since ERF launched the 
'Kleer View' cab. But rather than feature the actual 
new models themselves, here we see a full page advert 
designed to underline the benefits of the 24 hour 'Night 
& Day' after sales service capability available to all 
operators of Guy trucks. Looking at the list, Guy seems a 
bit short of regional coverage - especially as the facilities 
listed presumably also cover the needs of passenger 
vehicle operators. For example, there is nothing to the 
east of a line from London to Bawtry and nothing west of 
a line from Wolverhampton to Bristol, but again, we have 
to assume that the eight facilities listed here relate only 
to the 24 hour opening aspect of service cover. 


HOW TOUGH can a truck b«? The answer is: as tough as a Ccmmer. 

In-built it thnt extra power. strength end Mobility that keeps it Horn* eteedily under the 
roughest condition. You can. with confidence, put your trust in Commar. 

HILL OfTA/ll FROM TOUR LOCAL COMMIT Of ALE* 

fid f if) j V I M I C* [cl MT " OL °" 

|p IIIHIH (J n for loads up to 12 tons 

lAe toughesttransport? 


AOOTES PRODUCTS - BUILT STRONGER TO LAST IONGERI 


< "How tough can a truck be?" asks the 'strapline' of this 
front cover advert, publicising the arrival of the new facelift 
version of the original Commer QX. Interesting to note that 
the 'extra power, strength and reliability' aspects of the 
design were, to all intents and purposes unchanged. What 
was new - the wide, one piece windscreen and full-width 
grille - don't get a mention. As with many such illustrations, 
we have the image of a fully-loaded lorry travelling at high 
speed on a rough, unmade surface, with a full complement 
of smiling driver and his two helpers. In other words, nothing 
like real life! 


COMM** CAM* iw iutom 


t oivium. v»m I Tt> OCVOMMU uno* mecACn.li 
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I it costs SO 
1 Cfms to 
haul so MOCU 


THE 


l©MMERCMi; 

MOTOR 


FRIDAY. MARCH 13. 1959 
ONE SHILLING 

TRAILERS AND 
SEMI-TRAILERS 




Big Power md . . . Big Profit /" 

It's the same story everywhere Beaver arti- 
culazed ou tfits arepu: into service . Thereason 
— the 24-ion Beaver Tractor is designed for its 
fob . .. the long-life 125 h.p. Leyland diesel , 
sturdy 5-speed gearbox , air brakes that are 
the last word in smooth safety , and now with 
a double-reduction axle if required as an 
alternative to the standard worm drive . 
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< This dramatic illustration of a Leyland 
Beaver artic tractor unit and 'Four-in-Line' 
bulk grain trailer, was yet another of a 
series of nicely-done illustrations, which 
featured in Leyland advertisement during the 
production of the 'mouth-organ' grille cabs. 
It's pretty accurate - suggesting that the 
subject vehicle for Worcestershire Farmers 
actually existed and photographs were given 
to the artist for information. Sadly, what 
spoils the whole effect is the use of a broad 
red band at the bottom of the advert - it's 
too dominant - and there's too much copy. 


Y Perhaps we should also take a look at 
what the commercial vehicle bodybuilders 
and specialist equipment suppliers were 
up to? Here we see a page containing two 
half page adverts, for Strachans Successors 
Limited ('Strawns' to you) and Primrose of 
Clitheroe. Strachans was successful in both 
passenger and goods bodywork sectors, 
as well as building special display vehicles 
and mobile libraries for the local authority 
market, but the eight-wheeled AEC box van 
for BRS Parcels is interesting, considering 
that, by the late 1950s, BRS was often 
portrayed as a thorn in the side of 'Free 
Enterprise' hauliers. And Primrose? The 'Twin 
Steer' conversion was seen by many tipper 
operators as a quick, easy and cheap route 
to higher payloads, when compared with 
specifying a conventional six-wheeler direct 
from the manufacturer. Here we see one 
of the recently-introduced Dodge forward 
control chassis with LAD cab. 


Coachbuilding 



for all purposes- 


I -in fact ANY body for EVERYBODY 

ar.w «>»«.« J 


» SUCCESSORS LTt> • WORTH 


ACTON • LONDON W > TELWONl ACORN • 




Experience always counts—and in the production 
of articulated vehicles and semi-trailers Scammell 
have more than any. they bu.lt the first complete 
articulated vehicle over 38 years a*o . . . today 
iheir foresight in design, engineering skill and 
knowledge gamed from years of operational 
experience arc incorporated in every vehicle which 
bears their name. 

The Scammell range includes all transport needs 
and includes the 3/4 and 6/8 t„„ “Scarab- 
Mechanical Horse for localised wo*, semi¬ 
trailers from 6-12 tons for use with 4 
wheeled tractors, heavy duty motive units, 
tank, hopper and low loading semi' 
trailers and tractors for drawbar trailers 
catering for loads up to 150 tons. 
Additionally 4 and 6 wheel drive vehicle* 
air produced for "off-thc-road* operation. 

Scammell specialise in the design of 
vehicles to suit customers* particular require¬ 
ments and examples can be taken from 
24 tons G.V.W. “Highwayman ” range where, ft 
addition to tankers for every kind of liquid vch 
have been supplied for transporting powders :r 
bulk which can be discharged 100 ft. »«rticafl> 

1,000 ft. horizontally ,* for gases at pressures - • 
3.000 p.s.i. and for liquefied gases j>- Ar • 
pcra lures of minus 297 *F. 

Motive units and semi-:ra»iers art —- 
together as complete matched - 7 
vch ices, but eii he c.«r <_ rr cC 
Summed fixed or automata: - t> ’ of 

coupling. The same .r.gemar. »nc versatility 





appoes to the lighter range of semi-trailer, fitted with Scamme'l 
UndCrCam **' " nf,h -P""S *» 

in invts ' i *" in * "*w Problem, for man, 
years they arc ready to solve yours today. 


SCAMMELL LORRIES LTD 

Ihf first and only manufacturer in this country 
of the design matched articulated vehicle 


HEAD OFFICE & WORKS: WATFORD 


HERTS. 


Tel. WATford ICS's 


“PRIMROSE” AGAIN LEADS THE WAY 

with a 

TWIN STEER 

CONVERSION 

As a Complete VehteU 
fitted toyo jr Existing Vehicle 

Pack Hr* «•***• * 

(41 1 WrM •* ru>* *• NWk XCEHT t 

'P«MMST3idAMC0 



Clitheroe. 

; m - *u~ 


A You might say that, as far back as the mid-1950s, the Leyland Group was 
having a bit of a problem deciding which brand was best able to satisfy which 
specific transport need. On the front cover of the 13th March1959 issue of The 
Commercial Motor, we find an advert aimed at promoting the Beaver as 24 ton 
gross tractor unit, yet in the same issue, we find this full-page advert for the 
consummate artic tractor unit - now officially named Scammell 'Highwayman'. 
We're told that... "Experience counts" and that Scammell has been 
manufacturing... "Complete articulated vehicles for over 38 years." Technically, 
that was true, but then of course, throughout that time, Scammell insisted on 
calling the end-result a 'flexible six-wheeler' or later, a flexible eight-wheeler' 
rather than an artic. But now that 'articulated' vehicles were gaining in popularity, 
the 'A-word' is finally used. It's easy to speculate that Leyland bosses might have 
suppressed the true contribution that Scammell made to the transport industry - 
after all, Scammell was one of the very few lorry chassis manufacturers that also 
built trailers as well - with just about all the different hitch options. 
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4-WHEELED ARTICULATED 
TRACTOR UNIT 

for gross loads up to 24 tons, for use with 
alternative types of trailers. 

112 or 150 B.H.P. Engine. 

HEAVY DUTY 4-WHEELED 
INDEPENDENT TRACTOR 

- ► 

for 25 ton loads. 112, ISO, 180 and 
210 B.H.P. engines available. 


Whatever your individual require¬ 
ments when choosing a trailer you 
can have the supreme advantages of 
Fodcn engineering, for in the Foden 
range of trailers and semi - trailers 
there are models to carry loads from 
12-100 tons. Wc should be pleased 
to give you full details. 


TRAILERS & 
MI-TRAILERS 



FODENS LIMITED 

ELWORTH WORKS 
SANDBACH CHESHIRE 




HEAVY DUTY 6-WHEEL TRACTOR 

for loads of 80 tons. 150, 180 and 210 
B.H.P. engines available. 


Telephone: Sondboch 644 (12 tines) London 0*?r« : J :" -sm * ~ * iff —i -3T- 


HEAVY DUTY ARTICULATED 
4 ---- TRACTOR UNIT 

for loads of 40 tons. 150, 180 and 210 
B.H.P. engines available. 
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< No, it's OK, the model-makers at Lesney didn't 
get it wrong when releasing that lovely little Tate 
& Lyle bulk sugar tanker as a eight-wheeler. Tate 
& Lyle operated both rigid eight-wheelers and 
four-axle artics. Although it was common for the 
manufacturers of steam wagons to produce both 
the wagon and any number of matched trailers, it 
was far less common in the context of diesel lorry 
manufacturers. Foden had been around since those 
early days of course, but this full-page advert for 
'Foden Trailers & Semi-Trailers' mentions trailers, 
then confusingly goes on to list the specification of 
the Foden tractor unit pulling it!. We're told that the 
Foden trailer range starts at 12 tons and goes up 
to 200. 

_ J 


V Here's another warning sign that all was not as 
it should be in the British Motor Industry. Seriously, 
we have to ask why it had taken the combined 
er, 'talents' of Austin and Morris management 
more than five years NOT to come up with the 
replacement for the J Type 10 cwt van? True, 
the wheezing side-valve Morris engine had been 
replaced by a more efficient BMC 'B Series' OHV 
unit, but look at it - compared with a crisp, new 
Ford 400E, it still shouts 1948. True, BMC now also 
had Austin and Morris versions of the 'Omnivan' - 
but history would soon show that it's podgy shape 
would age faster than it rusted. Maybe there's clue 
in the headline? As an old design, the JB was cheap, 
because the tooling (such as it was) had already been 
written-down by the accountants. 


7HF COMMERCIAL ML 


MORRIS WINS 


ON 




ComMtio" *taw you taw you Mr* «fth Not ^ 

th« ring* me tod* *•*;!•« W*c*d to compiUtO-** mod***. 
»*rtu'# »•» »**tur*. wlu* for yo.r too**. And W 

d*UII co.» bU.» to *n ovarii «Acl*ncy which .%%-'•* you *U*«ch 
wile* . . . practic* oconomy. Yoo’ro C" tta roid to NflO" P ro ™ 
wh*n you ml*o » Mom I 


J I 0 IT 1 I 


RitlilTT 


linm ■»" 

MTTlcr 


J/B 10 cwt. VAN for top-thrift looal delivery 

you’re loads better off with 

■ J;B 10 cwt. van 

,MORRIS\ I ss=— 

oommeroial vehicles 


VORKH 
O nereee t 


C O W M I R C 
■ union 


Ikl. dll ITO.. A OOlRtfY 
Ntllieid «»*••»• O»**rd# 


PARR, pirpiroma 

in* 41 -4* Pleeadllly. 




our early 8 W f, e 


Carrying a 16 ton payload at 11.S m.p.g. # 
an Albion 1951 8-wheeler recently com¬ 
pleted 345,000 miles with original engine, 
crankshaft bearings, diff, big end bear¬ 
ings. axle shafts and O.A.V. pump... and 
the operator describes its performance as 
“ still absolutely magnificent 
That s how Albion built them eight years 
ago. 't oday they are even better. Their 
new 24 ton g.v.w. CALEDONIAN has a 
payload of 16* tons or, fitted with tank 
body, a capacity of 4000 gallons. Features 
include twin roar axle drive, braking on 
all axles, remarkably easy control, rock¬ 
ing beam suspension, Leyland 9.8 litre 
engine and an all-metal forward control 
cab styled for extra comfort. And its price 
compares favourably with any other 
8-wheeler. 

We don’t know what the CAUSDONIAN 
can't do. But wo do know that it can and 
will prove to be the biggest profit maker 
among * heavies * on the road today. 




“345,000 miles and 
the performance is 
still absolutely 
magnificent” 

* LOANS, 

HAULAGE CONTRACTOR, 


What cant thb new 

CALEDONIAN 

00 ? 



dlbiorv) 

MOTORS LIMITFD 


*Division: HANOY1R HOUSE, HANOVER LONDON. WX TW: AlAVUlr OU 


A Chances are, this single model advert for the new Albion 
'Caledonian' light eight-wheeler was designed and produced by 
the same advertising agency that did the Leyland Beaver tractor 
unit. Both feature the stylised 'Voice Balloon' idea and, although 
only in black and white, graphically, this one is cleaner and easier to 
read. Here we see a Caledonian operated by McKelvie, but with the 
headboard 'airbrushed' out. Why? To avoid confusion with the copy 
line from S L Davis of Cinderford Gloucester, who is telling us that his 
'old' Albion eight-wheeler from 1951 had now clocked up 325,000 
miles on it's original bearings? Buried in the copy is some really 
significant information - a Caledonian 8x4 double-drive tanker could 
legally carry 4000 gallons within a 24 ton gross weight. That's with 
a proper all-metal cab too. Surely, that should have been the main 
focus of this advert? After all, we can answer the question posed: 
"What can't a Caledonian do?" Sadly, the answer is: "Last very long 
in production under Leyland corporate management." 
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A The use of 'Series', 'Type', or 'Model' names never really caught on at Foden 
and it's interesting to note that quite a few other brands didn't market their 
products in that way either. So the 'K Type' is something of a blip in the history 
of one of Britain's longest serving and most respected brands. Why didn't it 
catch on? And what happened to the A, B, C, D and all the other 'types' up 
to K? And was there ever an L, M or N type on the drawing boards at Elworth 
Works? Just to confuse us, there is no mention of what makes a 'K Type' 
different from any other Foden of the period (perhaps the answer is to be 
found in a back issue of 'Foden News'?), while we note that the six-wheeler is 
fitted with a GRP 'Mickey Mouse' cab. The best guess is that the 'K-Type' was 
seen by the factory as a kind of 'entry level' Foden, built to save on unladen 
weight and first cost. 




> Quite how the Leyland Group marketing 
department squared the circle, when it came 
to explaining to dealers and sales staff when 
to try to sell an Albion Caledonian and when to 
push the Octopus instead, would make a report 
well worth reading. Truth was, they were both 
after the same market, while Scammell was, 
of course, also producing it's totally different 
eight-wheeler in small numbers. Which one 
to pitch against an AEC Mammoth Major? Or 
an Atkinson, ERF or Foden? It seems none of 
those questions come into play here - the main 
thrust of the copy seems to be that purchase 
tax has just been reduced by the Chancellor of 
the Exchequer. The Octopus, giving a 1 6 V 2 ton 
payload and the 4x2 Comet, giving a 7 to 8 ton 
payload were, the advert tells us... "Available 
for little more than the price of a mass-produced 
truck." Hang on, surely they had just gone down 
in price too? 


y The handsome Seddon '7 ton range' is promoted 
here, without any reference to the sometimes 
confusing Seddon 'Marque' system, but with the 
'special feature' of a Leyland 0350 diesel engine 
and five - or six - speed gearbox option. In other 
words, it's a 'proper' lorry, not a jumped-up, 
mass-produced lightweight. The simple black and 
white cut-out picture used for the main image is 
supplemented by a couple of nice, but simple, 
line drawings showing the tipper and tractor unit 


THE COMMFftCUl MO TO* 


SecLcLon ixicoTriixiircLbile 
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The 24 ton g.v.w. OCTOPUS carrying 
payloads up to 16\ tons is generally 
recognised as the leading 8-wheeler on 
the road today. 


The 7-8 ton COMET\ internationally 
acclaimed for its sturdy reliability , 
long troublc-J'ree life and high mileages 
on exceptionally low fuel consumption. 


Yes, a £1,000 saving. That’s what the 
basic price reduction plus the elimin¬ 
ation of purchase tax means to the 
buyer of the Leyland 24 ton g.v.w. 
Octopus. And in the medium class 
range the basic price of the world 
famous Comet is also down. 

This stupendous news means that 
now, for little more than the price of 
a mass-produced truck, you can save 
and earn on the lasting economy, 
fantastically low maintenance upkeep 
and the traditional long life of the 
quality built Leyland. 

And believe us, the undoubted 
superiority of these Leylands cannot 
be questioned. Built by an organisa¬ 
tion which has no other interests but 
the manufacture of the finest com¬ 
mercial vehicles, they represent the 
acme of perfection in road haulage 
transport. Tens of thousands of 
operators have proved it—and so 
can you. Write for details and arrange 
for a demonstration today. 


■ 


LEYLAND MOTORS LTD., LEYLAND, LANCS. 

Sales Division: -HA N OVER HOUSE, HANOVER SQUARE, LONDON. W.I Tel: M A Yfai r 856 I 
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Firms going places 


THE COMMERCIAL MOTOR 


April 17. 1959 


use 


the NATIONAL DERV Agency System 


Your drivers may refuel at any of the National Benzole 
agency sites, which cover the country, if they carry a 
National Derv Agency card. No money need change 
haods-the charge can be passed direct to the operanng 
company. Drivers welcome this arrangement and opera¬ 
tors 6nd it preferable to cash-payment followed by 
reimbursement. 

National derv is the premier diesel fuel-and the 
national agency Authority Card system makes it ob- 
tainable in the most convenient way 




Ibm Mtao toolkit* ta r* » 


^ LOOK FOR THIS OLOBE 

national derv 


» Ov—— *•••» «* u 


--'\ 

> While it might sound unfair - perhaps even 

cruel - to suggest that the designer and sales 
manager responsible for this Austin front cover 
advert should have been taken out and shot at 
dawn or, at the very least, have been transferred 
to the janitor's department, the fact remains 
that this is not an advert layout to be proud of, 
is it? For a start, the actual new product - the 
Austin FF - is reproduced as a black and white 
photographic image, while the artist-drawn 
backdrop (of what looks like a dockyard crane) 
is reproduced in colour. The crane has no 
relationship to the lorry and... Hang on, some 
idiot has plastered a 'wobbed-out' (white-out- 
of-black, in design speak) panel with 'Austin' on 
it, right over the new cab! No, it has to be the 
firing squad. 

_/ 


v Out of the hundreds of British bodybuilders still 
in business throughout the 1950s, Bonnallack & 
Sons was one of the most 'corporate' when it came 
to portraying a national brand image. Obviously, 
the fact that the Marston Valley Brick Company, 
based near Bedford, had purchased a fleet of ten 
alloy platform bodies from Bonnallack back in 1950 
- and that they were still doing the tough job of 
transporting bricks all these years later - was just 
the sort of 'testimonial' advert that would surely 
attract business from other potential customers? 
Bonnallack had perfected a special front bulkhead 
design to help keep heavy, but potentially unstable, 
loads like bricks in place. 


J 



A Here's a style that remained popular throughout the 1950s, and well into the 
early 1970s in some cases, the artist's impression of a 'roadscene' depicting 
how tough it is out there on the road. In most cases, the illustrations feature 
an anonymous make of lorry, quite often at night, or during foul weather. This 
illustration shows a 24 ton artic laden with 'round timber', battling along one of 
Britain's overcrowded trunk roads, in what looks like potentially harsh Autumn 
weather. In the other direction, a motor-cyclist battles against the headwind, 
with grim determination. We don't get to see the lorry driver's face - just his 
elbow - but we're reassured that when the time comes to fill up his lorry's tank, 
the 'National Derv Agency Card' will make the whole process quick, easy - and 
more to the point for company bosses, 'fiddle-free'. 


T 


J 





BONALLACK * »°*»«» 

NKVCNDO* WORK* (AtilOON BMW MULDOM »<>««• •« 
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> Picking a style for a specific 'brand' within a 
large vehicle manufacturing group like BMC was 
never going to be easy - especially as Austin 
and Morris had previously competed head-to- 
head with each other and were of comparable 
size. But several elements in this front cover 
advert for the new Morris '5-tonner', as it was 
tagged, are confusing, to say the very least. 

Firstly, there is no model designation to help 
the customer identify the 'new' model, although 
today, we'd call it an 'FF'. True, the copy does 
give us some information about the all-new cab, 
without underlining that it's an all-steel structure, 
with obvious safety and comfort advantages 
over the traditional coachbuilt cabs still used by 
many manufacturers, against which it will have 
to compete. One of the others, of course, would 
have the very same wrap-round windscreen, 
'twin-blade' wipers, BMC diesel engine and 
all the other features listed here - the Austin- 
badged version! Never mind, we're told that 
Morris 'Wins on Price', making you, Mr Potential 
Operator, 'Loads Better Off'. Note that there 
is very much a 'blue' theme to the Commercial 
Motor masthead, as well as the 'artist's 
impression' of the 5-tonner blasting along a new 
motorway in the fast lane. Yet oddly, there seems 
to be no standard colour for either Austin or 
Morris logos in this period. 


> Here's another use of 'graphics' or illustrations to back up the main headline and the 
copy. It's a common theme that crops up over several decades, focussing on some sort of 
fictitious conversation, either between two transport managers, or as here, two drivers. 
The general idea is one is 'in the know', the other asks all the questions. Obviously the 
length of our man Bert's 91/2 tons gross 'DB Series' (whatever that was supposed to 
convey) Dennis 'Pax II' is what's of interest here. Suggesting "That's a Long 'Un" could 
have got him a serious smacking down the East End or in Glasgow, so we can only assume 
the conversation was taking place on a garage forecourt closer to genteel Guildford. The 
Pax II could be ordered with a 17 ft 7 ins wheelbase, suitable for a 24 ft body, our man 
was told. Whether the cab was - or wasn't - 'comfortable' kind of depends what you were 
used to driving, but "A Driver's Dream of Home?" is pushing it. As was finding a niche 
market for a 'quality' hand-built mid-weight chassis, sadly. 


A Seddon's arrival in the eight-wheeler marketplace must have sent a sudden shock 
through the boardrooms of the competition. It might be more difficult to quantify 
'stamina' in a lorry chassis than, say, a dog. But the fact was, the Seddon range was 
growing 'up' as well as 'up the weight range'. The handsome cab was still a composite 
mix of timber, alloy and GRP, but, the great 'USP' (Unique Selling Proposition) was the 
new option of a Cummins HF6 engine, alongside the trusty Gardner 6LW and 6LX lumps 
that all the others had. The listing of power steering, full air brakes are a sure indication 
that driver comforts are at last being considered - a heater, demister and flashing 
indicators all fitted as standard - are worth noting. We're not told how much this new 
eight-wheeler costs, but the also new '7 Tonner' with Leyland engine, which took over 
from the Mk 15, cost £1528 in April 1959. 
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MORRIS WINS ON PRICE 



and now the 5-Tonner with a NEW CAB 


you’re loads better off with 

MORRIS 

commercial vehicles 


Greatest 5-tonner on the road today! 
Forward control. Wrap-round 
toughened glass windscreen. 
Twin-blade, self-parking electric wipers. 
Cab sealed against dust and draught. 
Friction-controlled ventilating louvres. 
Push-button exterior handles. 

Foam rubber cushions to seats. 

Drivers seat adjustable vertically, also 
fore and aft. Switches grouped 
accessibly beneath fascia. And many 
other safety /comfort features! 

Price: £969 (Diesel: £1,213) 

Also available with normal control, petrol or dietel ongirm. 


MORRIS COMMERCIAL CARS LTD., ADDERLEY PARK, BIRMINGHAM, 8. 


Overseas Business: Nuffield Exports Ltd. Oxford and 41-46 Piccadilly, W.1 


0MC28.R 
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25 cwt LOW LOADER TRUCK 

The floor height of only 
l # 10". made possible by ihc 
u«c of from wheel drive, 
reduces loading difficulties to 
a minimum. Provides 
swift, smooth, steady trans¬ 
port for all types of load. 


HYDRAULIC TOWER WACOM 

Overall height in lowered position 
under 10 It Maximum working 
height 25 ft Working arc 180*. 
The platform is hydraulically 
operated from power derived from 
vehicle engine and controlled from 
platform itself. One man operation. 


GENERAL SPECIFICATION 

B.M.C. 4-cylinder engine • Distortion- 
free frame, tubular backbone type • 
Front wheel drive • Independent 
suspension • 4-spccd all-synchromcsh 
gear box • Girling hydraulic brakes • 
Pressed steel disc wheels 


Introducing an 


ENTIRELY NEW 



Commercial Vehicle 
with a unique type of 
Chassis construction 

— new to Great Britain but proved 
on the Continent over many years 


2S cwt HYDRAULIC ELEVATOR TRUCK 

Loading and off loading at different levels 
need no longer present any difficulty, and 
the necessity for loading bays and ramps is 
abolished. Infinitely variable loading platform: 
simple control: one man operation. 



25 cwt CREW CABIN TRUCK 

Carries 6 men and 15 cwt of materials. 
Available with high or low loading body. 
Stiffly braced and robust tubular chassis, front 
wheel drive and independent suspension on all 
wheels ensure smooth riding over rough ground. 



; TERRITORIES STILL : 

* AVAILABLE IN CERTAIN AREAS *. 


For fun her details and illustrated literature, write to: 

JENSEN MOTORS LIMITED - WEST BROMWICH - STAFFS. 

Telephone: West Bromwich 2841 (10 lines) 


a 

7 
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< Considering the innovations made by Jensen over 
its history, perhaps we shouldn't be too surprised 
to discover that Jensen would be attracted to 
the German-built, front wheel drive 'Tempo' light 
commercial range - especially as it had a tubular 
chassis like the first Jensen lorries. Front wheel drive 
wasn't yet seen as a 'mainstream' concept - although 
the new Mini was close to launch. "New to Great 
Britain, but proved on the Continent for many years" 
cleverly skirts round the issue that the Tempo came 
from Germany. But then so did Volkswagens and 
British customers were now buying them in increasing 
numbers. The 25 cwt payload was generous for it's 
overall size - and the fitment of a BMC engine would 
make it seem less 'foreign'. Available as a pick-up - 
with a crew-cab option - chances are the Tempo was 
too expensive to compete directly with home market 
products, but as a ground-level loading machinery 
transporter, or as here a hydraulic tower wagon? The 
Tempo was ahead of it's time. By several decades. 


b.r.s. buy 



“MERCURYS” 



rhn t truck tut tunwJ hrUt »« SatU Cowl »»4 
n now larums o« the tUfliwayi of Bruin! 

The Utcv. dock f.Ktn it cuwusfcMl Wilkie 4*%*, 
Um (mil G«y IiimcM. 

Cfcoarn Cm o diurnal* iffMism »"P* r driver 
comfort mcchiniail prmuv Irraietkou* 

U thk truck Guy o tot y*t» pww .wsriu*. dual 
ut hftitfk hu*f ‘prior- boiled duiw tnme. 
wtds cfcufce of capm and (rmiboin — sli u • 
price that n»i» thoounf oaiy' Add U> ihii ifc* 
famaui Guy camwiy and yc«1 *ky «> ma*y 
operaton rtiy ©a Guy I 

Ous co**w fcddcr - Ike NUpuhccol latwabka” 
pvea fal detaih of lh« raayc of 4. « aad 
Suheekn. Send fat a aopy. k ia ftae oa rntucat 


INVINCIBLE! 

pour. six oa itwi wwau.au 


OUT MOTCM LTD WOLVMMAHrTOM iTAffi 



Oner again the sheer vaiue of the A F C r ». . 

Road Services for a further 193 chassis 'to join thdf . ^ ° rder from Bri,ijh 

Tb «* comprise 128 .0-ton .rac^ ^I ^ T* ^ " M W flaCt 

chassis and cahs. Cabs and 65 14-ton-gross load carrying 

With these new vehicles. B.R.S. will be using over 400 A E C “M •• 
evidence that this latest order is based n„ ,Z 1 , McrCUrys ^one-ample 

operauon. Once again the “Mercuiy" has justified ’ ‘ ° W "' KHJar ‘ h ** peri * ,,e * of “Mercury " 
reliability and economy. " amc for s,aying P° wcr ‘ for unsurpassed 



A typical Mercury articulated umit m 
V U * A E C - of British Rood Services 


▼. 


A.C.V. SALES LIMITED, A.E.C. 


WORKS, SOUTHALL, MIDDX 

n!9 ’ 


A Every now and then, a well-structured corporate advertising campaign goes right 
out the window, thanks to a major disaster or, as here, a triumph. Quite how BRS ever 
decided which make of commercial vehicle to purchase at any one time is worthy 
of a book in itself - especially as, for much of it's existence, BRS had an 'in-house' 
manufacturer in Bristol as well. That aside, nearly all the British manufacturers managed 
to win some orders in times of shortage. But by 1959? Leyland and AEC would have 
been fighting head-to-head for large multiple vehicle orders. As the headline exclaims, 
AEC had just won an order for 193 Mercury chassis - 128 lOton tractor units and 65 4x2 
rigids. This brought the fleet up to over 400 Mercurys alone, and this was surely worthy 
of the special one-off advert featured here. Spot the big technical advance? The trailer is 
seen being loaded with pallets by forklift truck, signalling an end to hand-balling. 
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Van of all trades 


THAMES 


TONNER ON THE 


*r j. *«» 


The operator who invests m a “Mercury” knnwt what he s getting the 
roughest medmm-wctght ch*si* on the road to-day. The A.E.C “Mncury- h» 
made its mark as tipper, ranker, cattle carrier, platform k>rry, and .hown 
,ts adaptability for every type of transport. Wtth the ample power of a lia bXp. 

engine, robust build and proved ability to cot lhc Mcrcury 
is realistically designed to meet to-day’s exacting needs. 


*.cx taut limited - axe. worn to«mu miooicsik 


> Earlier, we saw that Thornycroft placed a 
series of advertisements targeting specific 
applications, such as the removals trade and 
cattle transporters. Now Foden has picked 
up on the same idea, this time aimed at the 
rapidly-expanding transit concrete mixer 
sector. True, there were specific demands on 
the chassis that this kind of work entailed, 
but toughness and a long trouble-free life, 
even when spending most of it on rough 
construction sites, covered most of the 
bases. Here we see that Foden could offer 
both 4x2 and 6x4 chassis for 3y2and 5y2 cubic 
yard capacity mixers, both of which in this ad 
were by Stothert & Pitt of Bath. Note that 
the larger unit used a Ford industrial diesel 
engine to drive the drum, while both vehicles 
were operated by Briery Hill Truck Mixed 
Concrete Limited. 


V In 1959, Ford had finally got it's marketing 
machine into top gear and unlike previous 
years, now had a modern product with a 
modern overhead valve engine to sell. If the 
use of the 'butcher, baker and candlestick 
maker' idea was a bit laboured in the initial 
launch ads for the 400E (something the ads 
never called it), then here the jack-of-all- 
trades theme has been widened, by showing 
some of the potential goods, the new '10/12 
cwt Thames vans' might be carrying. It's 
better. 


AAt last, we have a graphically-competent full-colour advert from AEC, featuring 
a 'real' lorry - in this case, a Mercury tipper operated by J Watts & Sons, Haulage 
& Demolition Contractors, of Nottingham. There's a nice red and blue link here 
between the tipper livery and the AEC logo and the typography is spot on, being 
clean and easy-to-read. But above all, there isn't too much of it! 


COMMERCIAL 

(MOTOR) 


FRIDAY. HAT 29. iW 




0000 
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The real, solid, day in 
and day out dependa¬ 
bility that saves trouble, 
time and money— 
that’s what you get 
with these Foden 
concrete mixer chassis, 
as with all Fodens. 
They’re up to date 
in every technical 
detail and offer scope 
for a wide range of 
requirements. 



Gearboxes available 5, 6,8 and 12 speed. 



All 
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« Few vehicle, could bo expected t. operate 
on this sort of iob without trouble 

than a few weeks, but if any could 
for more than a Tew 

I would lay my money 
on the DODGE 

7 tonner which has the oh««s tranae » at , eas t 

eoP e «l* h Mn0 " t “ steep gradients” 

w the bd f«t Hew.tf -n. •—«- **r 


By Courtesy «f “The Commercial Molar' 


A wonderful tribute to Dodge toughness at work! For this is toughness that pays , by giving 
more time on the job, less time off for service. Whether your job is heavy construction, 
like this, or road haulage, you can increase your profits with Dodge trucks. There are Dodge 
5,6 and 7 Tonners in both the Normal Control and Forward Control ranges, each of 
these six basic models having options of wheelbase, engine, rear axle and body style to suit 
every use. A Dodge truck can save money ... and make money ... for you! 

Hou gel more work from a DODGE 

Made in Britain and built to last by Dod«e Brothers (Britain) Ltd., Kew, Surrey. Tel : Prospect 3456 (12 lines) 

c 5 
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< While the manufacturers of premium quality 
heavy trucks, such as Foden, ERF and Atkinson, 
would all have loved to have won large orders 
for truck-mounted concrete transit mixers, 
in a rapidly emerging new sector within the 
construction industry, history will show that it 
was the likes of Dodge that punched above its 
weight in this sector. Here we see an advert 
for the new Dodge 7-tonner with the all-new 
'LAD' all-steel forward control cab - that's 'all 
new' to Dodge who previously hadn't had a 
serious forward control contender in the market. 
Already it seems, Dodge was keen to quote 
from a Road Test report in 'The Commercial 
Motor' and there was a hint of the sort of life a 
7 ton Dodge might expect in the construction 
industry - an ability to haul "at least 9 tons" 
over uneven surfaces and up steep gradients! 




J 


V At last! An Austin advert to enable us to 'go 
compare' with the offerings from Morris. On 
the face of it, you might expect this advert to 
concentrate on the features of the new (or at 
least 'recently introduced' Austin 7-tonner), 
but no, the actual copyline is all about how 
Austin lorries were used in a wide range of 
applications by the Amey Group. Even back 
in the 1950s, this was a company with a 
corporate finger in many pies, including road 
construction, airport runways, transport of 
gases to 'secret' government facilities, such as 
the Atomic Energy Research Establishment at 
Harwell. Graphically, this Austin layout is less 
fussy than many of the Morris ads we've seen, 
but the impact is reduced by only using red 
'spot colour' on what was potentially a full- 
colour page. 


ATOMS. ASPHALT, AMI YS - And AUSTIN 




FAJDAY, jUNS 12 . its* 
ONE SHILLING 



... offers LOADS MORE for the mol 

ideal for vholnair or retail delivery woe*, with a touch ali-tteel factory- 
btuk body... epaefcy ^ cu. ft. & a' . ,*a j' 6 *) ... wuic Ading ida-door* 
foe qu*k acccjtibiliry .. e«y to handle in crowded ureet, ... choice of rhom^hly 
proved tad exceptionally coooomicaJ power unfa, S 6 b.h.p. petrol ur 4 « b.h.p. dkxl 
. • • four .p^d eynchronw.h ge.rbo, denned for ‘top and .tart* delivery 

eperwom ... powerful hydraulic brake* with liner area of over 200 *q. fa, 

ASK YOUR LOCAL COM MLR DEALER FOR A PRACTICAL DEMOS STRATtQM 


PETROL VAN £723 
DIESEL VAN £843 


j*_ROOT£S PRODUCT-BUILT STRONGER TO LAST LONGER! 


tiiau tin in. iroa itiroasam unit nrsHit tarn in. imtum tint nmia.iT im 


1 


A Throughout the 1950s, Rootes was one of the top three vehicle manufacturers in 
Great Britain, and while much of that market share related to car production, like BMC 
and Ford, commercial vehicle sales were still hotly-contested. It only takes a flick through 
a pile of period transport publications to highlight the fact that when it came to product 
design and marketing ability, Rootes was, in many respects, number one. The forward 
control 7-tonner had come out as early as 1948 and, while only available initially with 
a petrol engine, the arrival of the TS3 diesel gave sales another boost. And while the 
'chubby'-looking 'Superpoise' range dated rather quickly, the new generation models 
featuring the Airflow Streamlines cab restored the company's position right up there in 
the normal control market. So what about the II /2 ton 'FC' van? There was now a 48 bhp 
diesel engine option. Initially, just the Humber 'Hawk' petrol engine was available and, 
as we see here, the 280 cubic feet loadspace body. It was now available as a shorter 
1 ton model. It was smart and functional, with a tad more style than the Austin Morris 
'LD' offerings. Check out the prices - £723 for the petrol model or £843 for the diesel. It 
would have to last until the arrival of the Commer 'WalkThru'. 
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COMET 


• Hub-reduction rear 
axle 

• Power boosted brakinf 


Y Remember those Trojans? They were still 
working. Or more to the point, still in production, 
although sadly, time was running out for this 
increasingly 'niche' manufacturer. The problem? 
Trojan's USP had been undermined by all the other 
manufacturers of light commercials, who were 
now offering diesel engine options, but building 
chassis in greater numbers. And although the use 
of GRP panels had given the new Forward Control 
models, as announced here, a modern look, truth 
be told, the other manufacturers would be able 
to offer greater comfort and reduced noise by 
using all-steel construction. The independent front 
suspension was a plus point, as was the ability 
to build specials to customer order. But the old 
Perkins P3 could never be as smooth as a four 
cylinder engine. Note the quirky period feature, 
the use of crude cartoon-like figures alongside the 
main image. 


J 


euv Unfmed/2-tmj.w. miu 
ocC ikc'/SiuvuL' redactd/ prUt 

Here is the new version of the world-famous 12-tor f v w. Come;—so 
improved in specification as to be virtually a new model, ^et it is 
being offered at the same attractive price at that to which The previous 
Comets were recently reduced. The power and wide margin oi perform¬ 
ance of the wear-reslstam Leyland 0.350 engine is row matched by more 
powerful brakes and the sturdiness of the new double-reduction aide 
basing the second reduction in the bubs. Add to this the comfort and 
safety of the new modem-styled Vistn-Vue cab with panoramic vision, 
electric instrumentation, fully-adjustablc driver s seat together with the 
built-in provision for high-vohime hearing and demisting and you have 
the greatest value in road transport todaj. Write now for full details 
and a demonstration. 


• Low initial cor 


LEYLAND MO 

ITTLSM) -j 

Ha NOS EX. 

liANOVfcA 

LON DO I 


A Here's a funny thing. Over the years, we've seen a reluctance 
by manufacturers to use model names or type numbers to 
differentiate the different offerings in their ranges. For example 
there might be two 4 or 5-tonners, one normal control, the other 
forward control. How would the customer explain to the dealer 
what was required? So in contrast, here is a launch advert for the 
new Leyland Comet featuring the 'LAD' (Leyland-Albion-Dodge) 
shared all-steel cab built by GKN Sankey. It is, we're informed, 
part of the new 'CS3' range - a designation that was soon 
dropped from promotional material. Leyland called it's version of 
the 'short door' cab, the 'Vista Vue' and it's interesting to note 
that, initially, the Comet was only rated at 12 tons gross weight 
on two axles. Powered by the Leyland 0.350 diesel, customers 
got all the new features, for the same price as the old model, 
we're informed. Lucky them. 


T RO J AN^^/ 

f mi 



Trojan XS-Cwt V«n K»l 
• 9090 % oiNCity at Wtr 3BO cm n 
and la ideal far ilgM deilvor.ee. 
Eaay to drlva.,. gil-rowM veion 
... Independent front euepeneton ... 

nendiae live a tfcarou#hfcradl 
Carefully calculate* >eedIno'Ke'of't 
far apaaay nandlinp of poode. 
wnllat tha Parklna W 144 dlaaal enalne, 
of eouroe, no ode no Introduction from ue. 

TROJAN I 

for work 


23-Cwt FORWARD CONTROL VAN 

PERSONNEL WAGON 

rORWARD-CONTROL CHASSIS 


pw/aeftbn you //n/netZ/bfe cfebVery/ 


a *em TROVAM LIMIT to • CnOYOON SURKOV • (NOLAND • 
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ONf SHILLING 
FRIDAY. AUGUST U. 1*5* 



Y Here's another full page advert from a 
bodybuilder, Holmes of Preston, showing some of 
the latest vans built using 'Homalloy' aluminium 
construction. All were based on the Ford Thames 
4D 'Costcutter' normal control chassis and 
underline the popularity of this chassis with the 
bakery trade. History will show that Moore's 
'Luxuryloaf' and Dowse's 'Superloaf' didn't have 
what it took to compete with 'Mother's Pride'. 
Note that, unusually for a bodybuilder, Holmes 
also had factory-owned facilities in the Republic of 
South Africa and in Salisbury, Rhodesia. 


the new long-wheelbase 



A new addition to the Bedford range, the new 
Bedford ‘ 102* modd offers 12' extra length (now 8 ft. 
length behind the driver) and 20% extra load space 
(now 171 cu. ft). It is available in two payload ratings. 
10/12 cwt. model £470; 15 cwt. model £477. 

Full details from your local Bedford dealer 


eAra length extra loads 



A It's taken General Motors several years too many, to wake 
up to the fact that the light van market is hotting-up and that 
the competition - especially Ford - is now in a much stronger 
position to chip away at the Bedford CA van's dominant market 
share. A quick facelift clearly wasn't enough, so the new, longer 
wheelbase '102' model has been launched, effectively doubling 
the size of the range. This has been achieved by the simple act 
of cutting the existing model in half and adding a foot to the 
wheelbase! The extra wheelbase boosts payload space by 20% 
and provides an impressive eight foot floor length behind the 
driver. Two payload ratings are offered - 10/12 cwt and 15 cwt. 

But look at the prices - they start at just £470! 

___y 


ECONOMICAL • 

negligible maintenance com 


^ng^icus interior planning cute delivery time 

W VG1ENIC allayeonttructlon tbnueh0 ut 
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Every Body 


A Chieftain 12 $ cu. yard tipping body 


earns more with a 


14-18 cu. yard pendulum refuse collecting body 


CHIEFTAIN 

CHASSIS 



... 105,000 cu. ft. spherical tank for 
transporting liquid oxygen 


.. . cattle float body 


. plain platform lorry body 


Any type of body . .. any type of 
load earns greater profits on a 
CHIEFTAIN chassis. 


This quality-built 7 -tonncr, with 
stepped-up power, improved transmission 
and a cab which is a driver’s delight, 
has broken all records for performance, 
economy and reliability since its 
introduction twelve months ago. 


Yes, in the 7 -ton range, the 
CHIEFTAIN is certainly becoming 
everybody’s choice—at everybody's 
price. 


Sales Division: HANOVER HOUSE, HANOVER SQUARE, LONDON. W.l. 


Tel.: Mayfair 8361 
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< Although not a specific 'Bodybuilding Feature' 
issue, the 14th August 1959 issue of The 
Commercial Motor also included this unusual advert 
for the Albion 'Chieftain', which was now available 
with the new 'long door' all-steel LAD cab. 'Unusual' 
because the cab hardly gets a mention! Instead, 
we were informed that "every body" earns more, 
by using a Chieftain chassis as a starting point, and 
we're given five different examples, with some 
nicely-done line drawings. These include a Gibson 
'Pendulum' bin wagon, one of those distinctive 
liquid oxygen transporters operated by British 
Oxygen, a cattle float and a 12 cubic yard tipper, for 
what we must assume was a bulky load. The other 
interesting point to note? There is no reference to 
the Leyland Group ownership here - the only link 
being the Hanover House head office address and 
phone number. 


V It looks like the Transit Mixer market has 
attracted the attention of the Guy marketing 
department - one of the new Invincible six-wheelers 
operated by the Pointer Group is a recent delivery 
and we're treated to a selection of other earlier 
Guy models also in service with this high profile 
operator. There are, we're told by the copy, already 
some "Tough Guys already working for Pointers," 
after Guys were standardised in 1958. These include 
tippers, artic tractor units and eight-wheelers. 

Note the wide variety of cab styles - and lack of 
the famous Guy "Feathers in our Cap" logo in this 
otherwise rather nicely-done advert. 



Still more GUYS 

for POINTERS TRANSPORT SERVICES LTD 


TLete it* toaae of the tough Gay* already 
working :‘pr Posutcn — * prcry versatile 
bunch’ In 195$ Pointer' standardised on Guy 
chassis and already they operate quite a large 
Guy fleet within iheir 200-strong vehicle 
group. Latest order received through Guy 
Agents, Boshies of Norwich is for more Guy 
tippers and prime mover* for .inter 
operation. This emphasis on Guy cuts Pointer 
running costs — keeps maintenance down 
and profits up. All Guy opcmior* agree that 
u pays M rtty #* Crqy .. . and judging by 
repeat orders they mean what they uy. 

GUY MOTORS LTD 

WOLVERHAMPTON 
TELEPHONE 31241 




“ NOW... this is a low loader! ” 


u Surt. The lowest on the rood, and as steady as 
a nek. Just reach for one of xhose crates ami 
jit how easy ft Is to ret at." 

•Th» is my lucky day. ril haw the lot off in 
• jiffy while you M there in contort" * 

"Comfort's the *vrd! Cushioned scar Perfect 
drhtn* position. Easy ut ami om, and the thr ee- 

man rah’t been restyled wtih a one-p,cce screen. 
DENN/S Is a driver's paradise." 





yehic*« covers literally c *c»y ijmc from - 
if**? ? '? *•■*'» •**heelersT. wstfc f? 

bodywork for every conceivable pur- ■= 

The name DENNIS, too. is cvnonv- - 
moj» w th quality. wMh a «»aiM?ard^f 
y T “Jl*f n *"' h 'P in '•hath ihc wonts: 
hand n>»d« ploy 4 great and tmpor- 

£?ih. P ¥isi " *** ,h « Grid's 

reau> bicj transport operator* bate _ 
tkeir B«« t , on PtVlNIS * ~ 

Owl«. «< faar 

A 5 I Ur* 10* tap. Aerltoiw n,.n, “ 

a OaruawlLK * 



D‘.’****<•»•»•"- 5 
tyor aN rtaa § 


NORMAL CONTROL 
LOW LOADER 
for 5-6 ton loads 


DENNIS BROS 


A Having used a wide variety of styles in the company's advertising 
over the years, it now looks like Dennis has a new marketing manager, 
or advertising agency. Having previously used a rather crudely-done 
illustration of two drivers having that unlikely chat on a garage forecourt, 
here we find a much more powerful image of a crew of draymen unloading 
crates of beer from a normal control Dennis Pax 'low-loader'. We still have 
the conversation element to the heading and copy line, but it works. The 
only element that's a bit flakey is why, we're left wondering, is the smartly- 
dressed driver getting out of the passenger side of the cab and how come 
he's not helping to unload? Once popular in a number of applications 
including council refuse vehicles and gully/cesspool emptiers, the re-styled, 
normal control Pax was now aimed directly at the brewery trade - its big 
advantage (aside from that low platform height) being it would seat a 
driver and two loaders. 


V 
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for use with the 


is chosen for exceptional strength, 
balance and dependability - 

Bennes-Marrel multi-bucket unit 


This remarkable new unit which loads, 
unloads and tips a variety of different 
shaped buckets hydraulically, makes 
very heavy demands on the chassis 
that carries it. The unit was 
demonstrated on a Foden chassis, 
which was acclaimed as ideal for the 
job because of its great strength 
and rigidity. 




FODEN FG6/20 

Fitted with Bennes-Marrel multi-bucket 
unit. One of six supplied to The Steel 
Company of Wales Ltd. They handle 54 
buckets between them, varying in form for 
slurry disposal and loading scrap metal 
into the furnace. 


verse::. 


fCDLAwS LIMITED. EL WORTH WORKS. SANDS ACH CHESHIRE Tdtphort ; SanUbccb 044 (12 Imts) LONOOSl H.ES O- Ci 




• y* iM/uE m t 
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< British road transport history, according to Dinky 
Toys, would have it that one of the first examples of the 
French-built Marrel 'Multi-Bucket' was based on a pale 
yellow Leyland Comet 4x2 chassis with an LAD cab. This 
front cover advert by Foden, suggests otherwise - or 
at least it tells us that some of the first units of what we 
now call a skip-truck, were based on Foden three-axle 
FG6/20 chassis. This one was actually one of six supplied 
to the Steel Company of Wales (which also operated the 
well-known Foden 6x4 dumptrucks, modelled by Dinky), 
which were used to collect and dispose of slag and 
slurry, as well as loading scrap metal into the furnaces. 
Note to younger lorry fans - yes, it's true, Britain once 
managed to produce steel, without any help from China, 
India, America or Finland. There are a couple of things 
to note on this advert. Firstly the word 'Bennes' actually 
means 'body' or 'tipper' in French (although it can also 
refer to 'container' in general or, oddly, mean 'cable car', 
too), so the name of the French company that came-up 
with the idea was Marrel Tippers in English. The second 
thing to note? Foden and Bennes Marrel had yet to sell 
the idea to the building industry - the skip-truck was 
^seen as a piece of 'industrial' equipment at the time. 


' ' \ 

Y Here's a classic 'testimonial' type advert from 
Leyland, featuring long-term Leyland customer 
Richard Biffa Limited, one of the first commercial 
waste contractors in Britain and still with us today. 
Dated 6th July 1959, a letter from company 
operations manager, P A King, is reproduced on 
the advert. Biffa was still primarily a 'muck-away' 
and bulk haulage contractor at the time, and here 
we see a couple of Biffa Leylands at work on a 
construction site. Two Hippo 6x4s have, we're 
told, run-up 500,000 miles a piece without any 
trouble, working six days a week and shifting up 
to 156 cubic yards each a day. 

_ . _/ 
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THE COMMERCIAL MOTOR 



September 4, 1959 



^ leopard 


a new low - weight chassis 
with more power 



• 0.600 125 h.p. Leyland 
•ngme with wide marlin ol 
performance 

• f-speel synchromesh goarhoa 

• Jpiral bevel, or alternative 
2-speed rear aile 

• Diaphragm operated air brakes 

• 18' J' wheelbase 

• Chassis weight « tons, 

11 tons 


Jgvtand 


| bc ™ t-wpard-a lou*we,ghl vet 

lent powcr-wcieht ratio and will achieve high mileages 
‘ *° w wcJ consumption on the more arduous 

rural and city services. “ 

Jm, r J^ h »! ng ? r ,0fl Histancc touring, the chassis can 
• 2-spcod rear axle to givt sustained high 
h P T±Jl CC ° n0my ° n lhc ° pcn roa ^ and 10 cope wuh 

r ° U l CS ^countered on many tours, 
a * h ° something more than 

a iighibvcight and something less than a heavy the 

full dcUls*” 051 Ctnain,V *** Uopard ' Write for 


for power-plus economy 

UIUM, MOTORS LID • UYU«0 • LINOS 
Sales Division: Hanover House. Hanover Square, London W1 
Tel: lAYfair 6561 


I — 

x 

A This advert clearly does not show a Leyland 'lorry' as such, but it does help 
us provide an insight to how certain diecast models might have been selected 
for production. Just how did the product planners at Dinky, Corgi, Budgie and 
Lesney 'Matchbox' Toys decide which real vehicles to turn into diecast models? 
Perhaps the famous, but ugly, Guy Mulliner coach introduced in Tri-ang's 'Spot- 
On' range is a classic case. It was shown at a Commercial Vehicle Exhibition, a 
whole load of brochures and adverts featuring it were published, but the one 
(or was it two?) examples built in 'real life' were seldom seen again and no 
further significant orders were ever received. The same applied to the Dinky 
Duple 'Roadmaster' coach a generation earlier - there were thousands more 
produced in diecast model form than ever took to the roads. And here's a third 
- the dramatic Italian-designed coach body (by Ghia, wasn't it?) based on one of 
the new underfloor-engined Leyland 'Leopard' chassis, powered by the 0.600 
'Power Plus' diesel. An example was seen at a show and the models produced. 

But did anyone ever see a real one on the road? 

_.___ J 
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• SWIFT” 
4 tanner 


SW1FTSURE 


6 TONNER 


trusty 

M&x-(o»d 


Y One of the great pleasures of looking 
through the archives is discovering an 
overall theme to a company's marketing. Or 
a distinctive 'look'. Or in this case, a series 
of well-produced adverts from the same 
advertiser. Here, it's National Benzole - or 
to be more precise, 'National Derv'. The 
purpose of the advert is to publicise the new 
National Derv Agency Card - arguably one of 
the first 'no cash' payment options, at a time 
when cheques couldn't be guaranteed with 
card. In the first of a series of nicely-done 
illustrations, we saw an artic hauling round 
timber and a motor-cyclist battling against 
autumn weather. Here, we have yet more 
'weather'. In fact it's sheeting down. Our 
poor cyclist is forced to walk along a busy 
road as a fully-laden eight-wheeler and draw¬ 
bar trailer rumbles past. We don't get to see 
the make of the lorry, but the grille suggests 
it could have a propriety cab. 


> Here's another in a series of dramatic 
adverts from Leyland. The dark green 
Octopus of Peter Cocks is being loaded 
in a field by conveyor before delivering an 
impressive load of 'Sun Sparkle' pre-packed 
potatoes to a fruit and vegetable market 
'Somewhere in England'. We're told that the 
'hand-built' 24 tons gross chassis was not 
only good value for money, but was, indeed, 
a great investment, too. And that's where 
the designer should have been allowed to 
stop. Instead, the layout is spoiled by the 
four random 'thumbnail' illustrations showing 
a tipper, a tanker for Shell in South Africa 
and a blue Octopus operated by ICI hauling 
a draw-bar trailer - surely have been worthy 
of an advert in its own right? The 'specially 
built' breakdown wagon was very much a 
wildcard. 


Yow driven my refuel at uqr of tbc National Beuolc 
ago&y Mtrv, whxh cover the country, if they arty a 
Nwooal Derr Agency card. No money nerd change 
hand* - thr chorgr can be pmed timer te tbc ojwntuf 
comply. Driven wda»M this arrangement and opera 
•ora had it preferable to caih-p.vmcnt followed by 


Nanoaut. war it the premier diesel fu< 
matiohu. ACBtCT Authority C*d system n 
tamable n then 


DERV ^ LOOK POA THt® OLO»« 

NATIONAL DERV 


ICqleS 


Firms going places 


use the NATIONAL DERV Agency System 


O lh e, ••Switeore" wheelbase, arc the .3 ft. « » «*nda«l 
and an .1 ft tipper both with G.L.W. of 9 ton, 6cwt A« are 
powered by the Thornycmft JR* 4 18 litre six cyl.nder engme 
providing quality-ba.lt 6 tonners w.th a high 
;i range of Works-built bodies in wood or alloy « ava.lahl 

for (his chassis. 

Branch,, and A,an u ,hr....*ha». ,he coun.ry provide 

an A/lfr -Sale. * ** n ° n ' 

TIlORyy CROFT vehicle *. 


THE BROMIC TUNS**! CO.. £ 

SfweetsN* factor at Mas,. 

With o Strang (, ot £Ky for 

r sasza ttrrsrx.—».» 

bu: bulky loads to deliver. 


W 


..TRIDENT 


8 tonner 


•* MASTIFF 

Max-load 

4-%vhe«l«r 


m 


VEHICLES 


e»r GROSS LADEN WEIGHTS UR to 24 TONS 

F#r TRANSPORT EQUIPMENT (TROIRTtROfr) LIMITED 
NRNTeROET HOUSE, .a- ...UU LONDON. S.W.I. Abb.y MOO 


A Here's another use of small 'thumbnail' line drawings to back up the claims made 
in the copy, about the wide range of chassis available from the manufacturer, in this 
case, Thornycroft. It's not the first Thornycroft advert to feature a large pantechnicon 
van - in this case a Swiftsure 6-tonner for Bromley Transport of Kent - but alongside 
it, we have little drawings of the whole model range from 'Swift' 4-tonner right up 
to the 'Trusty' eight-wheeler. Thornycroft model names were always an odd, random 
bunch, but you'd think 'Mastiff' was better suited to the eight-wheeler wouldn't 
you? Note also that 'Sturdy' no longer features here. Sadly, history will show that 
Thornycroft, one of the pioneers of motorised road transport, only had a couple of 
years of independent existence left. 
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Now a greater investment 

\ 

than ever 


An Octopus with flat platform body 
and trailer, in the service of I.C.I. 


Even before the price of the Leyland Octopus was reduced, 
operators evidently considered it unusually good value for 
money. At its new price this ‘hand-built’ heavy becomes 
one of the biggest profit-earners on the road today. And it 
is now offered with a single-drive double reduction rear axle. 



fefand^ 


A 3,000 gallon tanker operated 
by Shell Company of 
South Africa. 


§2 OCTOPUS 


LEYLAND MOTORS LTD • LEYLAND • LANCS Sales Division: Hanover House, Hanover Square, London, W.l. Tel: MAYfair 8561 
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MORRIS WINS ON 


12 MONTHS’ 
WARRANTY 




BACKED 
BY BMC 


Europe’s most 
comprehensive 
service 


i 


J2 VAN—illustrated above. Fully for¬ 
ward control gives 2C0 cu. ft. capacity. 
Sliding front doors speed driver access. 
Wide rear doorsimplifies load handling. 

Price £493.0.0 


Minibus version—ideal for schools, 
hotels, personnel transport. 

Pick-up version —serves as handy, 
do-anything vehicle. 

All with litre o.h.v. petrol engine. 




.. and leads the field 

<* 


in IMPROVEMENTS 


you’re loads better off with 


MOR 


commercial vehicles 


Morris design features set the standard 
for safety and driver comfort. On 
every vehicle, from light delivery van 
to long haul prime mover, every detail 
contributes to an overall efficiency 
which assures you staunch service . . . 
saving economy. Take the road to 
bigger profit—make it Morris ! 


MORRIS COMMERCIAL CARS LTD., ADDERLEY PARK, BIRMINGHAM 8 

Overseas Business: Nuffield Exports Ltd. Oxford and 41*46, Piccadilly, W.1 (T*. ^£34 
































SELLING LORRIES IN THE LATE 1950s | 95 






‘‘OOEN 24 


progressive 
ideas in 
transport 
I ead to 
the choice 
of 


POOENS limited 

slworth works 

SANDBACH CHESHIRE 

Telephone Scndbaeh U4 (12 tines) 


""■-'m chU°," T * 1 h,d « 

'“O'** hr a' <M *•* bull, 

Th* Chinnor Cm** /fl ^ n * 16 to n » 

c©mp»ny. Ideptini tta 8#Wr C*n,"£' hn '» ^ fod, n 

»p-«o.<ta„ pr*, k . of »p. r4t ™' r ’’ th « Chf nn0( , 

transport ng cement UC ** in their q utrr ^ ° tf# ° 

in bulk, have found chit 

th«a« Foden* measure up admirably "** - 

CO th. lob. FcKl.ni tan long taw i.ttlng tta pnicrn of 
prof ress in the transport of commodities of all kinds 

SEE THE HEWF00EMS OH STAHDHo. 117.... 

at the Scottish Motor exhibition Kelvin Hall Claagow 
November nth to 2 1st 

Mr# 


London Sales OUlcc 139 Park Lan c W; 
Telephone Grosvenor 5932 


< Look, this is getting silly. This is yet another 
Morris advert where there seems to have 
been no clear policy to determining the 
'corporate colour' of the brand, or when 
spot colour was available, how it should be 
used. This time, the spot colour is red, so 
the designer has specified it for the 'Morris' 
lettering, together with a ghastly tint screen, 
which has produced a rather unattractive 
pink! The product is the new J2 van range, 
also available as a pick-up truck and a 
minibus, but oddly, there is no mention of a 
chassis/cowl or chassis/cab option. Surely, this 
new product would be worthy of a full-colour 
advert? In which case, the layout would have 
been fine, as it's clean and to the point. The 
only flaw is the headline, suggesting Morris 
"Wins on Value" and... "Leads the Field in 
Improvements" - without telling us what they 
are, exactly! Arrrgghhh! 


A Here we see that Foden has had a go at utilising 'spot colour' on an advert 
- in this case far more successfully than Morris, it could be argued. The yellow 
second colour has brightened up the layout of this advert, which has also 
adopted the rather 'modern' typographical approach of using lower case 
lettering for the headline. A light tint has been used over the three eight¬ 
wheeled bulk cement tankers, recently delivered to Chinnor Cement, featured 
in the picture. There are no more 'fussy' detail pictures, line drawings, or crude 
little cartoon figures to distract the reader. The use of yellow for the sign-off 
panel really helps the Foden logo to stand out. A good job, well done. 


A 


V Leyland had been using 'artist's impressions' 
in a series of full colour advertisements, while at 
the same time, continuing to use photographic 
images for other black and white ads. Some 
related to current models in the range, while 
others were testimonial ads from high-profile 
customers. Here is one of the first adverts to 
featuring the new Leyland 'Super Comet' with 
all-steel LAD cab. Note the stylish sunvisor over 
the screen and the high-quality van body for 
the transportation of Jean MacGregor's 'Scotch 
Broth'. Did delivering cans of soup really 
demand the attributes of a premium chassis 
with a 9 ton payload? Never mind, it gave us 
the unlikely headline "Super Soup with 'Super' 
Service." 


SUPER SOUP WITH 
‘SUPER’ SERVICE 


ww tmr Mac&'«*•' IM. * mm *** 

ctaM* w*taM *UM»-COMfT to. to* «*••** •*> 
Stay ccuta* t KM Oorm Mtaf ►«*M**lta K« 

| H k(. 


Tk. economy 9TO*MYiOAO truck 


ruko *0l0ts ITU • IIYIAM 


, UMU mu • »• »* 1 
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12-TON SEMI TRAILER 


'COUPUM/ 


or 





This latest addition to the range of Scammell automatic coupling 
semi-trailers for use with 4-whceled tractors incorporates the many 
tried and well proved features of the earlier models and a new 
design undercarriage is fitted to cater for 12-ton loads. All types 
are available, straight and drop frame with flat, sided or box van 
bodies. Tankers, hoppers or any special type designed and built to 
your own specification—and all at the very low cost which only 
ScammelPs quantity production can make possible. 



To meet the requirements of operators using other than ScammeH’s 
automatic gear, this 12-ton semi-trailer is available with SAE/SMMT 
2" dia. king pin and vertical screw light alloy landing gear for fifth 
wheel operation. Air pressure or vacuum braking as required. 

A new departure for Scammclls this, but, as the past thirty-six years 
have proved, when a need for any type of semi-trailer arises 
Scammells will build it—and build it better than any. 

Scammefls also supply specially designed 
maximum capacity 8 -wheelers and heavy duty 
semi-trailers for payloads of 15 tons upwards. 




SCAMMELL LORRIES LTD. 

Head Office & Works: Watford. Herts. Tel: Watford 25231 & 25691 


A Although several other chassis manufacturers also produced trailers and semi-trailers at various times (often hard times, economically), only Scammell 
produced both chassis and trailers equally over many decades. Usually, of course, this was in the context of producing a 'matched' unit or as part of a 
'flexible eight-wheeler', where the trailer was not detached during normal operation. Scammell had produced 'matched' artics utilising Bedford tractor 
units and several other makes. But here, the emphasis is on Scammell Trailers that have been designed from day one to be hauled by other makes of 
tractor, in one of the first adverts for Scammell Trailers as a stand-alone brand. This was, we're told, "a new departure" for the company. But what if the 
Scammell automatic coupling wasn't used? No problem - the SAE/SMMT 2 inch diameter kingpin with screw-type landing legs could be specified for fifth- 
wheel applications. Anything missing? Note there is still no mention of Leyland Group ownership. 
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V Dennis was never going to be 
able to carve a significant niche 
in the artic tractor market, once 
all the mass producers had joined 
the likes of Thornycroft and Guy, 
with specific diesel-powered short 
wheelbase chassis, with enough 
power to shift 10 or 12 tons on a 
semi-trailer. But that didn't stop 
Dennis from trying - and picking- 
up some significant orders. Perhaps 
the biggest problem for any chassis 
manufacturers was being able to 
decide what kind of tractor unit 
to produce? Was it one designed 
for urban delivery and aimed at 
competing against Scammell and 
Karrier? Or as a general mid-range 
unit working with a single-axle 
trailer in the 10 to 15 ton gross 
sector? In which case, it was 
competing with just about every 
other manufacturer in Britain. Or 
was it for pulling tandem-axle 
semi-trailers at the upper maximum 
gross weight sector? The answer 
from this Dennis advert is... All of 
the above. There's a Dennis tractor 
unit from just 6 tons right up to the 
maximum. The illustration suggests 
a 'Hefty' tractor unit pulling a semi¬ 
trailer with an automatic coupling. 



5 LITRE DIESEL ENGINE 

Mote ftwet-lot$tlife 


Ratings up to 89 b.h.p. at 2,600 r.p.m. Maximum torque 
of 218 lb. ft at 1,250 r.p.m. 

... a high powered unit in the range of Perkins engines 
for fast road transport. 

A NEW diesel engine based on 27 years’ design and 
manufacture experience. 

^ Exceptional POWER to wetght ratio. 

CHROME PLATE LINERS - giving longer 
engine life. 

* DISTRIBUTOR TYPE FUEL PUMP—ensuring 
smooth running, high degree of flexibility through¬ 
out speed range, and elimination of surge. 




ouzoill be seeing a lot of the SIX 305 


j ... FOR VEHICLE, INDUSTRIAL, 

£ MARINE AND AGRICULTURAL APPLICATIONS 


* * * K I N » INOIN 


* LTO • I’ntmioro 


ugh . Tin MTIIBOIOUOH 0 3 4 1 


safe 

tM li.i d mim llfl ir ri Hr irfflf 

economical 

lorn COM I»»M 4 rnt M *• D*—* 

ra*r An • «McAouoa ter pifom - aM mm i*mr. 


built for life 


[DenniS 



A It could be argued that, of all the products manufactured in Britain in the 
post-war era, Perkins diesel engines did more to improve the performance and 
reliability of the road transport industry than any other single product. The 
availability of a compact 'high speed' diesel was the thing that got many new 
hopefuls started in the business. Some of the largest, most successful transport 
companies today got started with a Perkins-powered lorry. They even defined 
certain brands like Trojan and Seddon, while enabling operators of thirsty petrol 
Bedfords and the like to have a second life with a diesel-engined conversion. 
And this success wasn't just confined to the UK either. Perkins engines soon 
found a global market. Here we see the launch of the new Six-305, five litre 
diesel, giving 89 bhp at 2600 rpm, fitted with chrome-plated liners. The advert 
also reminds us that Perkins engines were suitable for industrial and marine use 
- JCB Excavators being an early customer. 


A 


DENNIS BROS LTD GUILDFORD 
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SEDDON Mk. 15. Pay-load 7{ tons 

Illustrated are two typical SEDDON 
Vehicles which are powered 
with either Gardner or 
Perkins engines. On 
show will be represen¬ 
tative examples from 
the range of SEDDON 
Goods Vehicles . . . 
for loads up to 
16 tons. 

SEDDON 

Mk. I2F/4LW Tipper 
—Pay-load 8 tons 


OLDHAM, LANCS. 



















































